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Elgar eBook collections
We have major subject collections in Business & Management, Law, Economics 
and Social & Political Science.

Elgaronline
The online content platform for Edward Elgar Publishing

 www.elgaronline.com

Includes:

•	 Over 2,500 titles now live, 
	 including acclaimed research 
	 handbooks, companions, 
	 dictionaries, leading edge 
	 monographs and research 
	 reviews

•	 An expanding list of new journals

Benefits:

•	 Available before print

•	 DRM free – users can download, 
	 print and share subscribed 
	 content

•	 Multi-user access as standard

•	 Perpetual access business 
	 models

	•	 Intuitive user interface

FREE TRIAL
To organise a free trial,  
or for information about prices  
and book lists, please email:  
sales@e-elgar.co.uk

Free  
trial access  

for your library!

Contact us: For more information about prices and book lists,  
please email: sales@e-elgar.co.uk or call: (+44) 1242 226934

Our eBooks are available from most major eBook suppliers.

Forward List – 2015
•	39 monographs
•	22 Research Handbooks 
	 Reference/Dictionaries 
	 Book Total = 61

Front List – 2014 estimate
•	34 monographs
•	24 Research Handbooks 
	 Book Total = 58

Back List – 2013
•	50 monographs
•	13 Research Handbooks 
•	1 Reference/Dictionary 
	 Book Total = 64

Back List – 2012
•	30 monographs 
•	19 Research Handbooks 
	 Book Total = 49

Back List – 2011
•	52 monographs 
•	17 Research Handbooks 
•	1 Encyclopedia 
•	1 Reference/Dictionary 
	 Book Total = 71

Back List – 2010 and before
•	259 monographs 
•	62 Research Handbooks 
•	3 Reference/Dictionaries  
	 Book Total = 324

Business & Management eBook Collections

With our business and management list, we publish the very best research from 
around the world. We are proud to have the broadest and most innovative 
portfolio in management research, publishing across all areas of management 
from entrepreneurship to human resource management, marketing to strategy. 
Our Handbooks boast specially commissioned contributions from the key thinkers 
in their field and are essential for any library.

Business Reference Books 	 135 titles
Entrepreneurship (exc. Ref) 	 175 titles
Entrepreneurship Reference 	 45 titles
Environmental Management 	 48 titles
International Business 	 161 titles
Knowledge Management	 46 titles

Leadership 	 47 titles
Marketing 	 33 titles
Organisation Studies 	 82 titles
Organisational Behaviour 	 71 titles
Strategy 	 63 titles

Business & Management Mini Collections

ELGAR RESEARCH REVIEWS
Written by world-renowned 
experts, Elgar Research Reviews 
introduce researchers and students 
to an area of academic study  
by means of an authoritative survey 
of the literature, and by identifying 
the seminal articles that have 
shaped the field. 
See page 4 for more details.



NEW	 KEY TITLES

Mastering the Ethical Dimension of Organizations
A Self-Reflective Guide to Developing Ethical Astuteness
Donna Ladkin, Plymouth Graduate School of Management, UK
Engaging and accessible, this book is ideal for anyone striving to understand ethics in organisations - from upper-level students  
of management and leadership to professionals and managers. 

‘Donna Ladkin gives us an entirely novel and creative approach to thinking about, and importantly, doing and teaching ethics. The book is 
practice-based in the best sense of the word, using meditation and other attention techniques to enhance awareness, inquiry, and ultimately 
ethical insight at the personal and organizational levels. It is accessible to students at all levels of learning, with exercises that will generate 
personal insights. At the same time, it is grounded in a wide range of sources, both philosophical and managerial, that enhance the credibility  
of its approach. This book will enhance the ethics and the lives of people who read it and practice its approaches.’

– Sandra Waddock, Boston College Carroll School of Management, US

With the use of exercises, reflective prompts and case studies, Mastering the Ethical Dimension of Organizations offers a practice-based approach to developing the 
skills critical to responding ethically to organizational dilemmas. Engagingly and accessibly written by a leading communicator in the field, this book will be essential for 
postgraduate students of business, management or leadership.

2015  240 pp  Paperback  978 1 78195 409 6  £35.00   •  2015  Hardback  978 1 78195 408 9  £75.00  •  eBook 978 1 78195 410 2

Contemporary Issues  
in Management
Edited by Lindsay Hamilton, Laura Mitchell  
and Anita Mangan, Keele University, UK
A heterodox text for final year undergraduate and 
postgraduate students exposing the reality and 
complexity of contemporary management.

‘What do animals, alternative organizations and 
ambiguity have in common? This splendid collection 
provides a fascinating range of contemporary issues for 
the reader to chew on, and gives space for some critical 
voices to explore the messiness of work organizations.’

– Martin Parker, University of Leicester, UK

This book is for upper-level students, managers and academics who are interested 
in exploring the ‘messy reality’ of the contemporary workplace and in considering 
how things might be done differently. In particular, it offers a critical perspective on 
organisational behaviour and the sociology of work.

By challenging common sense ideas about management, this textbook offers an 
up-to-date view of the complex problems and dilemmas facing managers and 
workers in the contemporary world. Providing a fresh analysis and overview of 
several core themes, the chapters focus on applied ethics, social issues, diversity, 
continuity and change. Theoretical reflections are combined with detailed 
ethnographic studies to offer both breadth and depth. Individual chapters present 
studies on issues as diverse as teleworking, apprentices, paternalism, migration, 
animal charities, factory work and farm work. 

2014  232 pp  Paperback  978 1 78347 001 3  £25.00  
2014  Hardback  978 1 78347 000 6  £80.00  •  eBook 978 1 78347 002 0

Essentials of Entrepreneurship
Evidence and Practice
Robert A. Baron, Oklahoma State University, US
This essential text will be a perfect fit for any 
introductory entrepreneurship course, both  
within and outside of the business school.

Entrepreneurs are, in essence, individuals who take 
action to convert their ideas into reality. Doing so 
involves completing many steps; Robert Baron describes 
these steps, and provides guidance for performing them 
successfully. To do so, he incorporates several features: 

• 	 the information presented is based on current  
	 evidence, rather than ‘informal knowledge’ or  
	 comments of specific entrepreneurs

• 	 the focus is primarily on the essentials – the issues  
	 and topics most central to the field

• 	 the book does not assume extensive knowledge  
	 of basic management disciplines, and so is  
	 accessible to readers with a wide range of backgrounds.  

2014  392 pp  Paperback  978 1 78347 178 2  £29.95  
2014  Hardback  978 1 78347 177 5  £95.00 
eBook 978 1 78347 179 9
Shortlisted for the Chartered Institute of Management Book of the Year Award 2015

 

Elgar Textbooks
Inspection copies available

To order, telephone: +44 1235 465500    I    Save up to 20% at www.e-elgar.com    I    For our electronic content, visit: www.elgaronline.com2

Books listed on these pages are available on inspection. To order, please contact our Cheltenham address  
or email with full course details to inspections@e-elgar.co.uk.

Textbooks are available for a 30 day inspection basis for adoption on courses of 12 or more students.  
After 30 days the book should be either:

1. Adopted (please provide bookshop/course details) 
2. Paid for, or 
3. Returned in saleable condition.

Elgar textbooks are available as eBooks through Google bookstore,  
eBooks.com, Kortext, VitalSource and CourseSmart.
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Elgar Textbooks

To order, telephone: +44 1235 465500    I    Save up to 20% at www.e-elgar.com    I    To get email updates: subscribe@e-elgar.co.uk 3

KEY TITLES

Sports Marketing
Creating Long Term Value
John A. Davis, SP Jain School of Global 
Management, Singapore-Dubai-Sydney and 
Jessica Zutz Hilbert, University of Oregon, US
This textbook provides a truly international approach 
to the emerging field of sports marketing and 
provides the reader with the best practices of over 
200 companies and sports clubs around the world.

Sports Marketing explores the latest sports marketing 
business practices, helping marketers make effective 
management and marketing investment decisions. This comprehensive textbook 
discusses relevant marketing theory and related practices within sports 
marketing.

2013  Paperback  978 1 78254 819 5  £42.00  
2013  416 pp  Hardback  978 1 84844 841 4  £98.00 
ebook 978 1 78254 927 7

International Management
Theory and Practice
Paul N. Gooderham, NHH – The  
Norwegian School of Economics, Norway, 
Birgitte Grøgaard, University of Calgary, Canada 
and the late Odd Nordhaug, formerly of the 
NHH – The Norwegian School of Economics, 
Norway
This timely and accessible MBA textbook explores 
the challenges faced by today’s multinational 
corporations.

‘This excellent book covers the field of international business and particularly 
international management and is written in a way that cuts through these 
complex concepts and makes them understandable without losing any of the 
nuances. The substantial case studies attached to each topic and chapter can be 
mined by teachers and students in a variety of different ways. The book is ideal for 
Masters students, but many of their teachers can gain a lot from it too.’

– Chris Brewster, University of Reading, UK

2013  480 pp  Paperback  978 1 78254 622 1  £37.00  
2013  Hardback  978 1 78100 438 8  £150.00 
ebook 978 1 78100 439 5

Theories of the Multinational Firm
A Multidimensional Creature in the  
Global Economy, Second Edition
Mats Forsgren, Uppsala University, Sweden 
Revised and updated international business text for 
upper level undergraduate and postgraduate students.

‘Thankfully, the new edition of this popular book retains 
all that made the original so impressive and useful. Six 
important theoretical perspectives of the multinational 
company (MNC) are discussed at length and compared. 
Why MNCs exist, how they compete, and their impact 
on society are the big, eternal questions addressed by the book. What is new 
in this edition are: an updated description of the international environment, 
an evaluation of Buckley’s recent theory about the global factory, the influence 
of economic clusters like Silicon Valley on internalization theory, and a revised 
discussion of the organizational capability perspective. The book can be read 
and understood at multiple levels, from learning what each theory is about to 
appreciating the more subtle implications of their differences for firms and society. 
Despite the complexity of the subject, the book is an easy and enjoyable read. It is 
written in a lively, user-friendly style, with many illustrated examples.’

– William G. Egelhoff, Fordham University, US

2013  224 pp  Paperback  978 1 78195 817 9  £24.00  
2013  Hardback  978 1 78100 645 0  £67.00 
ebook 978 1 78100 646 7 

Retail and Channel Marketing
Sandro Castaldo, Bocconi University, Italy, 
Monica Grosso, EMLYON Business School, 
France and Katia Premazzi, SDA Bocconi School 
of Management, Italy
This detailed text is ideal for courses introducing the 
channel and retail marketing domain to graduate 
marketing and management programmes.

‘Undoubtedly a must-read for anyone interested 
in channel and retail marketing. Finally, the first 
book which integrates – in a comprehensive set of 
managerial tools – the channel and the retail perspectives. This book is a unique 
compendium for managers and business students intending to develop high-end 
skills on delivering successful marketing distribution.’

– Fabrizio Zerbini, ESCP Europe

2013  288 pp  Paperback  978 1 78254 620 7  £29.00  
2013  Hardback  978 1 78254 618 4  £78.00  •  eBook 978 1 78254 619 1

Entrepreneurship in  
Theory and Practice
Paradoxes in Play
Suna Løwe Nielsen, Kim Klyver,  
Majbritt Rostgaard Evald and Torben Bager, 
University of Southern Denmark
A creative, accessible textbook for both 
undergraduate students and would-be entrepreneurs.

‘Entrepreneurship in Theory and Practice is not your 
typical textbook in entrepreneurship. The authors 
have taken a very creative look at the seeming 
contradictions that make up the creation of a new business venture. Their use of 
current research as well as thought provoking cases to illustrate behaviors such 
as opportunity recognition make this book one that both professors and would be 
entrepreneurs should read.’

– Alan L. Carsrud, Ryerson University, Canada

2012  264 pp  Paperback  978 0 85793 531 1  £29.00  
2012  Hardback  978 0 85793 529 8  £78.00  •  eBook 978 0 85793 530 4

A Guide to the Global  
Business Environment
The Economics of International Commerce
William Kerr, University of Saskatchewan, 
Canada and Nicholas Perdikis, Aberystwyth 
University, UK
An MBA text essential to understanding the links 
between international business, international 
institutions and international trade.

‘I have used the materials contained in this book 
extensively in a major trade-related capacity, building  
a technical training program for trade officials and business people in six countries 
in Southeast Asia to great effect. The book fills an important gap in the existing 
literature on the subject and links international economic policy to practical 
hands on international business management. It underlines the importance of 
understanding the increasingly complex nature of international markets and offers 
useful options for mitigating their risk.’  

– Wayne Robinson, Estey Centre for Law and  
Economics in International Trade, Canada

2014  352 pp  Paperback  978 1 78347 669 5  £35.00  
2014  Hardback  978 1 78347 667 1  £90.00  •  eBook 978 1 78347 668 8
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ALSO AVAILABLE ON INSPECTION

About Entrepreneurship
Björn Bjerke	 see page 8 

Multinational Human Resource Management and the Law
Matthew W. Finkin and Joel Cutcher-Gershenfeld with Takashi Araki, Philipp 
Fischinger, Roberto Fragale Filho, Andrew Stewart and Bernd Waas	

see page 25
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Guide researchers and drive usage of your library collection

Featured titles: 

Elgaronline Elgar Research Reviews 
Available exclusively on Elgaronline as part of our Business  
& Management eBook collection.

Business Regulation
Edward J. Balleisen

June 2015  978 1 78471 304 1
Elgar Research Reviews in Business 

The Economics of 
Transfer Pricing
Lorraine Eden

April 2016  978 1 78471 632 5
Elgar Research Reviews in Economics

Economics of Corporate 
Social Responsibility
Abagail McWilliams

2014  978 1 78471 708 7
Elgar Research Reviews in Economics

The Economics of 
Outsourcing
Leslie Willcocks and  
Mary C. Lacity

2014  978 1 78471 324 9
Elgar Research Reviews in Economics

Business History
Walter A. Friedman and  
Geoffrey Jones 

2013  978 1 78471 458 1
Elgar Research Reviews in Business

Corporate Citizenship
Dirk Matten and Jeremy Moon

2013  978 1 78471 365 2
Elgar Research Reviews in Business

The Economics of 
Organisation and 
Bureaucracy
Peter M. Jackson

2013  978 1 78471 034 7
Elgar Research Reviews in Economics

Entrepreneurship  
and Leadership
Donald F. Kuratko

2013  978 17847 1440 6
Elgar Research Reviews in Business

Sport Management
George B. Cunningham

2013  978 1 78471 447 5
Elgar Research Reviews in Business

Management and 
Happiness
Cary L. Cooper CBE and  
Ivan T. Robertson

2013  978 1 78471 437 6
Elgar Research Reviews in Business

History of 
Entrepreneurship: 
Innovation and Risk-
taking, 1200–2000
Mark Casson and  
Catherine Casson

2013  978 1 78471 457 4
Elgar Research Reviews in Business

Entrepreneurial Failure
Dean A. Shepherd 

2013  978 1 78471 455 0
Elgar Research Reviews in Business

Social Entrepreneurship
Jill Kickul, David Gras,  
Sophie Bacq and Mark Griffiths

2013  978 1 78471 435 2
Elgar Research Reviews in Business

Law and 
Entrepreneurship
Robert E. Litan and  
Anthony J. Luppino

2013  978 1 78471 451 2
Elgar Research Reviews in Law

Benefits for your library
•	 Add value and drive usage of your library holdings
•	 Provides a first point of entry to a new topic 
•	 Works with library discovery technology 
•	 MARC records and COUNTER 4 compliant
•	 Perpetual ownership model
•	 Part of Elgaronline – same library friendly license,  
	 ILL, multiuser, course use, etc.

Benefits for researchers
•	 A unique narrative on the developments of a given field
•	 Expert and comprehensive selection of the seminal 
	 must read articles
•	 Saves days of preliminary research
•	 Quickly find resources, discover alternative versions
•	 Share and print articles and export citations  
•	 Ideal for use in courses or for course preparation

An authoritative summary of the seminal works that have established a field of research
•	 World renowned experts research and select most important readings
•	 They provide a detailed essay outlining the evolution of the discipline 
•	 We take this content and make it fully searchable with smart linking to locate resources in your library,  

on publisher platforms, repositories, open web, and Google Books.

For more information about our eBook collections,  
email: sales@e-elgar.co.uk or call: (+44) 1242 226934 www.elgaronline.com
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Handbook of Research  
Methods on Intuition
Edited by Marta Sinclair, Griffith University, 
Australia
How does one approach the study of intuition – a 
complex, cross-disciplinary field, which is still 
developing? How can intuition be captured in situ? 
How can researchers harness their own intuition? 
In this original Handbook, the expert collaborators 
use method-related themes to help answer these, 
and other questions, and explore innovative 
developments in intuition research.

2014  320 pp  Hardback  978 1 78254 598 9  £120.00 
Elgaronline 978 1 78254 599 6

NEW

Handbook of Research Methods on Trust
Second Edition
Edited by Fergus Lyon, Middlesex University Business School, UK, 
Guido Möllering, Jacobs University Bremen, Germany and  
Mark N.K. Saunders, University of Surrey, UK 
Acclaim for the first edition:

‘This book fills an important gap. The burgeoning field of trust research has 
employed a wide variety of definitions and methods, but until the appearance 
of this Handbook there was no comprehensive overview of them. Its 
contributions, many written by leading international experts, cover conceptual 
issues as well as qualitative and quantitative methods. The editors are all 
working at the frontiers of trust research and in this Handbook they have 
compiled an indispensable source of reference for years to come.’

– John Child, University of Birmingham, UK

Aug 2015  c 336 pp  Hardback  978 1 78254 740 2  c £120.00 
Elgaronline 978 1 78254 740 2

NEW

Handbook of Research Methods  
on Human Resource Development
Edited by Mark N.K. Saunders and Paul Tosey, University of Surrey, 
UK
As Human Resource Development (HRD) research has developed, a growing 
variety of quantitative and qualitative data collection procedures and analysis 
techniques have been adopted; research designs now include mono, multiple 
and mixed methods. This Handbook brings together the wealth of research 
methods experience gained by HRD researchers into one essential volume. 

Organized into four parts, the book explores conceptual issues, qualitative 
research methods, quantitative research methods and methodological 
challenges. It utilizes the wealth of research experiences of leading HRD 
scholars to provide a range of insights highlighting what works, what does 
not work and associated challenges. Each chapter provides annotated further 
reading, allowing the reader to expand on the topics discussed.

July 2015  c 368 pp  Hardback  978 1 78100 923 9  c £130.00 
Elgaronline 978 1 78100 924 6

NEW KEY TITLE

Handbook of Research Methods  
and Applications in Social Capital
Edited by Yaojun Li, University of Manchester, UK
‘This Handbook, edited by Yaojun Li, one of the leading scholars on social capital, 
is a timely and comprehensive collection of chapters on social capital by some 
of the most important contributors from North America, Europe and Asia. The 
Introduction, in which Professor Li provides an extensive and in-depth review 
and evaluation of the theory, measurement and research on social capital, is by 
itself one of the most significant, state-of-the-art contributions on social capital 
available today. It is a must-read volume for scholars and students interested in 
social capital from a comparative perspective.’    

– Nan Lin, Duke University, US

Social capital is fundamentally concerned with resources in social relations. This 
Handbook brings together leading scholars from around the world to address the 
important questions on the determinants, manifestations and consequences of 
social capital. Various mechanisms of formal and informal social involvement, its 
relationship with other forms of social exclusion and its role in civic, instrumental 
and expressive domains of our socio-economic and community lives are explored.

Aug 2015  c 416 pp  Hardback  978 0 85793 584 7  c £130.00 
Elgaronline 978 0 85793 585 4
Handbooks of Research Methods and Applications series

NEW

Handbook of Qualitative Research Techniques  
and Analysis in Entrepreneurship
Edited by Helle Neergaard, University of Aarhus, Denmark and  
Claire Leitch, Lancaster University Management School, UK
This insightful Handbook introduces a variety of qualitative data collection 
methods and analysis techniques pertinent in exploring the complex 
phenomenon of entrepreneurship. Detailed and practical accounts of how to 
conduct research employing verbal protocol analysis, critical incident technique, 
repertory grids, metaphors, and the constant comparative method are provided.  
Scholars new to the area, doctoral students, as well as established academics 
keen to extend their research scope, will find this book an invaluable and timely 
resource.

Sept 2015  c 464 pp  Hardback  978 1 84980 986 3  c £140.00 
Elgaronline 978 1 84980 987 0
Research Handbooks in Business and Management series

How to Conduct a  
Practice-based Study
Problems and Methods
Silvia Gherardi

2012  256 pp  Hardback  978 0 85793 337 9  £67.00 
2013  Paperback  978 1 78195 164 4  £25.00   
Elgaronline 978 0 85793 338 6

Research Methods

To order, telephone: +44 1235 465500    I    Save up to 20% at www.e-elgar.com    I    For our electronic content, visit: www.elgaronline.com

To order a free copy of our

Research Methods catalogue

Email: info@e-elgar.co.uk

Or download a copy from  
www.e-elgar.com

Handbooks of Research Methods  
in Management series
Series editor: Mark N.K. Saunders, University of Surrey, UK

This major series provides the starting point for new PhD students in 
business and management and related social science disciplines. Each 
Handbook will give definitive overviews of research methods appropriate 
for particular subjects within management. The series produces prestigious 
high quality works of lasting significance, shedding light on quantitative, 
qualitative and mixed research methods. Each Handbook consists of original 
contributions by leading authorities, selected by an editor who is recognised 
as an international leader in the field. International in scope, these 
Handbooks will be an invaluable guide to students embarking on a research 
degree and to researchers moving into a new subject area.



Elgar Advanced Introductions are stimulating and thoughtful introductions 
to major fields in the social sciences and law, expertly written by the world’s 
leading scholars. Designed to be accessible yet rigorous, they offer concise 
and lucid surveys of the substantive and policy issues associated with discrete 
subject areas.

Elgar Advanced Introductions are available for inspection, Please email:  
inspections@e-elgar.co.uk (terms and conditions apply)

ELGAR ADVANCED INTRODUCTIONS

International Law

To order, telephone: +44 1235 465500    I    Save up to 20% at www.e-elgar.com    I    For our electronic content, visit: www.elgaronline.com6

NEW IN PAPERBACK

Handbook of Longitudinal Research 
Methods in Organisation and 
Business Studies
Edited by Melanie E. Hassett and  
Eriikka Paavilainen-Mäntymäki, University  
of Turku, Finland
‘This Handbook is a very timely contribution to 
organization and business studies. Most calls 
for longitudinal research are made in sections of 
published work that deal with limitations of the study 
or suggestions for further research. This book places 
longitudinal research methods at center stage. With 
its practical, hands-on approach it guides us how to design a longitudinal study 
in and around organizations – whether qualitative or quantitative – and how 
to implement it. I warmly recommend this Handbook to ambitious senior and 
junior researchers. It makes the commonly presented excuses for not undertaking 
longitudinal research completely redundant.’

– Rebecca Piekkari, Aalto University, School of Business in Helsinki, Finland 

‘This is a very timely book that fills an important gap in the field of research 
methods . . . Insights provided by scholars who have been doing this type of 
research provide useful guidelines for anyone interested in research methods from 
senior scholars to young researchers and PhD candidates.’

– Pervez Ghauri, King’s College London, UK

2013  384 pp  Hardback  978 0 85793 678 3  £145.00 
2015  Paperback  978 1 78254 782 2  £35.00  •  Elgaronline 978 0 85793 679 0
Research Handbooks in Business and Management series

Handbook of Research 
Methods and Applications in 
Entrepreneurship and Small 
Business
Edited by Alan Carsrud, Åbo Akademi University 
and Malin Brännback, Åbo Akademi University, 
Finland and Stockholm University School of 
Business, Sweden
This thought provoking book builds on existing research 
traditions that make small business, entrepreneurship 
and family business a resource rich arena for study. It 
steps back to ask fundamental questions that every researcher should consider 
prior to engaging in data collection. It focuses on topics that have traditionally 
frustrated researchers including experimental methods in small business 
research, scale development, control variables and language issues in cross 
cultural research.

2014  296 pp  Hardback  978 0 85793 504 5  £110.00 
Elgaronline 978 0 85793 505 2
Handbooks of Research Methods and Applications series

Research Methods	 Entrepreneurship

NEW

Embracing Entrepreneurship Across Disciplines
Ideas and Insights from Engineering, Science, Medicine  
and Arts
Edited by Satish Nambisan, University of Wisconsin, Milwaukee, US
Unique ideas, insights and themes from diverse disciplines – from engineering, 
science and medicine to arts, design, and music – have the potential to enrich 
and deepen our understanding of entrepreneurship. This book brings together 
contributions from an eclectic set of entrepreneurship scholars and educators 
from different fields to advance cross-disciplinary entrepreneurial thinking.

Embracing Entrepreneurship Across Disciplines draws on case studies and 
examples to provide a rich illustration of key themes and concepts, providing an 
opportunity to share insights and best practices. It describes innovative programs 
and practices that could serve as templates for entrepreneurship educators and 
informs the development and evaluation of policies, programs and educational 
materials that cross or impact multiple fields.

July 2015  c 224 pp  Hardback  978 1 78254 995 6  c £70.00 
Elgaronline 978 1 78254 996 3

KEY TITLE

Advanced Introduction  
to Entrepreneurship
Robert D. Hisrich, Thunderbird School  
of Global Management, US
‘Bob Hisrich is uniquely talented and experienced 
to offer a book of this nature. His international 
teaching and business experience, combined 
with his broad scholarship are a potent source of 
unique insights and lessons. Students at all levels 
will benefit from this provocative new book.’

– Thomas N. Duening, El Pomar Chair of Business 
and Entrepreneurship and Director, Center for 

Entrepreneurship, University of Colorado  
at Colorado Springs, US

‘Governments worldwide recognize that entrepreneurial behavior is essential 
to economic health and prosperity. Universities have responded with an 
explosion of entrepreneurship courses. Hisrich answers the demand for 
education with innovation. He shows how entrepreneurship and innovation 
connect, and he takes an innovative approach in this book. He introduces 
the latest in research findings with a storyteller’s enthusiasm. This is the rare 
textbook that readers will have trouble putting down. When they do, they 
will have skills to be successful in entrepreneurial careers.’

– Franck Hoy, Director of the Collaborative for Entrepreneurship & 
Innovation at Worcester Polytechnic Institute, US

Renowned entrepreneurship scholar Robert D. Hisrich provides insights 
into the venture creation process, as well as the entrepreneur as a 
person. He outlines the characteristics, motivations and decision making 
processes of the entrepreneur in different settings (including businesses, 
government organizations and non-profits/social enterprises) to provide a 
comprehensive understanding of the individual who creates a new venture.

2014  296 pp  Hardback  978 1 78254 615 3  £80.00 
2014  Paperback  978 1 78254 617 7  £17.95  •  ebook 978 1 78254 616 0
Elgar Advanced Introductions series

NEW

Entrepreneurship as Organizing
Selected Papers of William B. Gartner
William B. Gartner, Copenhagen Business School, Denmark and 
California Lutheran University, US
This book draws together William B. Gartner’s key contributions to 
entrepreneurship research over the past 25 years. An original introduction by the 
author offers a comprehensive overview and analysis of his work as it pertains 
to the development of entrepreneurship as a scholarly field, and the articles 
demonstrate the many ways in which his research has explored entrepreneurship 
in relation to individuals, firms, environments and processes.

Aug 2015  c 400 pp  Hardback  978 1 78347 114 0  c £95.00 
Elgaronline  978 1 78347 694 7
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Handbook of Research on Small 
Business and Entrepreneurship
Edited by Elizabeth Chell, Kingston University 
and Mine Karataş-Özkan, University of 
Southampton, UK 
This insightful Handbook focuses on behaviour, 
performance and relationships in small and 
entrepreneurial firms. It introduces a variety 
of contemporary topics, research methods and 
theoretical frameworks that will provide cutting edge 
analysis, stimulate thought, raise further questions 
and demonstrate the complexity of the rapidly-
advancing field of entrepreneurship.

2014  448 pp  Hardback  978 1 84980 923 8  £140.00 
Elgaronline 978 1 84980 924 5

How to Get Published in the Best  
Entrepreneurship Journals
A Guide to Steer Your Academic Career
Edited by Alain Fayolle, EMLYON Business 
School, France and Mike Wright, Imperial 
College London, UK and University of Ghent, 
Belgium
‘This book should be required for all doctoral students 
studying entrepreneurship, and it will be very helpful 
to junior faculty in entrepreneurship and those 
transitioning to the field as well.’

– Gary Castrogiovanni, Florida Atlantic University, US

‘This book fills a critical need in the field. It is co-edited by two highly respected 
and accomplished entrepreneurship scholars, and the chapters are prepared 
by seasoned authors who provide the knowledge of how to publish research 
in the top entrepreneurship journals. Publication in these journals has become 
highly competitive, with only a small percentage of the submitted manuscripts 
accepted. As such, this is a highly valuable treatise for entrepreneurship scholars 
and PhD students. It should be required reading for all entrepreneurship 
researchers.’

– Michael A. Hitt, Texas A&M University, US

2014  288 pp  Hardback  978 1 78254 061 8  £85.00 
2014  Paperback  978 1 78347 147 8  £25.00 
Elgaronline 978 1 78254 062 5

Corporate Venturing
Organizing for Innovation
Jessica van den Bosch and Geert Duysters, 
Tilburg Center of Entrepreneurship,  
Tilburg University, the Netherlands
‘Before an innovation gets the green light in large 
corporations, it needs to be proved that the innovation 
will be successful: successful and lucrative. And that’s 
exactly what you can’t ever know in advance for a 
true innovation. Corporate Venturing: Organizing for 
Innovation shows how corporate oil tankers can take 
full advantage of innovative speedboats.’

– Danny Mekic, Entrepreneur

‘Corporate venturing is of great strategic importance in today’s world of 
accelerated change in business and technology. In one of the best and most 
current books on the subject, Van den Bosch and Duysters guide readers through 
carefully-selected case studies that will enlighten the practitioner and academic 
alike.’

– Dana T. Redford, Portuguese Catholic University and President,  
Platform for Entrepreneurship Education in Portugal

2014  160 pp  Hardback  978 1 78347 659 6  £65.00 
Elgaronline 978 1 78347 660 2

Entrepreneurship

NEW

Handbook of Research  
on Governance and Entrepreneurship
Edited by Jonas Gabrielsson, Lund University, Sweden
This Handbook provides a unique collection of research addressing issues of 
corporate governance in entrepreneurial contexts, including start-ups, owner-
managed firms, fast-growing firms, and IPOs, as well as how corporate governance 
and board leadership is associated with entrepreneurship and innovation in both 
small and large established companies.

The authors discuss a wide range of topics, methodologies, and levels of analysis, 
all designed to contribute to a comprehensive understanding of when and how 
corporate governance matters in different entrepreneurial contexts. Moreover, the 
chapters provide a rich source of new research questions that will guide and shape 
the future development of the field.

Nov 2015  c 304 pp  Hardback  978 1 78254 555 2  c £110.00 
Elgaronline 978 1 78254 556 9
Research Handbooks in Business and Management series

Handbook of Entrepreneurial 
Cognition
Edited by J. Robert Mitchell, Western University, 
Canada, Ronald K. Mitchell, Texas Tech 
University, US and Brandon Randolph-Seng, 
Texas A&M University – Commerce, US
Entrepreneurial cognition research is at a crossroads, 
where static views give way to dynamic approaches. 
This Handbook draws on a variety of perspectives from 
experts in the field of entrepreneurial cognition to 
highlight the key elements in a socially-situated view, 
where cognition is action-oriented embodied, socially-
situated, and distributed. Readers seeking to better understand and/or participate 
in some of the most up-to-date approaches to entrepreneurial cognition research 
will find this Handbook to be an invaluable and time-saving companion in their 
research.

2014  528 pp  Hardback  978 1 78100 658 0  £150.00 
Elgaronline 978 1 78100 659 7
Research Handbooks in Business and Management series

NEW

Research Handbook  
of Entrepreneurial Exit
Edited by Dawn R. DeTienne, Colorado State 
University, US and Karl Wennberg, Stockholm 
School of Economics and Institute of Analytical 
Sociology, Linköping University, Sweden
‘As a counterweight to the voluminous research on 
entry and growth, this book on entrepreneurial exit 
is both timely and valuable. Can we really gain a 
deep understanding of entrepreneurship without 
also considering exit? I could not think of two better 
people to create this book – Professors DeTienne and 
Wennberg have been instrumental in developing our collective knowledge on 
entrepreneurial exit and in this book, they have brought together a collection of 
chapters that offer many new and wonderful insights into entrepreneurial exit.’

– Dean A. Shepherd, David H. Jacobs Chair in Strategic Entrepreneurship,  
Kelley School of Business, Indiana University, Bloomington  

and Editor-in-Chief, Journal of Business Venturing

March 2015  c 288 pp  Hardback  978 1 78254 696 2  c £110.00 
Elgaronline 978 1 78254 697 9
Research Handbooks in Business and Management series

KEY TITLES

ALSO OF INTEREST:

Handbook of Qualitative Research Techniques and Analysis in Entrepreneurship
Edited by Helle Neergaard and Claire Leitch			   see page 5
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Handbook of Research on 
Entrepreneurs’ Engagement  
in Philanthropy
Perspectives
Edited by Marilyn L. Taylor, University  
of Missouri – Kansas City, Robert J. Strom, 
Ewing Marion Kauffman Foundation and  
David O. Renz, University of Missouri – Kansas 
City, US
Currently, very little academic research exists on 
the intersection of entrepreneurship and philanthropy. This unique Handbook 
fills that gap, exploring how and why entrepreneurs who drive success in the 
for-profit world become engaged in philanthropy. Top family business and 
entrepreneurship scholars explore the many facets of this fascinating subject.

2014  400 pp  Hardback  978 1 78347 100 3  £130.00 
Elgaronline 978 1 78347 101 0
Research Handbooks in Business and Management series

New Perspectives on Firm Growth
Per Davidsson, Queensland University of Technology, Australia and the 
Jönköping International Business School, Sweden and Johan Wiklund, 
Syracuse University, US and Jönköping International Business School, 
Sweden
‘This collection of articles by an internationally recognized team of authors 
is a welcome addition to the literature on firm growth. The authors, singly 
and together, have previously made important contributions with regard to 
frameworks for understanding growth, as well as cutting-edge empirical research 
on the actual growth process. In this volume, the authors bring previous research 
up-to-date, providing a critical look at what has been published in the last decade 
and offering new theoretically informed insights in how and why firms grow.’

– Howard Aldrich, University of North Carolina, Chapel Hill, US

2013  352 pp  Hardback  978 0 85793 360 7  £98.00 
2014  Paperback  978 1 78254 096 0  £29.95  •  Elgaronline 978 0 85793 361 4

Handbook of Research on Entrepreneurship
What We Know and What We Need to Know
Edited by Alain Fayolle, EMLYON Business School, France
‘Alain Fayolle has brought together an impressive collection of contributions from 
many of the very best scholars in entrepreneurship. In bringing them together, 
this engaging book not only offers a very thoughtful reflection on past and 
present work in entrepreneurship but also insightful, new and fresh perspectives 
for its future study. This book is a must read for anyone who is serious about 
entrepreneurship, its research and the future of the field. An exciting, fresh and 
very timely addition.’

– Sarah L. Jack, Lancaster University Management School (LUMS), UK

2014  448 pp  Hardback  978 0 85793 691 2  £140.00   
Elgaronline 978 0 85793 692 9
Research Handbooks in Business and Management series
Alain Fayolle is winner of the European Entrepreneurship Education award 

Women’s Entrepreneurship in the 21st Century
An International Multi-Level Research Analysis
Edited by Kate V. Lewis, Massey University, New Zealand,  
Colette Henry, Dundalk Institute of Technology, Ireland and Tromsø 
University Business School, Norway, Elizabeth J. Gatewood, Wake 
Forest University, US and John Watson, The University of Western 
Australia
Women’s Entrepreneurship in the 21st Century is the fourth in the series of books 
emanating from the Diana International Research Network. The volume takes a 
multi-dimensional approach to coalesce a series of chapters around the central 
theme: gender and entrepreneurship today and in the future. The chapters span 
a diverse range of countries, methodologies, and levels of analysis – however, 
they all seek to contribute to an advancing understanding of women and their 
engagement with entrepreneurial endeavours. 

2014  336 pp  Hardback  978 1 78254 460 9  £90.00 
Elgaronline 978 1 78254 461 6

About Entrepreneurship
Björn Bjerke, Linnaeus University, Sweden
This textbook is written for students in upper-
level undergraduate and postgraduate degree 
programmes in entrepreneurship, or business-
related disciplines.

2013  296 pp  Hardback  978 1 78254 538 5  £88.00 
2013  Paperback  978 1 78254 539 2  £31.00 
ebook 978 1 78254 540 8
This paperback textbook  is available on inspection, 
email:inspections@e-elgar.co.uk (terms and conditions 
apply, please supply teaching details)

Handbook of Research on  
Venture Capital: Volume 2
A Globalizing Industry
Edited by Hans Landström, Lund University, 
Sweden and Colin Mason, University of 
Glasgow, UK 
‘The second volume of the Handbook of Research on 
Venture Capital provides an important guidepost for 
venture capital researchers. As Landström and Mason 
point out, the nature of venture capital has changed 
dramatically over the last ten years. The asset class 
as a whole has failed to return principal and the old 
model is under tremendous strain. The contributors nicely highlight many of 
these changes, especially how venture capital has scaled beyond the US. For 
those of us active in venture capital research, the chapters raise many interesting 
research questions that deserve further attention.’

– Andrew Zacharakis, Babson College, US

2012  304 pp  Hardback  978 1 84980 168 3  £124.00 
2014  Paperback  978 1 78100 904 8  £29.95  •  Elgaronline 978 1 78100 911 6
Handbooks in Venture Capital series

Handbook on Organisational Entrepreneurship
Edited by Daniel Hjorth, Copenhagen Business School, Denmark
‘Daniel Hjorth is justifiably famous for thinking differently about those things  
“we all know”, and this Handbook adds fuel to that fire. The Handbook reasserts 
the intellectual and practical primacy of organizational creation as the driving 
force of entrepreneurship. By getting some of the best minds in entrepreneurship 
to explore and speculate on the organizational aspects of entrepreneurship, this 
Handbook reframes and repositions entrepreneurship as the organizing trope for 
the postindustrial age.’

– Jerome Katz, Saint Louis University, US

2012  496 pp  Hardback  978 1 84980 378 6  £150.00 
2014  Paperback  978 1 78195 165 1  £35.00 
Elgaronline 978 1 78100 905 5

Entrepreneurship, People and Organisations
Frontiers in European Entrepreneurship Research
Edited by Robert Blackburn, Kingston University, UK and Turku School 
of Economics, Finland, Frédéric Delmar, Lund University, Sweden, 
Alain Fayolle, EMLYON Business School, France and Friederike Welter, 
IfM Bonn, University of Siegen, Germany and Jönköping International 
Business School, Sweden
‘Rather belatedly, researchers and policy makers are coming to recognise the 
important interplay between different contexts and the variety of manifestations 
of entrepreneurship and entrepreneurial behaviour. The editors have brought 
together an excellent collection. The chapters make a significant contribution 
to our understanding of the heterogeneity of context in terms of countries, 
markets and life-cycle stages as well as entrepreneurial forms, such as social 
entrepreneurship, university spin-offs and intrapreneurship, that also provides a 
platform for extensive future research.’

– Mike Wright, Enterprise Research Centre, Imperial  
College Business School, London, UK

2014  192 pp  Hardback  978 1 78347 876 7  £70.00 
Elgaronline 978 1 78347 877 4

Entrepreneurship

Te
xtb

ook
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A Psychological Approach  
to Entrepreneurship
Selected Essays of Dean A. Shepherd
Dean A. Shepherd, Indiana University, 
Bloomington, US
Within an entrepreneurial context, what a person 
thinks and feels and how they behave are hugely 
consequential. Entrepreneurs often work in scenarios 
of considerable time pressure, task complexity, 
uncertainty and high performance variance. This 
fascinating volume explores the unique psychological 
qualities of individuals directly involved in the 
entrepreneurial process.

29 articles, dating from 1999 to 2013

2014  624 pp  Hardback  978 1 78347 979 5  £125.00 
Elgaronline 978 1 78347 980 1

Conceptual Richness and Methodological Diversity 
in Entrepreneurship Research
Edited by Alain Fayolle, Paula Kyrö, Tõnis Mets and Urve Venesaar

2013  352 pp  Hardback  978 1 78254 730 3  £93.00 
Elgaronline 978 1 78254 731 0
European Research in Entrepreneurship series

Enhancing Entrepreneurial 
Excellence
Tools for Making the Possible Real
Robert A. Baron

2013  208 pp  Hardback  978 1 78195 208 5  £73.00 
2013  Paperback  978 1 78254 422 7  £25.00   
Elgaronline 978 1 78195 209 2

Entrepreneurial Business  
and Society
Frontiers in European Entrepreneurship Research
Edited by Friederike Welter, Robert Blackburn,  
Elisabet Ljunggren and Bjørn Willy Åmo

2013  232 pp  Hardback  978 1 78254 601 6  £78.00 
Elgaronline 978 1 78254 602 3
Frontiers in European Entrepreneurship series

RESEARCH COLLECTIONS

Entrepreneurship and Leadership
Edited by Donald F. Kuratko  
and Michael H. Morris

Series no. 27  2013  1,056 pp   
Hardback  978 1 78100 231 5  £346.00
The International Library of Entrepreneurship series

Entrepreneurial Failure
Edited by Dean A. Shepherd

Series no. 28  2013  784 pp  Hardback  978 1 78195 445 4  £263.00
The International Library of Entrepreneurship series 

Law and Entrepreneurship
Edited by Robert E. Litan and Anthony J. Luppino

2013  804 pp  Hardback  978 1 78100 932 1  £243.00

NEW KEY TITLE

Handbook of Entrepreneurship 
and Sustainable Development 
Research
Edited by Paula Kyrö, Aalto University, Finland
Allying and expanding the diverse fields of 
entrepreneurship and sustainable development 
research is a modern day imperative. This Handbook 
paints an illuminating picture of the historic and 
current understanding of the bond between 
entrepreneurship and sustainable development. The 
authors explore the basic contradictions between 
the two fields and outline the transformative role entrepreneurship can play in 
achieving sustainable development. More than 50 expert researchers and their 
research communities from 16 countries across Europe, Africa, Australia, North 
America, and the Middle East provide original and informative contributions on 
a variety of issues, from women’s empowerment to climate change and organic 
farmers to ecotourism.

2015  480 pp  Hardback  978 1 84980 823 1  £140.00 
Elgaronline 978 1 84980 824 8
Research Handbooks in Business and Management series

NEW

Exploring the Entrepreneurial Society
Institutions, Behaviors and Outcomes 
Edited by Jean Bonnet, University of Caen, France, Marcus Dejardin, 
University of Namur and Université Catholique de Louvain, Belgium and 
Domingo García Pérez De Lema, Technical University of Cartagena, Spain
This timely book explores different aspects of the entrepreneurial society from 
a theoretical and empirical perspective. Renowned scholars examine how 
formal and informal institutions affect the entrepreneurial society. They take 
examples from particular countries to see how the institutional context affects 
entrepreneurial behaviour, entrepreneurial finance, economic growth and society. 

Nov 2015  c 296 pp  Hardback  978 1 78347 265 9  c £75.00 
Elgaronline 978 1 78347 266 6

NEW

Global Entrepreneurship, Institutions and Incentives
Zoltán J. Ács, George Mason University, US
This book presents some of Zoltan Acs’ most important contributions since 
the turn of the the new millennium, with a particular intellectual focus on the 
knowledge spillover theory of entrepreneurship. This approach was shaped by 
three major events: the rapid globalization that occurred in the first decade 
of the 21st century; research on the role institutions have played in economic 
development during the past few decades; and the spread of entrepreneurial 
activity around the world following the collapse of communism at the end of the 
20th century. This entrepreneurial activity has given rise to many questions of 
theory, measurement and policy.

July 2015  c 528 pp  Hardback  978 1 78471 804 6  c £110.00 
Elgaronline 978 1 78471 805 3

Agglomeration, Clusters and Entrepreneurship
Studies in Regional Economic Development
Edited by Charlie Karlsson, Jönköping International Business School, 
Blekinge Institute of Technology, Sweden and University of Southern 
Denmark, Börje Johansson, Jönköping University and Royal Institute of 
Technology, Stockholm, Sweden and Roger R. Stough, George Mason 
University, US
Regional economic development has experienced considerable dynamism over 
recent years. Perhaps the most notable cases were the rise of China and India 
to emergent country status by the turn of the millennium. With time now for 
hindsight, this book identifies some of the key forces behind these development 
successes, namely agglomeration, clusters and entrepreneurship.

2014  320 pp  Hardback  978 1 84980 926 9  £90.00  
Elgaronline 978 1 78347 263 5
New Horizons in Regional Science series

Entrepreneurship	 Entrepreneurship & Development
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Necessity Entrepreneurs
Microenterprise Education and Economic Development
Edited by Jeremi Brewer, Brigham Young University and  
Stephen W. Gibson, The Academy for Creating Enterprise, US
An estimated one billion individuals in both developed and developing nations 
can be defined as necessity entrepreneurs: individuals who have no other viable 
option for licit income than to start a small income generating activity. This volume 
is the first-known compilation of theories contributed from scholars around the 
globe who have worked together to establish a theory-based discourse regarding 
necessity entrepreneurship, micro-enterprise education, and long-term economic 
development.  

2014  224 pp  Hardback  978 1 78195 617 5  £70.00 • Elgaronline 978 1 78195 618 2

FORTHCOMING

Necessity Entrepreneurs, Volume 2 
Edited by Jeremi Brewer and Stephen W. Gibson

Dec 2015  208 pp  Hardback  978 1 78347 232 1  c £70.00 
Elgaronline 978 1 78347 233 8

Handbook of Research on Entrepreneurship  
and Regional Development
National and Regional Perspectives
Edited by Michael Fritsch

2011  360 pp  Hardback  978 1 84844 264 1  £129.00 
2013  Paperback  978 0 85793 619 6  £37.00  •  Elgaronline 978 0 85793 649 3

Global Entrepreneurship and Development Index 2013
Zoltán J. Ács, László Szerb and Erkko Autio

2013  352 pp  Hardback  978 1 84980 844 6  £289.00 
Elgaronline 978 1 78254 042 7

Research Handbook on Sustainable  
Co-operative Enterprise
Case Studies of Organisational Resilience  
in the Co-operative Business Model
Edited by Tim Mazzarol, University of Western Australia, Perth and Groupe 
ESC Dijon Bourgogne, Dijon, France, Sophie Reboud, Groupe ESC Dijon 
Bourgogne, Dijon, France and University of Western Australia, Perth,  
Elena Mamouni Limnios, University of Western Australia and  
Delwyn Clark, University of Waikato, New Zealand
Co-operatives are found in all industry sectors and almost all countries around the 
world. However, despite their significant economic and social contributions, the 
academic literature has largely ignored these important businesses. This book is a 
detailed examination of the co-operative enterprise business model and the factors 
that help to enhance its sustainability and resilience, as well as those forces that lead 
to its destruction.

2014  608 pp  Hardback  978 0 85793 777 3  £170.00 
Elgaronline 978 1 78347 202 4
Research Handbooks in Business and Management series

Theory and Empirical Research in  
Social Entrepreneurship
Edited by Phillip H. Phan, Johns Hopkins University, Jill Kickul, New York 
University, Stern School of Business, Sophie Bacq, Northeastern University, 
D’Amore-McKim School of Business, US and Mattias Nordqvist, Jönköping 
University, Sweden
‘This timely and important book fills this gap, by effectively synthesizing the 
burgeoning interdisciplinary literature on social entrepreneurship.’ 

– Donald S. Siegel, University at Albany, SUNY, US

2014  320 pp  Hardback  978 1 78254 682 5  £85.00 • Elgaronline 978 1 78254 683 2
The Johns Hopkins University series on Entrepreneurship

Social Entrepreneurship in the Water Sector
Getting Things Done Sustainably 
Rafael Ziegler, Universitèt Greifswald, Lena Partzsch, University of 
Freiburg, Jana Gebauer, IàW, Marianne Henkel, Justus Lodemann, 
Universitèt Greifswald and Franziska Mohaupt, IàW, Germany
‘So often environmental protection is neglected in the social entrepreneurship 
literature, even though the environmental movement has a lot to offer in terms 
of empirical and theoretical developments. This book makes a hugely important 
contribution to filling that gap, lending weight to social innovation theory and 
providing a good case-study resource.’’

– Tim Curtis, The University of Northampton, UK

2014  260 pp  Hardback  978 1 78347 130 0  £75.00  
Elgaronline 978 1 78347 131 7

The International Handbook on Social Innovation
Collective Action, Social Learning and Transdisciplinary 
Research
Edited by Frank Moulaert, KU Leuven, Belgium, Diana MacCallum, 
Curtin University, Australia, Abid Mehmood, Cardiff University, UK and 
Abdelillah Hamdouch, University of Tours, France
‘In an era where social innovation is re-emerging as an important policy framework 
for bringing social transformation, this volume is a significant contribution to the 
theory and practice of social innovation.’

– S. Parasuraman, Tata Institute of Social Sciences, Mumbai, India  

2013  528 pp  Hardback  978 1 84980 998 6  £155.00 
2014  Paperback  978 1 78254 559 0  £35.00  •  Elgaronline 978 1 84980 999 3

Societal Entrepreneurship
Positioning, Penetrating, Promoting
Edited by Karin Berglund, Stockholm University, Bengt Johannisson, 
formerly Linnaeus University and Birgitta Schwartz, Stockholm 
University, Sweden 
Entrepreneurship generally is about creative organizing but with social enterprising 
this is especially so. Most social ventures cross the boundaries between the 
private, the public and the non-profit/voluntary sectors. This broad involvement 
of actors and intertwining of sectors makes the label ‘societal’ entrepreneurship 
appropriate.

2012  304 pp  Hardback  978 1 78100 632 0  £73.00 
2014  Paperback  978 1 78254 492 0  £27.50  •  Elgaronline 978 1 78100 633 7

RESEARCH COLLECTION

Social Entrepreneurship
Edited by Jill Kickul, David Gras, Sophie Bacq and Mark Griffiths

Series no. 26  Two volume set  2013  1,256 pp   
Hardback  978 0 85793 941 8  £438.00
The International Library of Entrepreneurship series

Managing Social Issues
A Public Values Perspective
Edited by Peter Leisink, Paul Boselie, Maarten van Bottenburg  
and Dian Marie Hosking

2013  296 pp  Hardback  978 1 78100 695 5  £83.00 
Elgaronline 978 1 78100 696 2

Social Entrepreneurship
To Act as if and Make a Difference
Björn Bjerke and Mathias Karlsson

2013  208 pp  Hardback  978 1 78100 697 9  £67.00 
Elgaronline 978 1 78100 698 6

Entrepreneurship & Development 	 Social Entrepreneurship
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KEY TITLE 

Teaching Entrepreneurship
A Practice-Based Approach
Heidi M. Neck, Patricia G. Greene and  
Candida G. Brush, Babson College, US
‘Of course, entrepreneurship can be taught, and 
this books shows how. Using scholarly research as 
the foundation, the authors have crafted a set of 
practices to foster entrepreneurial thinking that 
should be incorporated in all courses across the entire 
curriculum.’

– Tina Seelig, Stanford University, US

‘Practice makes perfect and Babson professors Neck, Greene and Brush lead the 
way for global management education’s thirst for excellence in entrepreneurship 
education. Teaching Entrepreneurship is an excellent read and detailed guide for 
creating a strong program that inspires innovation and entrepreneurial strategies 
for business academics and practitioners.’

– John Fernandes, President and Chief Executive Officer, AACSB International

Teaching Entrepreneurship advocates teaching entrepreneurship using a portfolio 
of practices, including play, empathy, creation, experimentation, and reflection. 
Together these practices help students develop the competency to think and act 
entrepreneurially in order to create, find, and exploit opportunities of all kinds in 
a continuously changing and uncertain world. 

2014  352 pp  Hardback  978 1 78254 055 7  £90.00 
2014  Paperback  978 1 78254 069 4  £29.95  •  Elgaronline 978 1 78254 056 4

Leadership and Cooperation in Academia
Reflecting on the Roles and Responsibilities of University 
Faculty and Management
Edited by Roger Sugden, University of British Columbia,  
Canada, Marcela Valania, formerly University of Stirling, UK and  
James R. Wilson, Orkestra – Basque Institute of Competitiveness,  
Spain and Deusto Business School, Spain
Leadership and Cooperation in Academia focuses on the place and the role of 
universities in different societies, including their influence on the socio-economic 
development of those societies.

Across the world academic institutions are being questioned by their 
stakeholders and pressured to change. Answering these questions requires that 
academics and professional managers in universities think about their work, 
its value and organisation. The book highlights the need for space and stimulus 
to reflect on the responsibilities, roles and expectations that they identify for 
themselves, and that others place upon them – then, they might be better 
able to understand and to act. Similarly, policymakers and higher education 
commentators need the space and stimulus to reflect on the role of universities. 
This book will provide this space and an invaluable contribution to the stimulus.

2013  320 pp  Hardback  978 1 78100 181 3  £93.00 
2014  Paperback  978 1 78254 081 6  £30.00 
Elgaronline 978 1 78100 182 0

NEW IN PAPERBACK

Handbook on the  
Entrepreneurial University
Edited by Alain Fayolle, EMLYON Business 
School, France and Dana T. Redford, UCP-Porto, 
Portugal
This insightful Handbook offers a lens through 
which to view entrepreneurship strategy for higher 
education institutions, as it becomes increasingly 
necessary for universities to consider changing their 
strategies, culture and practices to become more 
entrepreneurial.

Is the idea of an entrepreneurial university a myth or 
a reality? Is the university model capable of adapting to new evolving trends and 
a more complex professional world? And, what is the impact of entrepreneurship 
in education? Through extensive research and case studies from some of the 
leading entrepreneurial thinkers around the world, Alain Fayolle and Dana 
Redford answer these questions and raise further issues for debate. Particular 
focus is given to developing university strategy, public policy and start-up support 
as a means to foster graduate entrepreneurship. Each contribution explores 
different perspectives related to the entrepreneurial university concept and 
its role in stimulating economic growth through cooperative relationships with 
business and government.

2014  496 pp  Hardback  978 1 78100 701 3  £150.00 
2015  Paperback  978 1 78347 174 4 £40.00 
Elgaronline 978 1 78100 702 0
Research Handbooks in Business and Management series
Alain Fayolle is winner of the European Entrepreneurship Education award

Knowledge, Diversity and Performance  
in European Higher Education
A Changing Landscape
Edited by Andrea Bonaccorsi, University of Pisa, Italy
This highly original book analyses the results of a pioneering set of microdata on 
higher education institutions in 27 European countries in order to address key 
issues in higher education and research.

For the first time, data on individual European higher education institutions 
(rather than data aggregated at the country level) is used in order to examine a 
wide range of issues that are both theoretically challenging and relevant from 
policy-making and societal perspectives. The contributors integrate statistics 
on universities and colleges with other sources of information such as patents, 
start-up firms and bibliometric data, and employ rigorous empirical methods to 
address a range of key questions, including: what is the role of non-university 
tertiary education such as vocational training? How important is the private 
sector? Are European universities internationalized? Are they efficient from 
the point of view of costs and educational output? Are there pure research 
universities in Europe? How do universities contribute to economic growth? 

2014  320 pp  Hardback  978 1 78254 071 7  £80.00 
Elgaronline 978 1 78347 200 0

Annals of Entrepreneurship Education  
and Pedagogy – 2014
Edited by Michael H. Morris, University of Florida, US
A sizable gap exists between the ample demands for (and growing supply 
of) entrepreneurship education and our understanding of how to best 
approach the teaching and learning of entrepreneurship. To help close this 
gap, the United States Association for Small Business and Entrepreneurship 
(USASBE) has identified some of the most important and provocative work on 
entrepreneurship education over the years, and worked with the authors to 
produce updated perspectives. The intent is to capture the richest insights and 
best practices in teaching entrepreneurship, building entrepreneurship curricula, 
and developing educational programs.

2014  448 pp  Hardback  978 1 78347 144 7  £100.00 
Elgaronline 978 1 78347 145 4
Annals in Entrepreneurship Education series
In Association with the United States Association for Small Business and 
Entrepreneurship
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KEY TITLE

Teaching Entrepreneurship  
to Postgraduates
Colin Jones, University of Tasmania, Australia
‘As insightful as ever, Colin Jones provides a fresh 
perspective on entrepreneurship education as it 
relates to the specific needs of postgraduate students. 
The book includes many aspects that educators will 
find useful including insights into teaching philosophy, 
tactics for enhancing pedagogy and appreciation of 
context in educational practice. For those educators 
new to entrepreneurship education this is an essential 
read, while more established teachers can use the 
book to help reflect on their own experiences.’

– Luke Pittaway, Ohio University, US

Written by the author of the successful Teaching Entrepreneurship to 
Undergraduates, this book promotes a learner-centred approach to thinking 
about how to teach entrepreneurship to postgraduates.

A vital resource for lecturers and those interested in entrepreneurship, this book 
defines the difference between teaching entrepreneurship to postgraduates 
and teaching it to undergraduates. Attention is given to both subtle and major 
differences, such as motivation and the process and situation of learning related 
to postgraduate students. This book aims to stimulate reflection within the 
reader’s mind, drawing them towards a deep appreciation of their postgraduate 
students’ needs, their motivations and the ways in which such issues are dealt 
with by educators globally.

2013  168 pp  Hardback  978 1 78100 474 6  £67.00 
Elgaronline 978 1 78347 260 4

NEW IN PAPERBACK

Entrepreneurship Programs  
and the Modern University
Michael H. Morris, University of Florida, 
Donald F. Kuratko, Indiana University 
Bloomington and and Jeffrey R. Cornwall, 
Belmont University, US
‘I am a believer in the concept of the entrepreneurial 
university, and think our institutions of higher learning 
must learn to think and act in more entrepreneurial 
ways. The kind of entrepreneurial culture which 
this book champions can transform student lives, 
invigorate university campuses, and make a 
fundamental difference in our communities.’

– Burns Hargis, President, Oklahoma State University, US

2013  304 pp  Hardback  978 1 78254 462 3  £83.00 
2015  Paperback  978 1 78347 197 3   £25.00 
Elgaronline 978 1 78254 463 0

Management Education  
for the World
A Vision for Business Schools Serving 
People and Planet
Katrin Muff, Thomas Dyllick, Mark Drewell, 
John North, Paul Shrivastava and Jonas Haertle

2013  256 pp Hardback  978 1 78254 762 4  £83.00 
2013  Paperback  978 1 78254 763 1  £29.00  • 
Elgaronline 978 1 78254 764 8
In Association with the GRLI Foundation

NEW

Managing Emerging Technologies  
for Socio-Economic Impact
Edited by Dimitris Assimakopoulos, Grenoble Ecole de Management, 
France, Ilan Oshri, Loughborough University and Krsto Pandza, Leeds 
University Business School, UK
The development of emerging technologies demands a rapidly expanding 
knowledge base and intensive collaboration across organizational, institutional 
and cultural borders. This book is the first of its kind to focus on the management 
of key emerging technologies and their social and economic impact in Europe.

Split into four parts, across 17 chapters, the scholars offer multiple levels of 
analysis concerning the management of emerging technologies across various 
sectors ranging from nanotechnology, renewable energy and cloud computing 
to synthetic biology and particle therapy for cancer. They present their research 
findings in critical areas including:

•	 organizational capabilities for technological innovation in key enabling 
technologies

•	 collaboration and networking to shape their emergence and progression

•	 strategic challenges for policy makers who influence the sustainable and 
responsible development of emerging technologies

•	 how such technologies affect work and communication practices in a 
variety of organizational settings.

This book is a must-read for innovation practitioners, academics and policy 
makers who take interest in the on going debate about how to shape innovation 
policy and manage emerging technologies. 

April 2015  c 416 pp  Hardback  978 1 78254 787 7  c £95.00 
Elgaronline 978 1 78254 788 4
Science, Innovation, Technology and Entrepreneurship series

Public Support of Innovation  
in Entrepreneurial Firms
Albert N. Link

2013  208 pp  Hardback  978 1 78347 017 4  £73.00 
Elgaronline 978 1 78347 693 0

Public Policy in the 
Entrepreneurial Society
David B. Audretsch

2013  320 pp  Hardback  978 1 78347 223 9  £88.00 
Elgaronline 978 1 78347 692 3
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NEW KEY TITLE

Concise Guide to Entrepreneurship,  
Technology and Innovation
Edited by David B. Audretsch, Indiana University,  
Christopher S. Hayter, Arizona State University and  
Albert N. Link,University of North Carolina at Greensboro, US
This landmark book will be the first port of call for any student or scholar seeking 
a brief introduction to each of the fundamental topics in entrepreneurship, 
technology, and innovation. Written by the top international scholars in their 
field, this book has an encyclopedic range; from academic entrepreneurship 
to valuing an entrepreneurial enterprise. Each chapter provides an informed 
overview of the topic and references in each chapter guide the reader to the 
more advanced literature. Students of entrepreneurship, technology, and 
innovation as well as those who wish to have an introduction to the scope of this 
field of study will be benefit from this exemplary collection. 

Contributors include: D.B. Audretsch, C. Boardman, B. Bozeman, S.R. Bradley, A. Burke,  
U. Cantner, M. Casson, S. Cazzago, J.A. Cunningham, P. Davidsson, A. De Massis, M. Deloof, 
D. Dunlap, W. Geoghegan, V. Ghosal, J. Hanssens, C.S. Hayter, M. Herzig, A. Kao, M. Kenney, 
D.F. Kuratko, H. Landström, E.E. Lehmann, D.P. Leyden, X. Liu, A.N. Link, S. Manigart,  
G.D. Markman, H. Meier, M.H. Morris, A.J. Nelson, C. O’Kane, D. Organ, S. Parker,  
G.T. Payne, M. Perkmann, L.S. Peters, P.H. Phan, E.A. Prasetio, J.H. Rooksby, G.E. Shockley,  
T. Standaert, A. Talrico, R. Thurik, T. Vanacker, S. Vismara, N.S. Vonortas, J. West, P. Westhead, 
K. Wirsching, M. Wright

Sept 2015  c 256 pp  Hardback  978 1 78347 418 9  c £75.00 
Elgaronline 978 1 78347 420 2

NEW

Innovation Spaces in Asia
Entrepreneurs, Multinational  
Enterprises and Policy
Edited by Maureen McKelvey,  
University of Gothenburg, Sweden and 
Sharmistha Bagchi-Sen, State University of  
New York, Buffalo, US and University of 
Gothenburg, Sweden
Innovation Spaces in Asia provides insight into how 
and why Asia is poised to impact global innovation. 
Asia is undergoing rapid developments in markets, 
sources of technology and user preferences. This book provides an empirical 
understanding and initial conceptualization of these dynamic processes, 
including the role of multinational enterprises, entrepreneurship and public 
policy.

The accomplished contributors explore case studies of entrepreneurs and large 
companies in Asia in order to discuss the ways in which customers, institutions 
and firms, both domestic and foreign, are interacting to affect global processes 
of innovation and production. Innovation spaces are analyzed within Asian 
countries and firms, from Asia to the world, and from the world to Asian 
countries.

March 2015  c 384 pp  Hardback  978 1 78347 567 4  c £70.00 
Elgaronline 978 1 78347 568 1

NEW

Innovation and Entrepreneurship  
in the Global Economy
Knowledge, Technology and Internationalization
Edited by Charlie Karlsson, Jönköping International Business School, 
Blekinge Institute of Technology, Sweden and University of Southern 
Denmark, Urban Gråsjö, University West, Trollhättan and Sofia Wixe, 
Jönköping International Business School, Sweden
‘I would encourage all researchers interested in entrepreneurship and innovation 
to read this volume. It provides a new conceptual approach to the link between 
global economic trends and entrepreneurship, through the role of local space as 
an important source for innovation. Readers can find old and new issues on the 
formation of entrepreneurship elegantly linked together, so as to provide new 
insights into this important field of research.’ 

– Roberta Capello, Politecnico di Milano, Italy

June 2015  c 304 pp  Hardback  978 1 78347 731 9  c £80.00 
Elgaronline 978 1 78347 732 6

Handbook of Research on 
Innovation in Tourism Industries
Edited by Gry Agnete Alsos, Dorthe Eide, 
University of Nordland and Einar Lier Madsen, 
Nordland Research Institute, Norway
The tourism sector – already one of the fastest growing 
industries in the world – is currently undergoing 
extensive change thanks to strong market growth and 
a transition to more experience-based products. The 
capacity for firms to innovate and adapt to market 
developments is crucial to their success, but research-
based knowledge on innovation strategies in tourism 
remains scarce. This pioneering Handbook offers timely, original research on 
innovation within the tourism industry from a number of interdisciplinary and 
global perspectives. 

2014  384 pp  Hardback  978 1 78254 840 9  £130.00 
Elgaronline 978 1 78254 841 6
Research Handbooks in Business and Management series

Handbook of Organizational  
and Entrepreneurial Ingenuity
Edited by Benson Honig, McMaster University, Canada,  
Joseph Lampel, Manchester Business School, UK and Israel Drori,  
College of Management, Academic Studies, Rishon LeZion, Israel
‘The authors critically explore the difficult yet rewarding concept of ingenuity, and 
then apply this concept to the study of processes such as improvisation, bricolage 
and jugaad in a range of domains and settings such as sustainability, haute cuisine, 
dance and microfinance. I would recommend this book to academicians and 
practitioners alike interested in creativity, innovation, and entrepreneurship.’

– Raghu Garud, Pennsylvania State University, US

2014  320 pp  Hardback  978 1 78254 903 1  £120.00 
Elgaronline 978 1 78254 904 8
Research Handbooks in Business and Management series

Global Clusters of Innovation
Entrepreneurial Engines of Economic Growth around the World
Edited by Jerome S. Engel, University of California, Berkeley, US
In the geography of the global economy, there are known ‘hot spots’ where new 
technologies germinate at an astounding rate and pools of capital, expertise and 
talent foster the development of new industries and new ways of doing business. 
These clusters of innovation are significant drivers of value creation and function 
as models for economic expansion in both developed and developing countries. 
This book explores the key attributes of these innovation hubs using case studies 
from around the world.

2014  432 pp  Hardback  978 1 78347 082 2  £100.00 
Elgaronline 978 1 78347 083 9
New Horizons in Regional Science series
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NEW

Entrepreneurial Creativity in a Virtual World
Denise Tsang, University of Reading, UK 
‘Tsang is well-known for her bold and original perspectives on entrepreneurship. 
She finds the perfect subject for her special talents in this study of creativity in 
digital media. She employs the previously discrete literatures on the theory of 
entrepreneurship and organizational creativity to analyze the online world of 
British television, magazine and video games. The compelling insights which 
emerge will be of as much interest to practitioners as to management scholars of 
this brave new virtual world.’

– Geoffrey Jones, Harvard Business School, US 

The start of the 21st century has seen an explosion of online media, with creative 
content becoming a driving force for competitiveness. As twin engines of the 
digital economy, much has been said about both creativity and entrepreneurship 
but less about their relationship. Entrepreneurial Creativity in a Virtual World 
provides a synthesis in order to develop a conceptual framework for these 
phenomena. 

May 2015  c 192 pp  Hardback  978 1 84980 816 3  c £65.00 
Elgaronline 978 1 84980 817 0

Handbook of Management  
and Creativity
Edited by Chris Bilton, University of Warwick, 
UK and Stephen Cummings, Victoria University 
of Wellington, New Zealand
‘In many organisations creativity is so often seen 
as the preserve of a small number of people with 
“artistic temperaments” but in my experience all sorts 
of people have creative abilities which can be used 
to the benefit of a “creative” organisation. The task 
of a manager is to find ways of exploiting this. This 
Handbook provides the reader with  insights to help 
them and others to promote the kind of creativity that adds real value.’

– Greg Dyke, Chair, British Film Institute; Chair, Football Association; Chancellor, 
University of York, UK and Director-General of the BBC 2000–2004

‘Chris Bilton’s and Stephen Cummings’ Handbook of Management and Creativity 
collects some of the very best research on creativity and why and how it 
matters to companies and their management. It is an important addition to 
our understanding of the management of creativity and talented and creative 
people.’

– Richard Florida, University of Toronto, Canada, New York  
University, US and author, Rise of the Creative Class

2014  424 pp  Hardback  978 1 78100 089 2  £140.00 
2014  Paperback  978 1 78347 527 8  £40.00 
Elgaronline 978 1 78100 097 7
Research Handbooks in Business and Management series

NEW IN PAPERBACK

Handbook of Research  
on Creativity
Edited by Kerry Thomas, University of  
New South Wales, College of Fine Arts and  
Janet Chan, University of New South Wales, 
Australia
‘This scholarly and important volume has an 
impressive interdisciplinary and international 
scope. We hear from psychologists, sociologists, 
philosophers, legal scholars, and economists. These 
refreshing chapters broaden our understanding of 
human innovation, contributing to a developing 
sociocultural approach to the study of creativity. These chapters directly 
challenge the myth of solitary genius, by documenting the social and cultural 
systems within which new ideas emerge.’

– Keith Sawyer, Washington University in St Louis, US

2013  584 pp  Hardback  978 0 85793 980 7  £176.00 
Elgaronline 978 0 85793 981 4

Handbook of Research on  
Techno-Entrepreneurship,  
SECOND EDITION
How Technology and Entrepreneurship 
are Shaping the Development of 
Industries and Companies
Edited by François Thérin, Curtin University 
Sarawak, Malaysia
‘This second edition of the Handbook of Research 
on Techno-Entrepreneurship, edited by François 
Thérin, evidences a burgeoning field of research, 
and a growing cohort of international researchers working in this field who 
have produced works for this volume. The papers cover a variety of topics that 
intersect the realm of technovation with other fields of enquiry, such as economic 
development, sustainability, venture capital, new venture incubation, and 
academic entrepreneurship. This Handbook represents a convenient place to find 
and read this broad array of recent papers in this field.’

– Evan J. Douglas, Griffith Business School, Australia

2014  400 pp  Hardback  978 1 78195 181 1  £130.00   
Elgaronline 978 1 78195 182 8
Research Handbooks in Business and Management series

Entrepreneurship and Innovation  
in Evolving Economies
The Role of Law
Edited by Megan M. Carpenter

2012  288 pp  Hardback  978 0 85793 469 7  £67.00 
2013  Paperback  978 1 78195 189 7  £30.00 
Elgaronline 978 0 85793 470 3
Elgar Law and Entrepreneurship series

Creativity and Entrepreneurship
Changing Currents in Education and Public Life
Edited by Lynn Book and David P. Phillips

2013  208 pp  Hardback  978 0 85793 719 3  £73.00 
Elgaronline 978 0 85793 720 9

How Entrepreneurs  
do What they do
Case Studies in Knowledge Intensive 
Entrepreneurship
Edited by Maureen McKelvey and  
Astrid Heidemann Lassen

2013  240 pp  Hardback  978 1 78100 549 1  £78.00 
Elgaronline 978 1 78100 550 7

Managing Knowledge Intensive 
Entrepreneurship
Maureen McKelvey and  
Astrid Heidemann Lassen

2013  208 pp  Hardback  978 1 78100 551 4  £73.00 
Elgaronline 978 1 78100 552 1
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Handbook of Research on 
Entrepreneurship and Creativity
Edited by Rolf Sternberg, Leibniz Universität 
Hannover, Germany and Gerhard Krauss, 
Université de Rennes 2, France
This Handbook focuses on the interdependent 
relationship between entrepreneurship and creativity. 
This relationship is analysed from the perspective of 
different disciplines, including economic geography, 
sociology, education, economics, psychology, and also 
in different spatial contexts.

Creativity and entrepreneurship are central concepts 
for understanding the driving forces in 21st century capitalist economies and 
societies. Rolf Sternberg and Gerhard Krauss provide an expert introduction 
to the role of creativity in the field of entrepreneurship, and vice versa. This 
Handbook assembles some of the leading scholars in the field to provide 
empirical and conceptual contributions, which provide the reader with a 
unique guide to the progress of research in this area. Of particular interest are 
the exploration of the influence of the spatial context, and the overview of 
government policy attempts to support entrepreneurship and creative economic 
development.

This book will appeal to researchers and scholars interested in entrepreneurship 
and creativity issues, coming from a wide range of academic disciplines. These 
readers will find an up-to-date presentation of existing and new directions 
for research in their domains. The Handbook will also be of great interest to 
policymakers at the national, regional and local level, who will find valuable 
insights about the linkages between creativity, entrepreneurship and economic 
development.

2014  432 pp  Hardback  978 1 78100 442 5  £140.00 
Elgaronline 978 1 78100 443 2
Research Handbooks in Business and Management series

Creative Work Beyond  
the Creative Industries
Innovation, Employment and Education
Edited by Greg Hearn, Ruth Bridgstock,  
Ben Goldsmith and Jess Rodgers, Queensland 
University of Technology, Australia
‘Hearn and his colleagues have amassed an impressive 
array of empirical evidence, theoretical insights and 
policy prescriptions for understanding how creative 
workers are contributing to a variety of industries 
outside the purely cultural or creative industry sectors. 
The scope of their investigations includes healthcare, banking, manufacturing, 
digital technology, creative services, journalism, media and communication, 
and higher education. This book significantly advances our understanding of 
how creative workers are utilizing their capabilities to contribute broadly to the 
economy. It also offers important insights into professional learning for creative 
workers and shows how education can prepare future generations of creative 
study students to succeed in today’s knowledge based economy.’

– Robert DeFillippi, Suffolk University, US

Creative workers are employed in sectors outside the creative industries often in 
greater numbers than within the creative field. This is the first book to explore 
the phenomena of the embedded creative and creative services through a range 
of sectors, disciplines, and perspectives.

2014  272 pp  Hardback  978 1 78254 569 9  £80.00 
Elgaronline 978 1 78254 570 5

Innovation and Creativity
Pillars of the Future Global Economy
Edited by Filip De Beule  
and Ysabel Nauwelaerts

2013  304 pp  Hardback  978 1 78100 432 6  £83.00 
Elgaronline 978 1 78100 433 3

NEW

International Perspectives on Business Innovation 
and Disruption in the Music Industry
Edited by Patrik Wikström, Queensland University of Technology, 
Australia and Robert DeFillippi, Suffolk University, US 
Over the past fifteen years the music industry has experienced a disruptive 
process of digital transformation that has reshaped most aspects of the industry; 
in 2015 the contours of a “new music economy” have begun to emerge. The 
structure and mechanics of these evolutionary processes vary considerably 
between continents, and this book examines these processes within Europe, 
America and Asia. The contributors offer a range of theoretical perspectives, as 
well as empirical findings from the social sciences and business, as well as the 
media industries. They offer a holistic understanding of the forces shaping the 
new music economy, and shed some light on the impact of these forces on the 
ways in which music is created, aggregated and distributed, and on the economic 
and social consequences for industry producers and consumers.

Oct 2015  c 272 pp  Hardback  978 1 78347 814 9  c £80.00 
Elgaronline 978 1 78347 815 6

KEY TITLE

Common Innovation
How We Create the Wealth of Nations
G.M. Peter Swann,  
University of Nottingham, UK
‘Professor Swann summarizes the core thesis  
of his book beautifully in his concluding remarks: 
“common innovation is about how we, ordinary 
people, create the wealth of nations. Business has no 
monopoly of innovation or of wealth creation.”  
I applaud Swann’s thoughtful efforts to move forward 
our understanding of this understudied, yet very 
important topic!’ 

– Eric von Hippel, Massachusetts Institute  
of Technology Sloan School of Management, US

In his challenging new book, Common Innovation, Peter Swann argues that 
innovation and wealth creation are not the monopoly of business but the 
contribution of ordinary people. Joseph Schumpeter, the pioneer of innovation 
research, described business innovation as a ‘perennial gale of creative 
destruction’, whereas common innovation is, by comparison, a ‘gentle and 
benign breeze’. In common innovation, the ordinary citizen is centre stage,  
and business is quite peripheral.

2014  272 pp  Hardback  978 1 84720 050 1  £80.00 
Elgaronline 978 1 78471 461 1
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Handbook of Organizational  
and Managerial Innovation
Edited by Tyrone S. Pitsis, Newcastle University, 
UK, Ace Simpson, University of Technology, 
Sydney (UTS) Business School and Centre for 
Management and Organization Studies (CMOS) 
and Erlend Dehlin, Trondheim Business School, 
Norway and Norwegian University of Science 
and Technology 
‘The editors of this volume remind u s that innovation 
is an essential part of organizational life and is not 
restricted to technology. Innovation is a function of 
human relations and context. To my knowledge, the Handbook is unique in the 
breadth and depth of offering a diversity of ideas and inspiration for studying 
organizational and managerial innovation (OMI). . . This volume is an excellent 
for reference for researchers, practitioners and students.’

– James McRitchie, Navigation

2013  400 pp  Hardback  978 1 84980 257 4  £140.00 
2014  Paperback  978 1 78254 034 2  £40.00 
Elgaronline 978 1 78100 587 3
Research Handbooks in Business and Management series

Handbook of Innovation Indicators 
and Measurement
Edited by Fred Gault, UNU-MERIT, TUT-IERI, 
the Netherlands and Tshwane University of 
Technology, South Africa
‘This book brings together original contributions 
from world leading experts on innovation indicators 
and is unique in several respects. First, the focus is 
upon innovation in terms of commercialized products 
and processes and not on secondary indicators of 
research or patenting. Second, it combines academic 
perspectives with user perspectives from industry and 
international organizations. Third, it strikes a good balance between old and new 
indicators, opening up new dimensions of innovation for measuring. It is a book 
worth reading for scholars studying innovation, for policy makers and, not least, 
for innovation managers in the private sector.’

– Bengt-Åke Lundvall, Aalborg University, Denmark and Sciences-Po, Paris, France

2013  512 pp  Hardback  978 0 85793 364 5  £155.00 
2014  Paperback  978 1 78254 517 0  £40.00 
Elgaronline 978 0 85793 365 2

Software Ecosystems
Analyzing and Managing Business Networks in the Software 
Industry
Edited by Slinger Jansen, Sjaak Brinkkemper, Utrecht University, the 
Netherlands and Michael A. Cusumano, Massachusetts Institute  
of Technology, Sloan School of Management, US 
This book describes the state-of-the-art of software ecosystems. It constitutes a 
fundamental step towards an empirically based, nuanced understanding of the 
implications for management, governance, and control of software ecosystems.

2013  360 pp  Hardback  978 1 78195 562 8  £93.00 
2014  Paperback  978 1 78254 097 7  £29.95  •  Elgaronline 978 1 78195 563 5

Biomaterials Innovation
Bundling Technologies and Life
Alexander Styhre, University of Gothenburg, 
Sweden
Rapid advances in the life sciences means that there 
is now a far more detailed understanding of biological 
systems on the cellular, molecular and genetic levels. 
Sited at the intersection between the life sciences, 
the engineering sciences and the design sciences, 
innovations in the biomaterials industry are expected 
to garner increasing attention and play a key role in 
future development. This book examines the biomaterials innovations taking 
place in corporations and in academic research settings today.

2014  224 pp  Hardback  978 1 78195 558 1  £70.00 
Elgaronline 978 1 78195 559 8

Mapping National  
Innovation Ecosystems
Foundations for Policy Consensus
Amnon Frenkel and Shlomo Maital, S. Neaman 
Institute for Advanced Studies in Science and 
Technology, Technion, Israel 
‘Frenkel and Maital provide a ground-breaking deeply-
delving study of innovation systems, offering guidance 
for decision-making practitioners that links theory 
with case-based learning opportunities.’

– Michael Radnor, Chairman and co-founder, Global 
Advanced Technology Innovation Consortium (GATIC)

‘A must read for national policy makers, this book highlights the role  
of innovation in overall economic wellbeing and the importance of  
a system-based approach to designing national innovation policies’

– Brendan Cahill, Partner, BearingPoint

2014  264 pp  Hardback  978 1 78254 680 1  £75.00 
Elgaronline 978 1 78254 681 8

International Perspectives 
on Business Innovation and 
Disruption in the Creative 
Industries
Film, Video and Photography
Edited by Robert DeFillippi, Suffolk University, 
US and Patrik Wikström, Queensland University 
of Technology, Australia
‘Independent film makers and local media companies 
use the digital transformation of the business to find 
new ways for producing, funding and broadcasting 
their works of art. Their innovative ideas change the existing value chains and 
create new relations between artists and audiences that have previously been 
unimaginable. This is a great collection of chapters that give insight into a 
fascinating field of study: congratulations to the authors and editors!’

– Kathrin M. Möslein, University Erlangen-Nuremberg and  
HHL Leipzig Graduate School of Management, Germany

2014  288 pp  Hardback  978 1 78347 533 9  £80.00 
Elgaronline 978 1 78347 534 6

Competing Through Innovation
Technology Strategy and Antitrust Policies
David J. Teece

2013  520 pp  Hardback  978 1 84720 671 8  £114.00
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NEW 

Firms within Families
Enterprising in Diverse Country Contexts
Edited by Jennifer E. Jennings, University of Alberta, Canada,  
Kimberly A. Eddleston, Northeastern University, US,  
P. Devereaux Jennings, University of Alberta, Canada and  
Ravi Sarathy, Northeastern University, US
Just as much entrepreneurial activity is embedded within families, many 
families are embedded in business enterprising. Both are embedded in broader 
economic, institutional and cultural environments that shape their experience 
and development.

Firms within Families: Enterprising in Diverse Country Contexts investigates this 
‘double embeddedness’ of business ownership and management through two 
illuminating sets of empirical studies. Part I focuses upon the family-oriented 
goal of socio-emotional wealth (SEW) and its association with a firm’s strategic 
orientations, strategies and performance. Part II examines strategies and 
experiences at the work-family interface (WFI) and their implications for an 
owner-manager’s psychological well-being. Both parts feature diverse studies 
from the United States, Switzerland/Germany, China, Brazil, and India.

July 2015  c 200 pp  Hardback  978 1 78254 651 1  c £70.00 
Elgaronline 978 1 78254 652 8

NEW 

Theoretical Perspectives on Family Businesses
Edited by Mattias Nordqvist, Leif Melin, Matthias Waldkirch and 
Gershon Kumeto, Jönköping University, Sweden
‘Theoretical Perspectives on Family Business is a unique book in family business 
studies. Each of its thirteen chapters are written by doctoral students at the 
world renown Jönköping International Business School in Sweden. Each chapter 
highlights a different theoretical perspective that has been used to understand 
the unique dynamics of family enterprises and ends with exciting ideas for future 
research. An inspirational reading for all students of family business studies – 
young and old, new and seasoned!’ 

– Pramodita Sharma, University of Vermont and Editor, Family Business Review

July 2015  c 304 pp  Hardback  978 1 78347 965 8  c £80.00 
Elgaronline 978 1 78347 966 5

Handbook of Research on  
Family Business, Second Edition
Edited by Kosmas X. Smyrnios, RMIT  
University, Melbourne, Australia,  
Panikkos Zata Poutziouris, UCLan, Cyprus  
and Sanjay Goel, University of Minnesota, 
Duluth, US
‘This is a very business-like book in its approach. It 
has an impressive global reach in its authorship, focal 
areas and use of evidence; it hits all the major practical 
challenges of family firms in a spirit that is fresh and 
current; and it deals with the cutting-edge themes and issues that are uppermost 
in the minds of owners, executives, advisors and researchers in the field.’

– Nigel Nicholson, London Business School, UK, author, Managing  
the Human Animal, Family Wars and The ‘I’ of Leadership

2013  800 pp  Hardback  978 1 84844 322 8  £201.00 
2014  Paperback  978 1 78254 039 7  £45.00 
Elgaronline 978 1 78100 938 3
Research Handbooks in Business and Management series
In Association with IFERA

Exploring Transgenerational Entrepreneurship
The Role of Resources and Capabilities
Edited by Pramodita Sharma, Philipp Sieger, Robert S. Nason and  
Ana Cristina González

2013  232 pp  Hardback  978 1 78100 361 9  £73.00 
Elgaronline 978 1 78100 362 6
The Successful Transgenerational Entrepreneurship Practices series

NEW IN PAPERBACK

The Landscape of Family Business
Edited by Ritch L. Sorenson, University of St. 
Thomas, Andy Yu, University of Wisconsin-
Whitewater, Keith H. Brigham, Texas Tech 
University and G.T. Lumpkin, Syracuse 
University, US 
‘The editors should be commended for developing a 
Map of the Landscape of Family Business Outcomes. 
It gives future research direction to the discipline 
considering both short-term profitability and long-term 
sustainability. It considers conventional concepts 
of structure, roles, and rules as well as family/firm 
processes, the uniqueness of family businesses and the essence of their resilience 
capacity. There are thought-provoking nuggets for new and seasoned researchers, 
counselors and advisors, business and executive educators, as well as family 
business owners.’

– Sharon M. Danes, University of Minnesota, US

2013  256 pp  Hardback  978 1 78254 753 2  £78.00 
March 2015  Paperback  978 1 78254 933 8  £25.00 
Elgaronline 978 1 78254 754 9

Entrepreneurship across Generations
Narrative, Gender and Learning in Family Business
Eleanor Hamilton

2013  208 pp  Hardback  978 1 84980 624 4  £73.00 
Elgaronline 978 1 84980 625 1

NEW

Community as Leadership
Gareth Edwards, University of the West  
of England, UK
‘Gareth Edwards has done scholars from both 
leadership and community studies a real service 
by bringing their literatures together in a way that 
will mutually enrich both fields in years to come. 
This charming and elegant book models the kind of 
leadership necessary to engender the community 
spirit many of us crave in an increasingly complex and 
rootless world.’ 

– Brad Jackson, Victoria University  
of Wellington, New Zealand

March 2015  c 144 pp  Hardback  978 1 78100 921 5  £70.00 
Elgaronline 978 1 78100 922 2
New Horizons in Leadership Studies series

NEW

LEADing Small Business
Business Growth through Leadership Development
Stewart Barnes, QuoLux Ltd, Steve Kempster, Lancaster University 
Management School and Sue Smith, Teesside University, UK
‘The top 50 USA corporations lose $50 billion a year through failed strategy 
implementation, i.e. poor leadership. Without effective leadership, even the 
most outstanding growth strategies will fail. But whilst no one has succeeded in 
defining precisely what leadership is, there are nonetheless common elements 
that this book has brilliantly identified in the context of SMEs. So, the two 
ingredients of profitable growth are: a robust, customer-centred strategy  
(I have never known any company go bankrupt because of poor products – they 
go bankrupt because of a lack of customers ); and inspirational leadership. They 
go hand in hand... They are inseparable. I will recommend this excellent book to 
all my SME clients.’

– Malcolm McDonald, Cranfield University, School of Management, UK

July 2015  c 272 pp  Hardback  978 1 78347 549 0  c £80.00 
Elgaronline 978 1 78347 550 6

Family Business	 Leadership



NEW

Madness and Leadership
From Antiquity to the New Common Era
Savvas Papacostas, The Cyprus Institute of Neurology & Genetics, 
Cyprus
Madness and Leadership studies leaders and followers from social, cultural, 
and biologic perspectives and explores aspects of their personalities that 
induce them to assume their respective roles.  It proposes that leadership and 
followership are evolutionary adaptations, developed to enhance survival and 
group cohesion; that leaders possess certain biologically-derived personality 
traits which set them apart and alert followers, consciously or unconsciously, of 
their status. Important factors that enhance leader emergence have been linked 
through evolution and are constituents of all societies past and present. Within 
political theories and historical examples, this book carries the discussion on 
leadership into a new direction by suggesting that mild psychopathology is one 
of its central components.

Sept 2015  224 pp  Hardback  978 1 78471 957 9  c £70.00 
Elgaronline  978 1 78471 958 6
New Horizons in Leadership Studies series

NEW

Leadership in Spaces and Places
Edited by Arja Ropo, University of Tampere, Finland, Perttu Salovaara, 
New York University, US and University of Tampere, Finland,  
Erika Sauer, University of Tampere, Finland, Donatella De Paoli, 
Norwegian Business School BI, Norway
By combining new research on leadership and workspaces, Leadership in Spaces 
and Places argues for a radical re-conceptualization of leadership. They argue 
leadership is not only about leaders themselves, but is also affected by the built 
environment. 

With contributions from both scholars and practitioners alike, the authors 
discuss leadership in six different contexts: 
	 •	 workspaces in change	 •	 open-office spaces
	 •	 virtual workspaces	 •	 service spaces
	 •	 cultural spaces 	 •	 institutional spaces.

June 2015  c 288 pp  Hardback  978 1 78347 791 3  c £80.00 
Elgaronline 978 1 78347 792 0

KEY TITLE

Competing Values Leadership
Second Edition
Kim S. Cameron, Robert E. Quinn and  
Jeff Degraff, University of Michigan and  
Anjan V. Thakor, Washington University, US
This thoroughly updated book serves as the key 
source for understanding the Competing Values 
Framework, one of the most widely used and highly 
cited frameworks in the world. The authors, who 
have been at the foundation of developing, applying 
and studying this framework for over three decades, 
explain how it helps foster successful leadership, 
improve organizational effectiveness and promote value creation. 

2014  208 pp  Hardback  978 1 78347 710 4  £70.00 
2014  Paperback  978 1 78347 712 8  £25.00  •  Elgaronline 978 1 78347 711 1
New Horizons in Management series 
This paperback textbook  is available on inspection, email:inspections@e-elgar.co.uk 
(terms and conditions apply, please supply teaching details)

Critical Perspectives on Leadership
Emotion, Toxicity, and Dysfunction
Edited by Jeanette Lemmergaard and Sara Louise Muhr

2013  240 pp  Hardback  978 0 85793 112 2  £78.00 
Elgaronline 978 0 85793 113 9
New Horizons in Leadership Studies series

NEW IN PAPERBACK

Extreme Leadership
Leaders, Teams and Situations  
Outside the Norm
Edited by Cristina M. Giannantonio and  
Amy E. Hurley-Hanson , Chapman University, US
Much has been written about how leaders and teams 
function in traditional business settings, but there 
is comparatively scant literature on the behaviors 
of leaders and teams facing extreme situations: 
that is, situations that fall outside the scope of daily 
experience. This book presents cases drawn from a 
diverse set of non-traditional and extreme leadership scenarios, offering a fresh 
perspective on both leadership research and management practice.

2013  264 pp  Hardback  978 1 78100 211 7  £78.00 
Elgaronline 978 1 78100 212 4  •  New Horizons in Leadership Studies series

Poor Leadership and  
Bad Governance
Reassessing Presidents and Prime 
Ministers in North America, Europe  
and Japan
Edited by Ludger Helms, University of Innsbruck, 
Austria
‘A comparative look at bad policies, undemocratic 
aspects of leadership, and the question of what  
makes a leader weak in different contexts, Poor 
Leadership and Bad Governance is an invaluable 
contribution to modern political science shelves . . . Highly recommended.’

		         – Midwest Book Review

2012  224 pp  Hardback  978 0 85793 272 3  £67.00 
2014  Paperback  978 1 78195 413 3  £25.00  •  Elgaronline 978 0 85793 273 0
New Horizons in Leadership Studies series

Fact and Fantasy about Leadership
Micha Popper

2012  168 pp  Hardback  978 0 85793 614 1  £67.00 
2013  Paperback  978 1 78100 711 2  £21.00  *  Elgaronline 978 0 85793 615 8
New Horizons in Leadership Studies series

Authentic Leadership
Clashes, Convergences and Coalescences
Edited by Donna Ladkin

2013  352 pp  Hardback  978 1 78100 637 5  £93.00 
Elgaronline 978 1 78100 638 2  •  New Horizons in Leadership Studies series

Handbook of Research on Crisis  
Leadership in Organizations
Edited by Andrew J. DuBrin

2013  384 pp  Hardback  978 1 78100 639 9  £134.00 
Elgaronline 978 1 78100 640 5   
Research Handbooks in Business and Management series
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KEY TITLES

NEW IN PAPERBACK

Getting Women on  
to Corporate Boards
A Snowball Starting in Norway
Edited by Silke Machold, University of 
Wolverhampton, UK, Morten Huse, University 
of Witten/Herdecke, Germany and BI 
Norwegian Business School, Norway,  
Katrin Hansen, Westfälische Hochschule, 
Germany and Marina Brogi, Sapienza University 
of Rome, Italy
‘This slim but informative volume contains contributions from practitioners, 
policy-makers, principle-setters, advocacy groups and researchers on gender 
balance in the boardroom, the outcomes of the Norwegian quota law and its 
snowball effects in other countries. . . .The book contains personal stories and 
research from around the world. . . .The stories of the Norwegian pioneers were 
of most interest to me, providing color and a clearer picture of what was involved 
– more than any piece of statistical research can deliver. However, the book also 
has much to offer to Americans and others who must argue not for justice but 
bottom line performance. . . .Whether you are interested in micro or macro issues 
of economics, politics or justice – it delights.’

– James McRitchie, CorpGov.net

This book provides unique insights into how the idea of quota laws to get women 
on to corporate boards gained international momentum from their origins in 
Norway. Invaluable insights are gained through the stories of actors involved in 
shaping the discourse and practice on women on boards. In exploring political 
contexts, the role of the advocacy movement, experiences of women directors 
themselves and latest research findings, the book provides a comprehensive 
overview of the rationales, processes and outcomes of formal approaches to 
gender diversity on boards. 

2013  256 pp  Hardback  978 1 78254 792 1  £78.00 
2015  Paperback  978 1 78254 793 8  £25.00 
Elgaronline 978 1 78254 794 5

Women in STEM Careers
International Perspectives on Increasing 
Workforce Participation, Advancement 
and Leadership
Edited by Diana Bilimoria, Case Western 
Reserve University, US and Linley Lord,  
Curtin University, Australia
‘In an effort to move away from the usual negative 
approach of studying why women leave STEM areas, 
Bilimoria and Lord focus on a number of research 
studies across the United States, Australia and Europe 
that examine why women stay and what organizations and broader societal 
practices are doing to encourage women’s career development. This exciting  
new volume has much to offer both academic researchers and practitioners  
in the field.’

– Susan Vinnicombe OBE, Cranfield University, UK

‘Science and technology have become major contributors to our advancement 
and economic progress. But although more women than men now graduate 
from universities, women continue to face challenges in STEM fields such as 
engineering, mining, and university STEM teaching and research. Though 
progress is slowly being made, much more needs to be done. Diana Bilimoria and 
Linley Lord, along with their international contributors, address these concerns 
using theory and research evidence along with offering solutions. Organizational 
managers and government administrators interested in increasing women’s 
participation and advancement in STEM disciplines need to examine this 
collection’

– Ronald J. Burke, York University, Canada

2014  288 pp  Hardback  978 1 78195 406 5  £85.00 
Elgaronline 978 1 78195 407 2

Management & Diversity

Leadership and  
the Humanities
Editor in Chief: MICHAEL HARVEY, 
Washington College, US

Associate Editors:  
ANTONIO MARTURANO, Head of 
Leadership Studies, Swiss School of 
Management, Rome, Italy and  
TERRY L. PRICE, University  
of Richmond, US

Leadership and the Humanities is a peer-reviewed international 
journal dedicated to advancing understanding of, research on, and 
applications concerning leadership. The journal offers rigorous 
but readable scholarship on leadership from the broad field of the 
humanities, an increasingly popular focus for leadership studies. The 
journal publishes explorations of leadership from many disciplinary 
perspectives, including philosophy, ethics, religion, history, psychology, 
arts, literature, drama, film, ancient and modern languages, classics, 
communication and media studies, anthropology, political science, and 
sociology. Interdisciplinary approaches are encouraged. 

Two issues a year. ISSN Print 2050-8727 ISSN Online 2050-8735
Individuals: £59/ $117 (online and print) • £48/$88 (online only)
Institutions: £146/$263 (online and print) • £129/$212 (online only)
Single print issue and electronic issue: £65/$100

For information, email: journals@e-elgar.co.uk

For subscription details email Marston Book Services Ltd:  
subscriptions@marston.co.uk

Indexed in ‘Business Source Complete, EBSCO’

www.elgaronline.com/lath

NEW

Handbook of Gendered  
Careers in Management
Getting In, Getting On, Getting Out
Edited by Adelina M. Broadbridge, University of Stirling  
and Sandra L. Fielden, University of Manchester, UK
Handbook of Gendered Careers in Management provides an international overview 
of current practice and theory surrounding gendered employment in management, 
illustrating the impact of gender on key stages of career development.

This Handbook presents the current research, practice and future directions in the 
field of gendered careers in management. Expert contributors discuss pertinent 
issues impacting three key areas of career development:

•	 The beginning of gendered managerial careers (Getting In) such as education 
and recruitment

•	 The progress of gendered managerial careers (Getting On) such as career 
phases and succession planning

•	 What comes after gendered managerial careers (Getting Out) such as 
recalibration of career patterns and retirement.

April 2015  c 592 pp  Hardback  978 1 78254 768 6  c £160.00 
Elgaronline 978 1 78254 770 9
Research Handbooks in Business and Management series
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Research Handbook on Women  
in International Management
Edited by Kate Hutchings, Griffith University, 
Australia and Snejina Michailova, The 
University of Auckland, New Zealand
‘Research Handbook on Women in International 
Management is a welcome addition to the literature 
on international management, and a must-read for 
any scholar, from any country, seeking to develop 
theory and/or research in this field. The book is 
remarkable for its diversity, covering past, present and 
future, every region of the world, and many different 
types of international experience, and family circumstance.  
Thorough and thought-provoking.’

– Kerr Inkson, The University of Auckland Business School, New Zealand  
and co-author, with Yvonne McNulty, of Managing Expatriates

2014  488 pp  Hardback  978 1 78195 502 4  £150.00 
Elgaronline 978 1 78195 503 1
Research Handbooks in Business and Management series

Gender in Organizations
Are Men Allies or Adversaries to 
Women’s Career Advancement?
Edited by Ronald J. Burke, York University, 
Canada and Debra A. Major, Old Dominion 
University, US
‘A book on gender in organisations usually focuses 
on women. This one doesn’t. Men and masculinities 
play centre stage in explaining how women (and 
sometimes men) are disadvantaged at work. The book 
does not position men as the bad guys. There are 
many examples of how men act as allies to women.  
A novel approach and a welcome addition to gender scholars. A great read!’

– Susan Vinnicombe, OBE, Cranfield University, UK and Simmons College, US

2014  456 pp  Hardback  978 1 78195 569 7  £105.00 
Elgaronline 978 1 78195 570 3

NEW IN PAPERBACK

Handbook of Research on 
Promoting Women’s Careers
Edited by Susan Vinnicombe OBE, Cranfield 
University, UK and Simmons College, US, 
Ronald J. Burke, York University, Canada,  
Stacy Blake-Beard and Lynda L. Moore, 
Simmons College US 
‘As more women take on highly visible leadership 
roles, such as CEO or C-suite executive, I am often 
asked whether there continues to be a need for 
research on women’s career development. This book 
effectively answers the challenge behind that question 
by documenting the status of women in business and by marshaling empirical 
evidence of gender effects on careers. The chapters provide a rich, theoretically 
grounded overview of women’s career development and action steps for 
accelerating the growth of women’s representation in leadership.’

– Alison M. Konrad, Western University, Canada

2013  528 pp  Hardback  978 0 85793 895 4  £155.00 
April 2015  Paperback  978 1 78347 308 3  c £40.00 
Elgaronline 978 0 85793 896 1
Research Handbooks in Business and Management series

Women Entrepreneurs in the Global Marketplace
Andrea E. Smith-Hunter

2013  416 pp  Hardback  978 1 84844 170 5  £98.00 
Elgaronline 978 1 78254 821 8

Corporate Social Responsibility 
and Human Resource 
Management
A Diversity Perspective
Edited by Mine Karataş-Özkan, University 
of Southampton, Katerina Nicolopoulou, 
University of Strathclyde and  
Mustafa F. Özbilgin, Brunel University, UK
‘Bringing together a range of international authors 
and providing both conceptual and empirical 
contributions to the study of the intersection of 
Corporate Social Responsibility (CSR) and Human Resource Management (HRM), 
this book is essential reading for scholars and practitioners in both fields.  The 
chapters demonstrate that although the two areas have not previously been 
strongly linked in research or practice, there is indeed significant overlap. 
The chapters show how to build more effective links, giving both practical 
recommendations and developing new theoretical insights.’

– Fiona Lettice, University of East Anglia, UK

‘A valuable guide to combine so far separate strands of thinking on CSR, DM and 
HRM. With its global focus, this book cuts through the claims and assumptions 
of existing understanding and  provides data from a large set of countries. It will 
certainly stimulate insightful thoughts and practices of CSR in HRM’

– Sibel YAMAK, Galatasaray University, Turkey

2014  352 pp  Hardback  978 1 84844 793 6  £90.00 
Elgaronline 978 1 78347 636 7

International Handbook on 
Diversity Management at Work 
Second Edition Country Perspectives  
on Diversity and Equal Treatment
Edited by Alain Klarsfeld, University of 
Toulouse, France, Lize A.E. Booysen, Antioch 
University, US, Eddy Ng, Dalhousie University, 
Canada, Ian Roper, Middlesex University 
Business School, UK and Ahu Tatli, Queen Mary, 
University of London, UK
Managing and developing diversity is on the political 
and business agenda in many countries; therefore diversity management has 
become an area of knowledge and practice in its own right. Yet all too often it is 
referred to as a unifying concept, as if it were to be interpreted uniformly across 
all cultures and countries. The contributors to this volume expertly examine 
the relationship between diversity management and equality legislation within 
the different participating countries’ national contexts. They advocate that such 
separation and sequencing between equality at work and diversity management 
is far from natural. 

2014  304 pp  Hardback  978 0 85793 930 2  £120.00 
Elgaronline 978 0 85793 931 9
Research Handbooks in Business and Management series
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NEW

The Financialization of the Firm
Managerial and Social Implications
Alexander Styhre, University of Goethenburg, Sweden
‘With usual intellectual wit and creativity, Alexander Styhre proposes a serious 
and detailed analysis of an important phenomenon in today’s business world 
and society: The financialization of the firm. He does so by drawing on a number 
of relevant ideas and concept central to social science, and discusses it in light 
of contemporary trends in management and social life at large. Not only is this 
a very timely and relevant book, it also help us better understand the conditions 
under which modern organizations operate.’

– Mikael Holmqvist, Stockholm University, Denmark

June 2015  c 304 pp  Hardback  978 1 78347 822 4  c £80.00 
Elgaronline 978 1 78347 823 1

NEW

A Guide to Discursive Organizational Psychology
Edited by Chris Steyaert, Julia Nentwich and Patrizia Hoyer,  
University of St. Gallen, Switzerland
This book delineates a critical research agenda for Discursive Organizational 
Psychology. While attending the origins and development of discursive 
approaches in the field of Organizational Psychology (OP), it also provides a 
timely review of the challenges that researchers may confront in the years to 
come, thereby charting the boundaries of the field.

The book offers a lively collection of research contributions which illustrate the 
dynamic relationship between discourse and OP. They include empirically rich 
discussions of topics such as participation, resistance to change, inclusion and 
exclusion or diversity management. Discourse analytical devices for addressing 
these phenomena include interpretive repertoires, modes of ordering, rhetorical 
strategies or sense-making narratives. 

Nov 2015  c 180 pp  Hardback  978 0 85793 928 9  c £65.00 
Elgaronline 978 0 85793 929 6

Configuring Value Conflicts  
in Markets
Edited by Susanna Alexius, Stockholm 
University and Stockholm School of Economics 
and Kristina Tamm Hallström, Stockholm 
School of Economics, Sweden
Economic values shape markets, as does 
sustainability, safety, decency, public health and 
democracy. Based on micro-process studies in a 
dozen markets, this multi-disciplinary book presents 
a typology of strategic responses to value plurality in 
markets and helps to explain how such value work 
influences market reform. Value plurality may be reinforced and turned into 
open conflicts, but also played down in configurations that neutralize, align, 
balance, or hierarchize values. By highlighting the role of values in markets, this 
book clarifies why and how markets are organized.

2014  232 pp  Hardback  978 1 78254 446 3  £75.00 
Elgaronline 978 1 78254 447 0

KEY TITLES

Handbook of Economic 
Organization
Integrating Economic and  
Organization Theory
Edited by Anna Grandori, Bocconi University, 
Italy
‘Anna Grandori has astutely organized the 
commissioned chapters of an intellectually diverse set 
of scholars into an absolutely outstanding contribution 
that both defines the current state of organizational 
economics and points the perceptive reader toward 
an exciting intellectual future. From traditional research areas to the newest 
topics of interest, the chapters chart the current boundaries of the field. The 
chapters are filled with gems of insight across several distinct levels of analysis, 
whether it is a discussion of organizational design, or psychological economics or 
innovation or the organization as language, the discussions are contemporary, 
comprehensive and challenging. No serious scholar of organizational economics 
should be without this book.’

– Richard N. Osborn, Wayne State University, US

This comprehensive and groundbreaking Handbook integrates economic and 
organization theories to help elucidate the design and evolution of economic 
organization.

2013  640 pp  Hardback  978 1 84980 398 4  £186.00 
2014  Paperback  978 1 78254 025 0  £40.00 
Elgaronline 978 1 78254 822 5

A Theory of Organizing
Second edition
Barbara Czarniawska, University of Gothenburg, 
Sweden
‘The author asks: what is the use of the research 
results that consist of descriptions of practices rather 
than the foundation of principles? And the answers 
that she provides are so unconventional and surprising 
that they make the reading of the book pure pleasure.’

– Professor Silvia Gherardi, University of Trento, Italy

This new edition of A Theory of Organizing continues 
to promote a processual view of organizing, and presents a theory developed  
by combining multiple field studies with recent theoretical insights.

2014  176 pp  Hardback  978 1 78347 867 5  £65.00 
2014  Paperback  978 1 78347 869 9 £25.00   
Elgaronline 978 1 78347 868 2

How Markets Work and Fail,  
and What to Make of Them
Bart Nooteboom, Tilburg University, the 
Netherlands
‘This book provides a scathing antidote to the 
standard propositions made by economists about 
how wonderful market organization is. At the same 
time the criticism is balanced and recognizes well the 
advantages of market organization for certain kinds 
of goods and services. Bart Nooteboom is one of the 
broadest, and sharpest, social scientists writing today, 
and this book is vintage Nooteboom’

– Richard R. Nelson, Columbia University, US

2014  192 pp  Hardback  978 1 78347 755 5  £70.00 
Elgaronline 978 1 78347 756 2

Organisation Studies
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NEW IN PAPERBACK	 KEY TITLE

Handbook of Research  
on Negotiation
Edited by Mara Olekalns, University of 
Melbourne, Australia and Wendi L. Adair, 
University of Waterloo, Canada
This Handbook combines a review of negotiation 
research with state-of-the-art commentary on the 
future of negotiation theory and research. 

Leading international scholars give insight into both 
the factors known to shape negotiation and the 
questions that we need to answer as we strive to 
deepen our understanding of the negotiation process. This Handbook provides 
analyses of the negotiation process from four distinct perspectives: negotiators’ 
cognition and emotion, social processes and social inferences, communication 
processes, and complex negotiations, covering trade, peace, environment, and 
crisis negotiations.

Providing an introduction to key topics in negotiation, written by leading 
researchers in the field, the book will prove insightful for undergraduate 
students. It also incorporates an excellent summary of past research as well as 
highlights new directions negotiation research might take which will be valuable 
for postgraduate students and academics wishing to expand their knowledge on 
the subject.

2013  560 pp  Hardback  978 1 78100 589 7  £165.00 
2015  Paperback  978 1 78254 752 5  £40.00 
Elgaronline 978 1 78100 590 3
Research Handbooks in Business and Management series

NEW

The Multi-generational and Aging Workforce
Challenges and Opportunities
Edited by Ronald J. Burke, York University, Canada, Cary L. Cooper CBE, 
Lancaster University, UK, Alexander-Stamatios G. Antoniou, National 
and Kapodistrian University of Athens, Greece
‘The Multi-generational and Aging Workforce provides a much needed 
comprehensive review of the causes and consequences of the demographic 
reality facing organizations of all types today. This edited volume presents an 
in-depth analysis and understanding of this demographic phenomenon. Most 
importantly, the implications, opportunities and challenges facing organizations 
and management with respect to talent management, leadership development, 
organizational culture and performance, and many other topics, are thoroughly 
and insightfully discussed.’

– Mitch Rothstein, University of Western Ontario, Canada

Aug 2015  c 368 pp  Hardback  978 1 78347 657 2  c £90.00 
Elgaronline 978 1 78347 658 9
New Horizons in Management series

NEW

Handbook of Research on Managing Managers
Edited by Adrian Wilkinson, Keith Townsend, Griffith University, 
Australia and Gabriele G.S. Suder, SKEMA Business School, France
In recent years, there has been considerable debate on the future of 
management, with both pessimistic and optimistic views being put forward. 
However, in the wake of delayering, downsizing, re-engineering and the pursuit 
of leanness, the more gloomy perspective has gained currency, especially 
in the popular managerial literature, and some have pronounced the end 
of management altogether. However, some paint a more optimistic picture 
of managers and managers’ work with roles being transformed rather than 
replaced  and the new organisational context  providing more demanding work 
but with greater autonomy and increased skill development. With contributions 
from experts in the field, this book is concerned with the way organisations 
manage their managers and how this is continuing to evolve with reference to 
global world issues.

Oct 2015  c 400 pp  Hardback  978 1 78347 428 8  c £130.00 
Elgaronline 978 1 78347 429 5
Research Handbooks in Business and Management series

Coping with Excess
How Organizations, Communities and Individuals  
Manage Overflows
Edited by Barbara Czarniawska, University of Gothenburg and  
Orvar Löfgren, University of Lund, Sweden
By analyzing a wide range of settings – from corporate firms and public 
administration to everyday domestic routines – the book offers an in-depth 
understanding of the complexities of overflow phenomena. It questions when, 
where and why overflow emerges and for whom this is a problem or a blessing.

2013  320 pp  Hardback  978 1 78254 857 7  £88.00 
2014  Paperback  978 1 78254 858 4  £25.00 
Elgaronline 978 1 78254 859 1
New Horizons in Institutional and Evolutionary Economics series

NEW IN PAPERBACK

Managing Intensity and Play at Work
Transient Relationships
Niels Åkerstrøm Andersen, Copenhagen Business School, Denmark
‘This book treats seriously one of the fundamental trends characterizing 
contemporary institutions – namely, the inability to establish a ground from 
which purpose and direction can be defined. It questions the core trope of 
“permanent change” and exposes its emptiness in a thorough and considered 
manner which enriches the way we question organizational orders.’

– Bogdan Costea, Lancaster University, UK 

2013  288 pp  Hardback  978 1 78254 595 8  £83.00 
2015  Paperback  978 1 78254 597 2  £22.50 
Elgaronline 978 1 78254 596 5

Institutional Theory and Organizational Change
Staffan Furusten, Stockholm School of Economics and Stockholm 
Centre for Organizational Research (Score), Sweden
In this book Staffan Furusten discusses why it is difficult for organizations around 
the world to resist the pressures of the institutional environment and how 
organizations worldwide – big and small, private and public – are becoming 
increasingly alike.

2013  224 pp  Hardback  978 1 78254 708 2  £73.00 
2014  Paperback  978 1 78254 710 5  £25.00 
Elgaronline 978 1 78254 709 9

Organizations and Archetypes
Monika Kostera

2012  304 pp  Hardback  978 0 85793 798 8  £83.00 
2013  Paperback  978 1 78254 031 1  £29.00 
Elgaronline 978 0 85793 799 5

Branded Lives
The Production and Consumption  
of Meaning at Work
Edited by Matthew J. Brannan  
and Vincenza Priola

2011  224 pp  Hardback  978 1 84980 092 1  £70.00 
2013  Paperback  978 0 85793 622 6  £27.00 
Elgaronline 978 0 85793 814 5

Free to Fail
Creative Destruction Revisited
Hugh C. van der Mandele

2013  192 pp  Hardback  978 1 78195 314 3  £67.00 
Elgaronline 978 1 78195 315 0
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Handbook of Research on 
Knowledge Management
Adaptation and Context
Edited by Anders Örtenblad, University of 
Nordland, Norway
‘This knowledge management handbook is an 
excellent addition to the knowledge management 
literature. As the Handbook is very international 
in its approach, it will be an excellent resource for 
international policy analysts wanting to know more 
about knowledge management and scholars and 
practitioners wanting to update and further extend 
their understanding of knowledge management in the international context.’

– Vanessa Ratten, Thunderbird International Business Review

2014  488 pp  Hardback  978 1 78347 041 9  £150.00 
Elgaronline 978 1 78347 042 6
Research Handbooks in Business and Management series

International Handbook  
on Whistleblowing Research
Edited by A.J. Brown, Griffith University, 
Australia, David Lewis, Middlesex University, 
UK, Richard Moberly, University of Nebraska 
College of Law, US and Wim Vandekerckhove, 
University of Greenwich, UK
‘This Handbook is testament to the value of 
whistleblowing for democracy, with new research 
and existing knowledge probed with fresh and urgent 
questions. What is the impact of global technology on 
public accountability, journalism and whistleblower protection? If indifference 
is what really matters, is focus on retaliation misplaced? What stops those in 
authority from heeding whistleblowers? A vital resource for anyone fighting to 
protect whistleblowers anywhere to better articulate whose interests are really  
at stake and what needs to be done.’ 

– Anna Myers, lawyer and Expert Coordinator  
of the Whistleblowing International Network (WIN)

2014  648 pp  Hardback  978 1 78100 678 8  £185.00 
Elgaronline 978 1 78100 679 5

Proactive Personality and Behavior 
for Individual and Organizational 
Productivity
Andrew J. DuBrin

2013  240 pp Hardback  978 1 78254 934 5  £78.00 
Elgaronline 978 1 78254 935 2
New Horizons in Management series

The Psychology of the Recession 
on the Workplace
Edited by Alexander-Stamatios G. Antoniou and Cary L. Cooper CBE

2013  368 pp  Hardback  978 0 85793 383 6  £93.00 
Elgaronline 978 0 85793 384 3
New Horizons in Management series

Handbook of Intuition Research
Edited by Marta Sinclair

2011  296 pp  Hardback  978 1 84844 888 9  £118.00 
2013  Paperback  978 0 85793 465 9  £39.00   
Elgaronline 978 0 85793 637 0
Research Handbooks in Business and Management series

Handbook of Conflict  
Management Research
Edited by Oluremi B. Ayoko and  
Neal M. Ashkanasy, UQ Business School, The 
University of Queensland and Karen A. Jehn, 
University of Melbourne, Australia
This unique book draws together current thoughts and 
research in conflict management. Specifically, it brings 
a wealth of knowledge from authorities in the field on 
emerging issues such as power in conflict, cognition 
and emotions in conflict, leading conflict from multiple 
perspectives and cultural orientations, the role of 
context in conflict and the teaching of conflict management. Altogether, the 
Handbook provides a critical avenue for researchers and practitioners’ continued 
engagement in conflict research and management theory.

2014  560 pp  Hardback  978 1 78100 693 1  £160.00 
Elgaronline 978 1 78100 694 8
Research Handbooks in Business and Management series

Rhetoric and the Politics  
of Workplace Innovation
Struggling with Empowerment and 
Modernization
Martin Beirne, University of Glasgow, UK 
‘This book provides insight into the ongoing 
controversies revolving around employee 
empowerment and workplace innovation, it discusses 
common tensions between confident rhetoric and 
daily realities, and it provides an in-depth analysis of 
employee interpretations and reactions, the culture 
and structure of struggle and management, and much 
more. College-level audiences will find this no casual read, but an in-depth survey 
that covers all the basic conflicts of politics and rhetoric with an analysis of how it 
operates in the workplace.’

– Midwest Book Review

2013  208 pp  Hardback  978 0 85793 000 2  £73.00 
2014  Paperback  978 1 78254 835 5  £25.00  •  Elgaronline 978 1 78254 834 8

Handbook of Research on the Learning Organization
Adaptation and Context
Edited by Anders Örtenblad, University of Nordland, Norway
‘The Handbook is a very well researched and excellent tool for anyone interested 
in the concept of learning, and particularly in the global organizational context. 
I highly recommend this book to managers of companies both large and small 
wanting to compete in the global landscape by highlighting the important 
learning that occurs in their organizations.’

– Vanessa Ratten, Thunderbird International Business Review

2013  432 pp  Hardback  978 1 78100 489 0  £145.00 
Elgaronline 978 1 78100 490 6
Research Handbooks in Business and Management series

Voice and Whistleblowing in Organizations
Overcoming Fear, Fostering Courage and Unleashing Candour
Edited by Ronald J. Burke and Cary L. Cooper CBE

2013  392 pp  Hardback  978 1 78100 591 0  £98.00 
Elgaronline 978 1 78100 592 7
New Horizons in Management series

RESEARCH COLLECTION

Management and Happiness
Edited by Cary L. Cooper CBE and Ivan T. Robertson

Series no. 21  2013  544 pp  Hardback  978 0 85793 992 0  £186.00
The International Library of Critical Writings on Business and Management series

Organisational Behaviour



NEW KEY TITLES

Handbook of Research on Sustainable Careers
Edited by Ans De Vos, Antwerp Management School and University 
of Antwerp, Belgium and Beatrice I.J.M. van der Heijden, Radboud 
University Nijmegen, Institute for Management Research,  
the Netherlands and Open University of the Netherlands
What is a sustainable career and how can individuals and organizations develop 
pathways that lead to them? With current levels of global unemployment and 
the need for life-long learning and employability enhancement these questions 
assume a pressing significance. With twenty-five chapters from leading scholars, 
the Handbook makes an important contribution to our understanding of 
sustainable careers and lays the foundation for the direction of future research. 
With the aim of advancing existing knowledge surrounding the meaning, 
antecedents and outcomes of sustainable careers, this book discusses the topic 
from several different angles combining both theoretical, empirical, as well as 
practical insights. Topics include crafting sustainable careers in organizations, 
merits and challenges of career adaptability, psychological mobility during 
unemployment and the role of employee adaptability. 

June 2015  c 528 pp  Hardback  978 1 78254 702 0  c £150.00 
Elgaronline 978  1 78254 703 7
Research Handbooks in Business and Management series

Handbook of Human Resource 
Management in Emerging Markets
Edited by Frank Horwitz, Cranfield University 
and Pawan Budhwar, Aston University, UK
‘In light of the growing economic power of emerging 
markets, Horwitz and Budhwar’s edited book of 
readings on human resource management in these 
countries is both timely and topical. A must read for all 
practitioners and researchers who seek to gain a better 
understanding of a comprehensive range of topics/
issues pertaining to human resource management in 
these markets.’ 

– Rosalie L. Tung, The Ming & Stella Wong Professor  
of International Business, Simon Fraser University, Canada

2015  528 pp  Hardback  978 1 78195 500 0  £150.00 
Elgaronline 978 1 78195 501 7
Research Handbooks in Business and Management series

The Economic Crisis and 
Occupational Stress
Ritsa Fotinatos-Ventouratos, The American 
College of Greece and Cary L. Cooper CBE, 
Lancaster University, UK
‘This volume is timely. As the authors note, the global 
economic recession of 2008, from which we are still 
recovering, looks very much like the Great Depression 
of the late 1920s. They identify several causes of the 
2008 crisis and consider individual and organizational 
costs of these events. These costs, compounded by 
changes in the larger organizational  and global 
context, will last a long time. Their guidance on improving  
individual, organizational and societal health is workable.’ 

– Ronald J. Burke, Schulich School of Business, York University, Canada

‘This book is a must for those who want to understand in detail the profound 
impact and emotional toll the economic crisis had on individuals, organizations 
and the nature of work. No part of society has been left untouched. The books 
strength lies not just in the mapping of the costs and consequences but in the 
well-being agenda it sets for the future.’

– Philip Dewe, University of London, UK

An insightful and thorough account of how the economic crisis has unfolded on 
an international scale is presented and the profound psychological impact that 
this recession has had on the workplace assessed. Such comprehension will be 
invaluable for students and academics in the social sciences, organisational and 
social psychologists and practitioners of occupational health.

2015  160 pp  Hardback  978 1 78100 049 6  £65.00   
Elgaronline 978 1 78100 050 2
New Horizons in Management series

NEW

Handbook of Research on Work–Life Balance in Asia
Edited by Luo Lu, National Taiwan University, Taiwan and  
Cary L. Cooper CBE, Lancaster University, UK
A major limitation of existing work and family literature is its decidedly Western 
focus. In the Asian societies, work and family issues are only now beginning 
to gain attention. The pressure of rapid social change and increasing global 
competition is compounded by the long hours work culture, especially in the 
Pan-Confucian societies such as Mainland China, Hong Kong, Taiwan, Singapore, 
Japan, and South Korea. Furthermore, with the rising female labor participation, 
more and more Asian employees are now caught between the demands of work 
and family life. The aim of this Handbook is thus to address the gap in knowledge 
by adopting a distinct Asian perspective in theory, research and practice, and to 
provide a state-of-the-art collection of evidence from studies conducted in Asia 
to explain why and how work and family interference arises and affects well-
being for Asian adults. Through reflections upon the implicit cultural values and 
explicit work practices, more humane and individually fulfilling arrangements of 
work and life can be re-negotiated and constructed at the individual-, familial-, 
organizational-, and societal-level.

Aug 2015  c 304 pp  Hardback  978 1 78347 508 7  c £110.00 
Elgaronline 978 1 78347 509 4
New Horizons in Management series

NEW

Flourishing in Life,  
Work and Careers
Individual Wellbeing and Career 
Experiences
Edited by Ronald J. Burke, York University, 
Canada, Kathryn M. Page, Deakin University, 
Australia and Cary L. Cooper CBE, Lancaster 
University, UK
Happiness in one aspect of our life can positively 
impact upon our satisfaction within other domains 
of our life. The opposite also rings true. Today’s 
generation of working people have often been called the generation who want it 
all. But can we really have it all? And at what cost to our and others’ happiness? 
Flourishing in Life, Work and Careers explores ways in which contemporary 
working people can thrive in a complex, volatile and uncertain world. Combining 
both research and practice, the contributors of this book cover all bases from 
individual wellbeing, family, work and career experiences, to leadership. They 
conclude by providing the reader with tools to combine what they have learnt 
and apply it to their own lives. 

March 2015  c 432 pp  Hardback  978 1 78347 409 7  £100.00 
Elgaronline 978 1 78347 410 3
New Horizons in Management series

Makeshift Work in a Changing 
Labour Market
The Swedish Model in the Post-Financial 
Crisis Era
Edited by Christina Garsten, Stockholm 
University, Jessica Lindvert, National Agency 
for Education and Renita Thedvall, Stockholm 
University, Sweden
‘Whatever happened to the Swedish model? Once 
the prime example of a Nordic welfare state, 
Sweden’s labour market is now a highly individualized 
competitive arena. With attention to detail as well as global trends, this important 
book describes the dismantling of the Swedish welfare state across various arenas 
where being employable is increasingly a framed as an individual responsibility. 
This book offers unique insight into current shifts from state to market, from 
institutional loyalty to marketing of self.’

– Marianne Lien, University of Oslo, Norway

2015  224 pp  Hardback  978 1 78347 973 3  £70.00 
Elgaronline 978 1 78347 974 0
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NEW KEY TITLE

Encyclopedia of Human Resource Management
Edited by Adrian Wilkinson, Griffith University, Australia and  
Stewart Johnstone, Newcastle University Business School, UK
For more details and a table of contents, email info@e-elgar.co.uk

Dec 2015  c 1,024 pp  Hardback  978 1 78347 545 2  c £230.00   
Elgaronline 978 1 78347 546 9

The Development of Human  
Resource Management Across Nations
Unity and Diversity
Edited by Bruce  E. Kaufman, Georgia State University, US and Griffith 
University, Australia 
‘This is an excellent book. Bruce Kaufman, in his ever thoughtful way, has 
not just analyzed the history of the development of HRM, but assembled 17 
chapters in which world-class local experts report on that history in their own 
country. The book is full of fascinating information, stories and analysis and 
will be a touchstone text for everyone wanting to break out of the usual narrow 
ethnocentric view that often afflicts studies of HRM.’

– Chris Brewster, University of Reading, UK

2014  520 pp  Hardback  978 0 85793 298 3  £110.00 
Elgaronline 9780 85793 299 0

Handbook of Research  
on Employee Voice
Edited by Adrian Wilkinson, Griffith University, 
Australia, Jimmy Donaghey, University of 
Warwick, UK, Tony Dundon, NUI Galway, 
Ireland and Richard B.Freeman, Harvard 
University and National Bureau of Economic 
Research, US
‘This Handbook is an important contribution to 
knowledge about employee voice which combines 
a variety of approaches to the subject by drawing 
on different disciplines, forms and philosophies. 
It provides new research from a wide range of national and international 
experience and covers both collective and individual means of expressing the 
views of employees in the workplace. A feature of the Handbook is that it covers 
not only employment relations perspectives on the subject but also draws upon 
human resource management as well as organisational studies. The editors are 
leading authors in the subject area and have brought together both established 
authors and emerging scholars who have fresh approaches to the role of 
employee voice in organisations and society. I am sure that the Handbook will 
become a standard reference in the future.’

– Russell Lansbury, University of Sydney, Australia

2014  520 pp  Hardback  978 0 85793 926 5  £150.00 
Elgaronline 978 0 85793 927 2
Research Handbooks in Business and Management series

Well-Being and Beyond
Broadening the Public and Policy 
Discourse
Edited by Timo J. Hämäläinen, Finnish 
Innovation Fund, Finland and Juliet Michaelson, 
New Economics Foundation, UK
‘Seldom is a work of non-fiction so essential to such a 
wide audience. The concept of well-being has been an 
elusive dream of humanity for centuries. It is spoken 
of in national vision statements and the dreams of 
poets. This book is the most concrete exploration to 
date of not only what well-being can mean to the 
individual but also what policy cast in a context of well-being can mean for the 
private sector as well as the state. As this compilation of the wisdom of global 
experts in the field details how well-being can be attained in a host of settings, it 
is compulsory reading for not only corporate and political leaders but also for the 
individual who seeks well-being as a personal quest.’

– Charles Hopkins, York University, Toronto, Canada

2014  368 pp  Hardback  978 1 78347 289 5  £90.00 
Elgaronline 978 1 78347 290 1
New Horizons in Management series

NEW IN PAPERBACK

Multinational Human Resource 
Management and the Law
Common Workplace Problems in 
Different Legal Environments
Matthew W. Finkin and  
Joel Cutcher-Gershenfeld, University of Illinois, 
Urbana-Champaign, US with Takashi Araki, 
University of Tokyo, Japan, Philipp Fischinger, 
Universität Regensburg, Germany,  
Roberto Fragale Filho, Universidade Federal 
Fluminense, Brazil, Andrew Stewart, University 
of Adelaide, Australia and Bernd Waas, Johann Wolfgang  
Goethe University, Germany 
Multinational corporations face considerable complexity in setting the terms 
and conditions of employment. Differing national laws prevent firms from 
developing consistent sets of employment policies, but, at the same time, 
employees are often expected to work closely with colleagues located in many 
different countries and seek comparable treatment. This critical volume offers a 
comprehensive analysis of how these contradictory issues are dealt with in five 
countries – Australia, Brazil, Germany, Japan and the United States.

2013  448 pp  Hardback  978 1 78100 411 1  £103.00 
March 2015  Paperback  978 1 78254 820 1  c £35.00 
Elgaronline 978 1 78100 412 8
This paperback textbook  is available on inspection, email:inspections@e-elgar.co.uk 
(terms and conditions apply, please supply teaching details)

Managing the New Workforce
International Perspectives on the Millennial Generation
Edited by Eddy S. Ng, Dalhousie University, Sean Lyons, University  
of Guelph and Linda Schweitzer, Carleton University, Canada
Shifting demographics around the world have created a unique historical 
phenomenon in which a large cohort of employees (i.e., post-war Baby Boomers) 
are nearing retirement, and a new cadre of younger workers are being recruited 
to replace them. These twenty-something year-olds, often referred to as 
‘Gen Y’ or Millennials, represent the workforce of the future and come with 
their own set of expectations, demands, and work habits. The contributors 
to this volume documents the cultural, historical, and social context that has 
created a Millennial cohort within their countries. This timely book provides 
an understanding of the new workforce in multiple countries and settings, as 
employers seek to understand the values, beliefs, and expectations of the next 
generation of workers. 

2012  336 pp  Hardback  978 0 85793 300 3  £93.00 
2014  Paperback  978 1 78254 032 8  £29.95 
Elgaronline 978 0 85793 301 0
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Handbook of Research on 
Customer Equity in Marketing
Edited by V. Kumar and Denish Shah, Georgia 
State University, US
‘An exceptionally comprehensive and superbly 
scholarly volume on the emerging research on 
customer equity. It is a rare collection of world class 
scholars who have contributed to this Handbook.’ 

– Jagdish N. Sheth, Emory University, US

2015  520 pp  Hardback  978 1 78100 497 5  £150.00 
Elgaronline 978 1 78100 498 2
Research Handbooks in Business and Management series

Concerned Markets 
Economic Ordering for Multiple Values
Edited by Susi Geiger, University College 
Dublin, Ireland, Debbie Harrison, BI Norwegian 
Business School, Norway, Hans Kjellberg, 
Stockholm School of Economics, Sweden and 
Alexandre Mallard, Ecole des Mines ParisTech, 
France
‘The insightful chapters collected here show that 
markets are a matter of concern because they can be 
spaces for making concerns matter.’

– David Stark, Columbia University, US and author  
of The Sense of Dissonance: Accounts of Worth in Economic Life

When political, social, technological and economic interests, values, and 
perspectives interact, market order and performance become contentious issues 
of debate. Such ‘hot’ situations are becoming increasingly common and make 
for rich sites of research. With expert empirical contributions investigating the 
organization of such ‘concerned’ markets, this book is positioned at the centre of 
the rapidly growing area of interdisciplinary market studies. Markets investigated 
include those for palm oil, primary health care and functional foods. The authors 
also examine markets and environmental concerns as well as better market 
design for those at the bottom of the pyramid.

2014  288 pp  Hardback  978 1 78254 973 4  £80.00 
Elgaronline 978 1 78254 975 8

Handbook of Service  
Marketing Research 
Edited by Roland T. Rust, University  
of Maryland, College Park, US and  
Ming-Hui Huang, National Taiwan University
‘This is an essential resource for managers and 
scholars interested in services marketing. It covers 
the topic comprehensively and in novel ways. All the 
luminaries in the field are represented. Buy this book 
and you will be up to date on the field.’

– Valarie Zeithaml, University of North Carolina, 
Chapel Hill, Kenan-Flagler Business School, US

The Handbook of Service Marketing Research brings together an all-star team of 
leading researchers in service marketing to explore many of the hottest topics in 
service marketing today.

Cutting-edge topics include: customer relationships and loyalty, customer-
centered metrics, managing customer contacts, product and pricing, digital 
service marketing, rethinking the marketing function, and service for society. 
This book, which includes authors from both academia and industry, will provide 
academics with an invaluable current view of the field and practitioners with a 
window into the latest academic thinking.

2014  640 pp  Hardback  978 0 85793 884 8  £175.00 
Elgaronline 978 0 85793 885 5
Research Handbooks in Business and Management series

Corporate Wellness Programs
Linking Employee and Organizational Health
Edited by Ronald J. Burke, York University, Canada and  
Astrid M. Richardsen, BI Norwegian Business School, Norway
‘This book brings together a wealth of information on a diverse range of 
corporate wellness programs. Researchers and practitioners alike will benefit 
from the contributors’ evidence-based insights about the design, implementation, 
success factors and impacts of wellness programs. The book’s comprehensive 
approach highlights the influence of organizational context on employee health 
and wellness, and at the same time, clearly demonstrates the organizational  
pay-offs of carefully-designed wellness interventions.’ 

– Graham Lowe, The Graham Lowe Group, Canada

2014  392 pp  Hardback  978 1 78347 169 0  £95.00 
Elgaronline 978 1 78347 170 6

Research Handbook of 
Comparative Employment 
Relations
Edited by Michael Barry and Adrian Wilkinson

2011  480 pp  Hardback  978 1 84720 889 7  £145.00 
2013  Paperback  978 1 78100 044 1  £49.00 
Elgaronline 978 0 85793 631 8
New Horizons in Management series

Research Handbook on the Future 
of Work and Employment Relations
Edited by Keith Townsend and Adrian Wilkinson

2011  432 pp  Hardback  978 1 84844 846 9  £139.00 
2013  Paperback  978 1 78347 026 6  £37.00 
Elgaronline 978 0 85793 636 3
Research Handbooks in Business and Management series

Human Resource Management in the Public Sector
Edited by Ronald J. Burke, Andrew J. Noblet and Cary L. Cooper CBE

2013  352 pp  Hardback  978 0 85793 731 5  £93.00 
Elgaronline 978 0 85793 732 2
New Horizons in Management series

How Can HR Drive Growth?
Edited by George Saridakis and Cary L. Cooper CBE

2013  288 pp  Hardback  978 1 78100 225 4  £83.00 
Elgaronline 978 1 78100 226 1
New Horizons in Management series

The International Handbook of Labour Unions
Responses to Neo-Liberalism
Edited by Gregor Gall, Adrian Wilkinson and Richard Hurd

2011  360 pp  Hardback  978 1 84844 862 9  £133.00 
2013  Paperback  978 0 85793 882 4  £42.00   
Elgaronline 978 0 85793 805 3
Research Handbooks in Business and Management series

Handbook of Work–Life Integration  
Among Professionals
Challenges and Opportunities
Edited by Debra A. Major and Ronald Burke 

2013  416 pp  Hardback  978 1 78100 928 4  £134.00 
Elgaronline 978 1 78100 929 1
Research Handbooks in Business and Management series
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NEW KEY TITLES

Handbook on Ethics and Marketing
Edited by Alexander Nill, University of Nevada, Las Vegas, US
Exploring both the theoretical and the applied aspects of the role of ethics 
in marketing, this Handbook analyzes key issues in order to advance our 
understanding and provide an overview of the state of the art in this vital field.

Nationally and internationally recognized contributors cover the most important, 
timely developments in marketing ethics as well as trends and ideas for a future 
research agenda. Topics such as consumer ethics, morality in marketing and 
corporate social responsibility are covered with breadth and depth to paint a 
current and comprehensive picture of the field today.

This innovative book will be a valuable resource for both students and academics 
wishing to keep abreast of crucial developments in the field of business ethics. 
New, comprehensive insight from the world’s experts in the field will also provide 
guidance for company executives and policy decision makers. 

June 2015  c 512 pp  Hardback  978 1 78100 342 8  c £150.00 
Elgaronline 978 1 78100 343 5 
Research Handbooks in Business and Management series

Handbook on Research in 
Relationship Marketing
Edited by Robert M. Morgan, University of 
Alabama, Janet Turner Parish, Texas A&M 
University and George Deitz, University of 
Memphis, US
The Handbook on Research in Relationship Marketing 
includes contributions from relationship marketing 
experts in business-to-business, business-to-
consumer, global services, technology and a variety 
of other contexts of practice. Academics, students, 
and marketing professionals will all benefit from 
the insights provided. The Handbook begins with reviews of the developments 
in relationship marketing over the last two decades by noted relationship 
marketing scholars including Jagdish Sheth, Atul Parvatiyar, Evert Gummesson 
and Robert Morgan. It continues with detailed discussions of special topics that 
will be valuable to anyone interested in relationship marketing.

2015  352 pp  Hardback  978 1 84844 368 6  £120.00 
Elgaronline 978 1 78347 863 7
Research Handbooks in Business and Management series

NEW IN PAPERBACK

Marketing for Entrepreneurs  
and SMEs
A Global Perspective
Maja Konečnik Ruzzier, University of Ljubljana, 
Mitja Ruzzier, University of Primorska, Slovenia 
and Robert D. Hisrich, Thunderbird School of 
Global Management, US
‘A timely text, which presents key marketing concepts, 
frameworks, and tools in an easy-to-follow manner. 
The case vignettes, drawn from contemporary 
marketing practices of entrepreneurial companies 
around the world, provide nice illustrations of the issues discussed in the 
chapters. The book is an appropriate anchor text for courses in marketing, 
entrepreneurship, and small business management, and a great reference  
for practitioners.’

– Tatiana Manolova, Bentley University, US

2013  256 pp  Hardback  978 1 78195 596 3  £78.00 
March 2015  Paperback  978 1 78347 175 1  £25.00 
Elgaronline 978 1 78195 597 0

Social Marketing  
and Behaviour Change
Models, Theory and Applications
Linda Brennan, RMIT University,  
Wayne Binney, Deakin University, Australia, 
Lukas Parker, RMIT University Vietnam,  
Torgeir Aleti, Victoria University, Australia  
and Dang Nguyen, RMIT University Vietnam
‘This is essential reading for social marketing 
practitioners, researchers and students. The book 
describes a comprehensive range of behaviour change 
theories of relevance to social marketing and is complemented with illustrative 
case studies to provide practical guidance on the use of the selected theories.  
I was amazed by its breadth and scope. Highly recommended reading.’

– Michael Rothschild, University of Wisconsin, US

2014  448 pp  Hardback  978 1 78254 814 0  £105.00 
Elgaronline 978 1 78254 815 7

Handbook of Research on 
Marketing and Corporate  
Social Responsibility
Edited by Ronald Paul Hill, Villanova University 
and Ryan Langan, University of South Florida, 
US
The strategic importance of Corporate Social 
Responsibility for both large and small businesses 
only continues to grow. This Handbook explores the 
complex relationship between marketing and social 
responsibility, with a focus on marketing as a driver 
for CSR initiatives.

2014  432 pp  Hardback  978 1 78100 378 7  £140.00 
Elgaronline 978 1 78347 609 1
Research Handbooks in Business and Management series

Branding Chinese Mega-Cities
Policies, Practices and Positioning
Edited by Per Olof Berg and Emma Björner, 
Stockholm Business School, Stockholm 
University, Sweden
‘This is fruitful cross-fertilisation between the 
perspective of business studies on brand making and 
the perspective of urban studies on place promotion. 
The studies are firmly grounded on Chinese mega-
cities, yet relevant cases in the more developed world 
are critically reflected to illuminate the path to new 
practices of city marketing and governance in this 
emerging economy. These fascinating stories remind us of the policy mobility 
in this globalizing world – this is a book that will attract a wide audience across 
disciplines.’

– Fulong Wu, University College London, UK

2014  320 pp  Hardback  978 1 78347 032 7  £85.00 
Elgaronline 978 1 78347 033 4

Handbook of Research on International Advertising
Edited by Shintaro Okazaki, Universidad Autónoma de Madrid, Spain
‘Almost 50 of the leading researchers, teachers and thought leaders have come 
together to brilliantly cover the complex and evolving field of international 
advertising research. From culture to methodologies to the newest in digital 
approaches, international advertising research has never gotten as complete 
coverage as found in this one volume.’

– Don E. Schultz, Northwestern University, US

2012  576 pp  Hardback  978 1 84844 858 2  £165.00 
2014  Paperback  978 1 78347 601 5  £39.95 
Elgaronline 978 1 78100 104 2
Research Handbooks in Business and Management series

Marketing
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NEW

Reputation Risk and Globalisation
Exploring the Idea of a Self-Regulating Corporation
Terry O’Callaghan, University of South Australia
Recently multinational corporations have begun to reinvent themselves as 
socially responsible actors. This is largely in response to activist pressure. These 
activists have perceptively understood the link between corporate success and 
corporate behaviour. Corporate self-regulation has emerged as an important 
mechanism to counter this activist pressure. The author argues that corporations 
have a capacity for self-regulation because their reputation is critical to their 
success. As such, reputation is beginning to discipline corporate behaviour. The 
book first explores the link between corporate reputation, corporate behaviour 
and self-regulation. The author then compares and contrasts various studies of 
multinational corporations that have sought to self-regulate. 

Aug 2015  c 176 pp  Hardback  978 1 84542 303 2  c £65.00

NEW

Handbook of Emerging Markets
Edited by Hemant Merchant, University of South Florida  
– St. Petersburg, US
The Handbook brings together leading scholars from IB as well as other 
disciplines to contribute state-of-the-art thinking on Emerging markets. The 
volume extends theoretical and conceptual thinking, looks at operational 
practices  and their implications and provides a research agenda to move the 
field forward. The contributors offer an in-depth look at specific geographies and 
functional areas to enrich our understanding of how firms operate in emerging 
markets. 

June 2017  c 360 pp  Hardback  978 1 78254 635 1  c £135.00 
Elgaronline 978 1 78254 636 8
Research Handbooks in Business and Management series

NEW

Handbook of Service Business
Management, Marketing, Innovation and Internationalisation
Edited by John R. Bryson and Peter W. Daniels, University of 
Birmingham, UK
‘The Handbook of Service Business by John R. Bryson and Peter W. Daniels 
would be an excellent source of readings for an advanced undergraduate class 
or multidisciplinary doctoral seminar on service economics. As a bonus the 
Handbook includes a wealth of suggestions for future research.’ 

– James Fitzsimmons, The University of Texas at Austin, US

This Handbook contributes to on-going debates about the nature of service 
business and the characteristics of service-led economies by exploring 
disciplinary perspectives on services, services and core business processes and 
the management of service business. A series of case studies are also provided. 

April 2015  c 464 pp  Hardback  978 1 78100 040 3  c £140.00 
Elgaronline 978 1 78100 041 0
Research Handbooks in Business and Management series

Handbook on the Experience 
Economy
Edited by Jon Sundbo and Flemming Sørensen

2013  496 pp  Hardback  978 1 78100 421 0  £155.00 
Elgaronline 978 1 78100 422 7
Research Handbooks in Business and Management series

International Marketing and  
the Country of Origin Effect
The Global Impact of ‘Made in Italy’
Edited by Giuseppe Bertoli and Riccardo Resciniti

2013  224 pp  Hardback  978 1 78195 560 4  £73.00 
Elgaronline 978 1 78195 561 1

Emotions and Consumption 
Behaviour
Isabella Soscia

2013  160 pp  Hardback  978 0 85793 796 4  £67.00 
Elgaronline 978 0 85793 797 1

Handbook of Marketing Strategy
Edited by Venkatesh Shankar and  
Gregory S. Carpenter 

2012  528 pp  Hardback  978 1 84980 098 3  £150.00 
2013  Paperback  978 1 78195 154 5  £42.00   
Elgaronline 978 1 78100 522 4
Research Handbooks in Business and Management series

Handbook of Developments  
in Consumer Behaviour
Edited by Victoria Wells and Gordon Foxall

2012  624 pp  Hardback  978 1 84980 244 4  £170.00 
2013  Paperback  978 1 78195 332 7  £39.95 
Elgaronline 978 1 78100 512 5
Research Handbooks in Business and Management series

Handbook of Islamic Marketing
Edited by Özlem Sandıkcı and Gillian Rice

2011  544 pp  Hardback  978 1 84980 013 6  £150.00 
2013  Paperback  978 1 78100 276 6  £42.00   
Elgaronline 978 0 85793 602 8
Research Handbooks in Business and Management series

Brands and Branding Geographies
Edited by Andy Pike

2011  384 pp  Hardback  978 1 84980 159 1  £96.00 
2013  Paperback  978 1 78100 149 3  £39.00 
Elgaronline 978 0 85793 084 2

28

Marketing							       International Business

To order a free copy of our

International Business catalogue

Email: info@e-elgar.co.uk

Or download a copy from  
www.e-elgar.com



To order, telephone: +44 1235 465500    I    Save up to 20% at www.e-elgar.com    I    For our electronic content, visit: www.elgaronline.com 29

KEY TITLES

NEW IN PAPERBACK

Language in International Business
The Multilingual Reality of Global 
Business Expansion
Rebecca Piekkari, Aalto University, School of 
Business, Finland, Denice Welch and  
Lawrence S. Welch, University of Melbourne,  
Australia
‘This is a terrific book. With English now established 
as the lingua franca of business, some might be 
tempted to assume that language isn’t a big deal any 
more in the world of business. But the authors show 
how mistaken this assumption is. With a mix of careful of research and detailed 
examples, they show how language use in international firms influences the 
meaning of written documents, power relationships between people, and how 
individuals make sense of their corporate environment. Language becomes, in 
effect, a window on the entire set of challenges faced by an international firm, 
and this has profound implications for executives and researchers alike.’

– Julian Birkinshaw, London Business School, UK

‘An accessible and enjoyable read for anyone in the business community who is 
interested in the way language impacts business performance.’

– Antti Herlin, Board Chairman, KONE Corporation, Finland

2014  272 pp  Hardback  978 1 84844 989 3  £80.00 
May 2015  978 1 78471 015 6  c £25.00 
Elgaronline 978 1 78471 099 6

NEW

Handbook of Research on International 
Entrepreneurship Strategy
Improving SME Performance Globally 
Edited by Pervez N. Ghauri, King’s College London, UK and  
V.H. Manek Kirpalani, International Management Institute, Delhi, India, 
Bloomsburg University, US and Concordia University, Canada
This impressive Handbook provides a dynamic perspective on the international 
entrepreneurial strategies of SMEs, including the role and experience of their 
founders, as well as the collaboration of these SMEs in networks with larger 
firms. The expert contributors from all over the world and the editors explore 
the origin and evolution of internationalizing SMEs, the changing history and the 
future outlook of this sector. They study the effects of different cultures on the 
origin and growth of entrepreneurship and SMEs. The Handbook also studies the 
different types of Born Globals that emerge from different parts of the world.

Dec 2015  c 512 pp  Hardback  978 1 78347 157 7  c £150.00 
Elgaronline 978 1 78347 158 4
Research Handbooks in Business and Management series 

NEW

Handbook of Manufacturing Industries  
in the World Economy
Edited by John R. Bryson, The University of Birmingham, UK,  
Jennifer Clark, Georgia Institute of Technology and Vida Vanchan, State 
University of New York (SUNY) Buffalo State, US
‘This book represents a major contribution to our thinking about modern 
manufacturing industries and is not just timely it is long overdue! The authors 
have done an outstanding job in bringing to bear a range of multi-disciplinary 
perspectives on a domain which all too often suffers from rather narrow 
disciplinary analyses. Ranging from engineering to social science and drawing on 
examples from the US, Europe and Asia, the book provides not only a wealth of 
fact and illustration but a rich landscape to inform those charged with industrial 
policy and manufacturing strategies.’

– From the foreword by Sir Mike Gregory, University of Cambridge, UK

April 2015  c 528 pp  Hardback  978 1 78100 392 3  c £150.00 
Elgaronline 978 1 78100 393 0
Research Handbooks in Business and Management series

NEW

Research Handbook of Global Leadership
Making a Difference
Edited by Lena Zander, Uppsala University, Sweden
The Research Handbook of Global Leadership is an exciting new Handbook that 
brings together an international, prominent group of scholars to take a fresh look 
at global leadership, and query why and how global leaders can make a difference 
in our world both today and in the future. The chapters in the book present 
recent, relevant research with a truly global perspective, and experience-based 
thought-pieces written in an engaging essay style. 

Dec 2015  c 512 pp  Hardback  978 1 78254 534 7  c £145.00 
Elgaronline 978 1 78254 535 4
Research Handbooks in Business and Management series

NEW

Handbook on International Alliance  
and Network Research
Edited by Jorma Larimo, University of Vaasa, Finland and University  
of Tartu, Estonia, Niina Nummela, University of Turku and  
Tuija Mainela, University of Oulu, Finland
Over the past few decades, alliance and networks have been generally examined 
individually. This Handbook sheds new light on this research by combining the 
two topics and focuses on highlighting their similarities. The expert contributors 
discuss topics surrounding the state-of-the-art in alliance and network research, 
conceptual development in alliance and network research and empirical evidence 
of international alliances and networks. They combine diverse types of studies 
including literature reviews, conceptual papers and empirical studies in order to 
provide the reader with a comprehensive understanding of the topic. 

June 2015  c 576 pp  Hardback  978 1 78347 547 6  c £160.00 
Elgaronline 978 1 78347 548 3
Research Handbooks in Business and Management series

NEW

Handbook of Emerging Market 
Multinational Corporations
Edited by Mehmet Demirbag, University of 
Strathclyde, UK and Attila Yaprak, Wayne State 
University, US
This Handbook, compiled by leading scholars of 
international business, focuses on why emerging 
market multinationals internationalize, how they 
do so, what advantages they explore and exploit 
as they internationalize, and what strategies they 
implement when competing abroad. Collectively, these 
contributions offer interesting insight into emerging 
market multinationals’ internationalization drivers, growth processes, and 
expansion behaviour and underscore how these might be similar to and different 
from the international expansion of developed country internationalizing firms.

2015  304 pp  Hardback  978 1 78254 499 9  £120.00 
Elgaronline 978 1 78254 501 9
Research Handbooks in Business and Management series

Research Handbook on Export Marketing 
Edited by Craig C. Julian, Southern Cross University, Australia 
‘The Research Handbook on Export Marketing provides a wealth of vital 
knowledge from scholars who are experts in their fields from around the world. 
The book emphasizes the most topical issues in international marketing today – 
small and medium enterprises, exporting performance, the services sector, new 
products, and dynamic capabilities. The articles are well written and informative. 
The volume makes an excellent contribution to this important literature.’ 

– Gary Knight, Willamette University, US

2014  448 pp  Hardback  978 1 78195 438 6  £140.00 
Elgaronline 978 1 78195 439 3
Research Handbooks in Business and Management series
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The Internationalisation  
of Business R&D
Edited by Bernhard Dachs, AIT Austrian 
Institute of Technology, Robert Stehrer, The 
Vienna Institute for International Economic 
Studies (wiiw) and Georg Zahradnik, AIT 
Austrian Institute of Technology, Austria
It has become clear over the past few decades that 
enterprises not only produce and sell abroad but 
increasingly also develop goods and services outside 
their home countries; a development now known as 
the internationalisation of business R&D. This book 
presents a comprehensive picture of the current state of  
internationalisation of R&D in the business sector.

2014  224 pp  Hardback  978 1 78347 089 1  £70.00 
Elgaronline 978 1 78347 090 7
New Perspectives on the Modern Corporation series

Internationalization of Firms  
from Economies in Transition
The Effects of a Politico-Economic 
Paradigm Shift
Edited by Mai Thi Thanh Thai and  
Ekaterina Turkina, HEC Montréal, Canada
This book provides a detailed analysis of how and why 
firms from economies in transition internationalize. 
The economic transition process is usually 
characterized by significant changes in the role of 
the state, the creation and promotion of privately 
owned enterprises, markets and independent financial 
institutions. This book provides insights into these phenomena and investigates 
the impact these changes have had on firm internationalization. 

2014  360 pp  Hardback  978 1 78347 469 1  £90.00 
Elgaronline 978 1 78347 470 7
New Horizons in International Business series

Handbook of Research  
on Born Globals
Edited by Mika Gabrielsson, University of 
Eastern Finland and V.H. Manek Kirpalani, 
International Management Institute, Delhi, 
India, Bloomsburg University, US and Concordia 
University, Canada
‘The immense literature on born globals contains 
a cottage industry of research that includes many 
different definitions, operationalizations and 
conclusions. It is time to reflect on what insights we 
have gained. The editors have really succeeded in 
putting a highly needed great Handbook together that presents this at its best. 
It will stimulate further research. It is an appealing, useful and well crafted end 
product.’

– Torben Pedersen, Copenhagen Business School, Denmark

2012  448 pp  Hardback  978 1 84844 953 4  £133.00 
2014  Paperback  978 1 78347 286 4  £40.00 
Elgaronline 978 0 85793 804 6
Research Handbooks in Business and Management series

Handbook of Institutional 
Approaches to International 
Business
Edited by Geoffrey Wood and  
Mehmet Demirbag

2012  640 pp  Hardback  978 1 84980 768 5  £187.00 
2013  Paperback  978 1 78100 548 4  £45.00 
Elgaronline 978 1 84980 769 2
Research Handbooks in Business and Management series

RESEARCH COLLECTIONS

The Economics of Outsourcing
Edited by Leslie P. Willcocks, London School of Economics and Political 
Science, UK and Mary C. Lacity, University of Missouri-St Louis, US
In this wide-ranging collection, Professor Willcocks and Professor Lacity examine 
the economic determinants and outcomes of outsourcing and offshoring at 
both the firm and country levels. They provide a comprehensive overview of 
the topic, offering an interdisciplinary perspective, which covers the empirical 
and theoretical research not only of economists but also of researchers from 
other disciplines, most notably business strategy, information systems and 
international business. 

35 articles, dating from 1937 to 2013 
Contributors include: N.S. Argyres, R.H. Coase, S. Ghoshal, M. Kotabe, J.T. Macher,   
K.J. Mayer, M. Reitzig, B. Richman, R.M. Salomon, O.E. Williamson, T.R. Zenger

Series no. 297  2014  4832 pp  Hardback  978 1 78347 180 5  £275.00
The International Library of Critical Writings in Economics series

International and Global Strategy
Edited by Torben Pedersen, Bocconi University, 
Italy
This authoritative collection, edited by a leading 
academic in the field of international and global 
strategy, brings together seminal papers published 
in the past 30 years. Areas covered in this important 
volume include the emergence of a global village, the 
advantages of a global strategy and the challenges 
of implementing it. This book, along with an original 
introduction by Professor Pedersen, will be of 
immense value to researchers, students and  
practitioners interested in international and global 
strategy.    

31 articles, dating from 1980 to 2009 
Contributors include: P. Buckley, Y. Doz, T. Frost, S. Ghoshal, H. Gunnar, A. Gupta, M. Hansen, 
T. Kostova, C. Prahalad, A. Rugman

Series no. 6  2014  608 pp  Hardback  978 1 84844 234 4  £195.00
Strategic Management series

Strategy and Competitiveness  
in Latin American Markets
The Sustainability Frontier
Edited by Urs P. Jäger, INCAE Business School, Costa Rica and  
Vijay Sathe, Claremont Graduate University, US
‘The search for ways of doing business that are the best for the world is the issue 
of our time. Add-on CSR is a last-Generation logic that has no value for the now-
Generation let alone the next-Generation. This book is a clarion call to the kind of 
action that both matters and is the landscape of business success in our time.’

– Mark Drewell, CEO, The Globally Responsible Leadership Initiative  
and co-author of Management Education for the World.

2014  352 pp  Hardback  978 1 78471 141 2  £90.00 
Elgaronline 978 1 78471 142 9

Handbook of Research on International  
Strategic Management
Edited by Alain Verbeke, University of Calgary, Canada, University  
of Cambridge, UK and University of Brussels (VUB), Belgium and 
Hemant Merchant, University of South Florida, St. Petersburg, US
‘Leading thinkers about the multinational enterprise offer both concise 
syntheses and critical reflections of the state of the art on international strategic 
management research.’

– Klaus Meyer, University of Bath, UK

2012  512 pp  Hardback  978 1 84720 193 5  £150.00 
2014  Paperback  978 1 78254 040 3  £40.00 
Elgaronline 978 1 78100 914 7
Research Handbooks in Business and Management series
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Handbook of Research in 
International Human Resource  
Management, Second Edition
Edited by Günter K. Stahl, Ingmar Björkman 
and Shad Morris

2012  624 pp  Hardback  978 1 84980 918 4  £181.00 
2013  Paperback  978 1 78195 311 2  £47.00 
Elgaronline 978 1 84980 919 1
Research Handbooks in Business and Management series

Managing Global Organizations
A Cultural Perspective
Rabi S. Bhagat, Harry C. Triandis and Annette S. McDevitt

2012  368 pp  Hardback  978 1 84720 595 7  £98.00 
2013  Paperback  978 1 78254 018 2  £35.00 
Elgaronline 978 1 78195 195 8

Handbook on the Geopolitics of Business
Edited by Joseph Mark S. Munoz

2013  328 pp  Hardback  978 0 85793 974 6  £124.00 
Elgaronline 978 0 85793 975 3
Research Handbooks in Business and Management series

Current Issues in International Entrepreneurship
Edited by Hamid Etemad, Tage Koed Madsen, Erik S. Rasmussen  
and Per Servais

2013  384 pp  Hardback  978 1 78195 341 9  £93.00 
Elgaronline 978 1 78195 342 6
The McGill International Entrepreneurship series

The Process of Internationalization in Emerging 
SMEs and Emerging Economies
Edited by Hamid Etemad

2013  448 pp  Hardback  978 1 78100 318 3  £103.00 
Elgaronline 978 1 78100 319 0
The McGill International Entrepreneurship series

Restoring America’s Global Competitiveness 
through Innovation
Edited by Ben L. Kedia and Subhash C. Jain

2013  392 pp  Hardback  978 1 78100 594 1  £98.00 
Elgaronline 978 1 78100 595 8
New Horizons in International Business series

The Global Brewery Industry
Markets, Strategies, and Rivalries
Edited by Jens Gammelgaard and Christoph Dörrenbächer

2013  352 pp  Hardback  978 1 78100 634 4  £93.00 
Elgaronline 978 1 78100 635 1
New Horizons in International Business series

Multinationals and Economic Geography
Location, Technology and Innovation
Simona Iammarino and Philip McCann

2013  496 pp  Hardback  978 1 78195 478 2  £124.00 
2013  Paperback  978 1 78195 487 4  £42.00 
Elgaronline 978 1 78195 479 9

International  Business

Chinese Business

Business Continuity and  
Homeland Security, Volume 1
The Challenge of the New Age
Edited by David H. McIntyre and William I. Hancock

2011  192 pp  Hardback  978 1 84720 250 5  £70.00 
2013  Paperback  978 1 78100 192 9  £26.00 
Elgaronline 978 1 78100 109 7

Handbook of Research on Comparative Human 
Resource Management
Edited by Chris Brewster and Wolfgang Mayrhofer

2012  704 pp  Hardback  978 1 84720 726 5  £187.00 
2013  Paperback  978 1 78100 294 0  £44.00 
Elgaronline 978 0 85793 871 8
Research Handbooks in Business and Management series

NEW

The Chinese Strategic Mind
Hong Liu, University of Manchester, UK
This book addresses the fundamental issue: does the Chinese strategic mind 
have its own idiosyncrasies which differ considerably from those of the West?  
It expounds and unravels the particular characteristics of the Chinese strategic 
mind: what they are, how they are evolved and what strategic implications they 
have.

June 2015  c 256 pp  Hardback  978 1 78347 413 4  c £75.00 
Elgaronline 978 1 78347 414 1

Corporate Social Responsibility  
in Contemporary China
Jingchen Zhao, University of Sussex, UK
China’s recent economic transformation and integration into the world economy 
has coincided with increasing pressure for corporate law reform to make 
corporate social responsibility integral to business and management strategy in 
China. This timely book critically analyses contemporary notions of CSR in China, 
discussing theory and practice alongside legal responses in this emerging field. 

2014  328 pp  Hardback  978 1 78100 557 6  £85.00 
Elgaronline 978 1 78100 558 3  •  Corporations, Globalisation and the Law series

Research Handbook on the Globalization of Chinese 
Firms
Edited by Craig C. Julian, Southern Cross University, Australia, Zafar U. 
Ahmed, Lebanese American University, Lebanon and Junqian Xu, Xi’an 
Jiaotong Liverpool University, China
‘An essential read for students of the Chinese economy and business 
environments, covering topics as diverse as industrial innovation, trade, FDI, 
productivity, value chain, international business, finance, human resources, 
accounting, information technology and governance. ’

– Ilan Alon, Rollins College and Harvard University, US

2014  320 pp  Hardback  978 1 78254 573 6  £120.00 
Elgaronline 978 1 78254 574 3
Research Handbooks in Business and Management series

Handbook of Chinese Organizational Behavior
Integrating Theory, Research and Practice
Edited by Xu Huang and Michael Harris Bond

2013  Paperback  978 1 78100 783 9  £42.00 
Elgaronline 978 0 85793 340 9
Research Handbooks in Business and Management series



NEW

The Climate Resilient Organization
Adaptation and Resilience to Climate 
Change and Weather Extremes
Martina K. Linnenluecke and Andrew Griffiths, 
The University of Queensland, Australia
‘Drawing together understandings from science and 
business around the increasingly important concept 
of resilience, this book provides managers, academics 
and practitioners with important ideas that will help 
business prepare for the future. It provides much 
needed detail on the challenges that climate change 
poses for organisations and makes essential reading 
for anyone interested in sustainable business.’

– Suzanne Benn, University of Technology, Sydney, Australia

2015  256 pp  Hardback  978 1 78254 582 8  £75.00 
Elgaronline 978 1 78254 583 5

RESEARCH COLLECTION

Economics of Corporate  
Social Responsibility
Edited by Abagail McWilliams, University  
of Illinois at Chicago, US
‘The academic debate over CSR and its implications 
to the economy and society has been vast over 
the past decades. The current collection composes 
an innovative, thorough and holistic review of the 
literature regarding the economics of CSR. The 
contributions are categorized under the prism of 
their subject rather than their discipline. Therefore, 
the reader is being offered a unique, outstanding 
guidance throughout this imperative branch of the economics literature.’

– Evangelos Mitrokostas, University of Portsmouth, UK

41 articles, dating from 1973 to 2013 
Contributors include: J. Maxwell, T. Lyon, G. Heal, D. Kahneman, M. Kitzmueller, J. L. Knetsch, 
T. Lundgren, J. Shimshack, D. Siegel, R. Thaler, 

Series no. 296  2014  784 pp  Hardback  978 1 78347 143 0  £250.00
The International Library of Critical Writings in Economics series

Adaptation to Climate Change in Asia
Edited by Sushil Vachani, Boston University, US and Jawed Usmani, 
Government of Uttar Pradesh, India
The frequency and scale of damage inflicted by climate-related disasters, 
including floods, drought, heat waves and hurricanes, has been increasing at 
an alarming rate. This volume provides a timely and thoughtful discussion of 
strategies for adaptation to climate change, which can complement mitigation 
strategies being developed by other experts throughout the world.

2014  232 pp  Hardback  978 1 78195 472 0  £75.00 
Elgaronline 978 1 78195 473 7

Sustainable Automobility
Understanding the Car as a Natural System
Paul Nieuwenhuis, Cardiff University, UK
‘A very powerful, well-researched and thoughtful argument in support of the 
ecological versus the economic way of thinking and acting. Paul Nieuwenhuis is 
no “Fachidiot” but sees clearly the bigger picture. His book takes you on  
a fascinating journey through the worlds of philosophy and ecology to an in-
depth understanding of the evolution of car manufacturing, its past and future.  
A fascinating read even for a “tree-hugger” and public transportation fan  
like me.’

– Georgios Kostakos, Independent Consultant on global challenges  
and sustainability, governance and UN affairs

2014  208 pp  Hardback  978 1 78347 267 3  £70.00 
Elgaronline 978 1 78347 268 0

NEW

Complexity and Crisis in the Financial System
Critical Perspectives on American and British Banking
Edited by Matthew Hollow, Folarin Akinbami and Ranald Michie, 
Durham University, UK
With contributions from across the disciplines of law, history, finance, and 
economics, Complexity and Crisis in the Financial System offers a truly 
interdisciplinary study of the relationship(s) between crises and complexity in the 
US and UK financial markets. Taken together, the contributions in this volume not 
only challenge many often taken-for-granted ideas about the nature of financial 
crises, but also broaden our understanding of the long-term causes  
(and consequences) of the global financial crisis of 2007–2008.

Dec 2015  c 224 pp  Hardback  978 1 78347 132 4  c £75.00 
Elgaronline 978 1 78347 133 1

NEW

The Impact of Globalization on Argentina and Chile
Business Enterprise and Entrepreneurship
Edited by Geoffrey Jones, Harvard Business School, US and  
Andreas Lluch, San Andres University, Argentina
During the first global economy of the late nineteenth century and early 
twentieth century, Argentina became one of the richest countries on earth, while 
Chile was an economic backwater. During the contemporary era of globalization, 
liberalization and institutional reforms in Chile provided a context in which 
business grew, while in Argentina, institutional dysfunction made productive 
business hard to sustain. This book explores the complex relationships between 
corporate behavior, institutions and economic growth through the contrasting 
experiences of Argentina and Chile. In nine chapters written by prominent 
business historians, the work addresses the role of business in these two eras of 
globalization, examining the impact of multinationals, the formation of business 
groups, and relations between business and governments. It places the regional 
experience within the context of the worldwide history of globalization.

Sept 2015  c 224 pp  Hardback  978 1 78347 363 2  c £70.00 
Elgaronline 978 1 78347 364 9

Entrepreneurship and Multinationals
Global Business and the Making of the Modern World
Geoffrey Jones

2013  240 pp  Hardback  978 1 78195 194 1  £78.00 
Elgaronline 978 1 78254 818 8

RESEARCH COLLECTIONS

History of Entrepreneurship: 
Innovation and Risk-taking, 
1200–2000
Edited by Mark Casson and Catherine Casson

Series no. 29  Two volume set  2013  1,584 pp   
Hardback  978 1 78195 523 9  £541.00
The International Library of Entrepreneurship series

Business History
Edited by Walter A. Friedman  
and Geoffrey Jones

2013  712 pp  Hardback  978 1 78195 526 0  £243.00
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Business Models for Sustainability
Peter E. Wells, Cardiff University, UK
‘Business Models for Sustainability breaks new 
ground by combining three important insights. First, 
achieving sustainability requires socio-technical 
transitions that entail new technologies, production 
processes, lifestyles, and consumption patterns. 
Second, firms play crucial roles in mediating between 
sustainable production and consumption. Third, 
radical innovations require organizational innovations 
and new business models. Peter Wells successfully 
combines these “big picture” ideas with rich in-depth 
case studies drawing on years of accumulated 
expertise. Highly recommended.’

– Frank W. Geels, University of Manchester, UK and  
Chairman of the Sustainability Transitions Research Network

2013  192 pp  Hardback  978 1 78100 152 3  £67.00 
2014  Paperback  978 1 78254 751 8  £20.00 
Elgaronline 978 1 78100 153 0

Environmental Entrepreneurship
Markets Meet the Environment  
in Unexpected Places
Laura E. Huggins, PERC and Stanford  
University, US
In this innovative book, Laura E. Huggins finds 
path breaking entrepreneurial solutions to difficult 
environmental challenges in some of the world’s 
poorest areas.

The approaches entrepreneurs are taking to these 
challenges involve establishing property rights and 
encouraging market exchange. From beehives to barbed wire, these tools are 
creating positive incentives and promoting both economic development and 
environmental improvements. The case studies are from the developing world 
and reveal where the biggest victories for less poverty and more conservation 
can be won. The pursuit begins by learning from local people solving local 
problems.

2013  224 pp  Hardback  978 1 78195 396 9  £73.00 
2014  Paperback  978 1 78347 311 3  £20.00 
Elgaronline 978 1 78195 397 6

A Handbook of Globalisation and  
Environmental Policy, Second Edition
National Government Interventions in a Global Arena
Edited by Frank Wijen, Kees Zoeteman, Jan Pieters and Paul van Seters

2012  800 pp  Hardback  978 1 84980 312 0  £197.00 
2013  Paperback  978 0 85793 878 7  £47.00 
Elgaronline 978 1 84980 577 3

Sustainable Business
Theory and Practice of Business under Sustainability Principles
Edited by Geoffrey Wells

2013  304 pp  Hardback  978 1 78100 185 1  £78.00 
Elgaronline 978 1 78100 186 8

Strategies for Sustainable Technologies  
and Innovations
Edited by John R. McIntyre, Silvester Ivanaj and Vera Ivanaj

2013  336 pp  Hardback  978 1 78100 682 5  £88.00 
Elgaronline 978 1 78100 683 2

NEW

Handbook of Research on Islamic Business Ethics
Edited by Abbas J. Ali, Indiana University of Pennsylvania, US 
The complex relationship between society and business is vividly captured by 
ethical standards and obligations. This is especially pertinent in the Islamic world, 
where religion plays a key role in both social and commercial interactions. Many 
people see the presence or absence of ethical commitments as an indicator 
of whether business actors uphold their social responsibilities, and there is 
an increasing recognition of the significance of ethical value for business. This 
Handbook explores the interweaving relationship between Islamic business ethics 
and the market, and examines the critical role that ethics can play in ensuring that 
business thrives. By offering theoretical perspectives on research it goes beyond 
the conventional treatment of Islamic ethics, and asks what is important for the 
various market and social actors in the business world to behave in a morally 
responsible manner.

Sept 2015  c 624 pp  Hardback  978 1 78100 944 4  c £155.00 
Elgaronline 978 1 78100 945 1  
Research Handbooks in Business and Management series

NEW

Business and the Greater Good
Rethinking Business Ethics in an Age of Crisis
Edited by Knut J. Ims and Lars Jacob Tynes Pedersen, NHH Norwegian 
School of Economics, Norway
‘Bringing together business and the greater good is not a piece of cake. In this 
book, internationally known scholars from both sides of the Atlantic develop 
deep reflections on the relationship between business and society. The authors 
show conflicts between business and the greater good and also demonstrate how 
business can be transformed, in order to align the goals of business and society.’ 

– Thomas Beschorner, University of St.Gallen, Switzerland

March 2015  c 320 pp  Hardback  978 1 78471 176 4  £85.00 
Elgaronline 978 1 78471 177 1  •  Studies in TransAtlantic Business Ethics series

NEW 

Corporate Power and Responsible Capitalism?
Towards Social Accountability 
Bryn Jones, University of Bath, UK 
‘Major scandals, disasters and crises have turned shareholder capitalism, 
so recently trumpeted as among contemporary society’s most successful 
achievements, into one of its most worrying problem children. In this highly 
readable account Bryn Jones rehearses in detail the negative consequences of the 
growing economic and political power of the modern corporation. He then reviews 
a wide range of alternative ways of organizing a market economy, examples of 
which are found in a variety of modern economies.’

– Colin Crouch, University of Warwick Business School, UK and  
Max Planck Institute for the Study of Societies, Germany

May 2015  c 304 pp  Hardback  978 1 84844 970 1  c £80.00 
Elgaronline 978 1 78471 728 5

Business Ethics in Islam
Abbas J. Ali, Indiana University of Pennsylvania, US 
The book is the most original and comprehensive treatment of business ethics 
in Islam. It explores the thinking of early Islamic scholars on ethics, whilst 
encompassing the modern developments in the field. It is aimed at fostering 
discourse on business ethics by offering a framework for exploring a wide range 
of ethical issues and dilemmas that arise in the marketplace and raising ethical 
awareness and sensitivity of various market and non-market players. The book 
enables researchers to use Islamic ethical principles in advancing research and 
offers practical solutions to rising ethical problems.  

2014  256 pp  Hardback  978 1 78100 672 6  £75.00 
Elgaronline 978 1 78100 673 3
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Law, Business and Human Rights
Bridging the Gap
Edited by Robert C. Bird, University of Connecticut, Daniel R. Cahoy, 
Pennsylvania State University and Jamie Darin Prenkert, Indiana 
University, US
‘The business and human rights field is burgeoning, and this volume makes a 
significant contribution by drawing business law scholars into related debates. Rich 
in empirical detail, individual chapters analyze the challenges faced both at the 
firm-level and from the perspective of affected stakeholders across a range  
of sectors and issue areas. Highly recommended.’

– Shareen Hertel, University of Connecticut, US

2014  288 pp  Hardback  978 1 78254 661 0  £80.00 
Elgaronline 978 1 78254 662 7

KEY TITLE 

Research Companion to Ethical  
Behavior in Organizations
Constructs and Measures
Edited by Bradley R. Agle, David W. Hart, Jeffery A. Thompson and 
Hilary M. Hendricks, Brigham Young University, US  
‘Wide-ranging in its coverage, this compendium of measures will prove a very 
helpful aid to researchers studying ethics in organizations. The authors have drawn 
together and summarized empirical measures of diverse phenomena relevant 
to organizational ethics – both widely studied topics, such as ethical awareness, 
decision making, and behavior, and newer, important research on topics such as 
moral identity, intuition, and emotion. Given the recent rapid growth of behavioral 
studies of ethics in organizations, this is a very timely work.’

– Gary R. Weaver, University of Delaware, US and  
Senior Associate Editor, Business Ethics Quarterly

2014  448 pp  Hardback  978 1 78254 746 4  £140.00 
Elgaronline 978 1 78254 747 1

NEW IN PAPERBACK

Handbook of Advances  
in Trust Research
Edited by Reinhard Bachmann, University of 
London, UK and Akbar Zaheer, University of 
Minnesota, US 
The Handbook of Advances in Trust Research 
represents new and important developments in trust 
research. The contributors are all prominent and 
highly respected experts in the field. They provide a 
contemporary overview of the most crucial issues in 
current trust research including contracts, innovation 
and negotiation, trust and control, and highlight themes 
which have gained in prominence since the original Handbook such as trust and 
the financial crisis, public trust in business, and trust and HRM. The book also 
explores recent theoretical advances and points the way for future research.

2013  336 pp  Hardback  978 0 85793 137 5  £124.00 
March 2015  Paperback  978 1 78254 860 7  £35.00 
Elgaronline 978 0 85793 138 2
Research Handbooks in Business and Management series

CSR as a Management Idea
Ethics in Action
Edited by Mats Jutterström and Peter Norberg

2013  208 pp  Hardback  978 1 78254 471 5  £73.00 
Elgaronline 978 1 78254 472 2

The Political Power of the Business Corporation
Stephen Wilks

2013  336 pp  Hardback  978 1 84980 730 2  £93.00 
2013  Paperback  978 1 84980 731 9  £26.00 • Elgaronline 978 1 84980 732 6
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NEW 

Enhancing Firm Sustainability Through Governance
The Relational Corporate Governance Approach
Francesco de Zwart, The University of Adelaide, Australia
This important book presents a fresh perspective into corporate governance and 
how the relationship between governance mechanisms, processes and variables 
should be understood through a new unifying theory: the relational corporate 
governance approach. The approach acts as a tool for analysing the governance 
health of individual companies and suggests the actions required to remedy sub-
optimal governance arrangements. A wide selection of articles, empirical studies 
and literature have been translated into an original theory which complements 
existing law and economics models of the firm.

July 2015  c 360 pp  Hardback  978 1 78471 551 9  c £90.00 
Elgaronline 978 1 78471 552 6
Corporations, Globalisation and the Law series

NEW RESEARCH COLLECTION

Business Regulation
Edited by Edward J. Balleisen, Duke University, US
This comprehensive collection conveys leading scholarly ideas on modern 
regulatory governance since 1871. The first two volumes lay out the rationales 
for and critiques of technocratic governance in industrialized societies. They 
trace the evolution of regulatory institutions, highlighting the most recent era 
of globalization, deregulation, privatization and regulatory innovation. The third 
volume presents influential frameworks for understanding regulatory culture in 
action, assessing the impacts of regulatory policies, and explaining regulatory 
change. 

115 articles, dating from 1871 to 2013 
Contributors include: J. Braithwaite, M. Eisner, S. Jasanoff, G. Majone, D. Moss, C. Parker,  
P. Sabatier, P. Schmitter, W. Streeck, K. Viscusi, J. Wiener

Three volume set  June 2015  c 2,176 pp   
Hardback  978 1 78195 159 0  c £720.00

NEW

Research Handbook on Shareholder Power
Edited by Randall S. Thomas, Vanderbilt University Law School, US and 
Jennifer G. Hill, University of Sydney, Australia
Much of the history of corporate law has concerned itself not with shareholder 
power, but rather with its absence. Yet, as this Handbook shows, there have 
been major shifts in capital market structure that require a reassessment 
of the role and power of shareholders. This book provides a contemporary 
analysis of shareholder power and considers the regulatory consequences of 
changing ownership patterns around the world. Leading international scholars in 
corporate law, governance and financial economics address these central issues 
from a range of different perspectives including historical, contemporary, legal, 
economic, political and comparative.

June 2015  c 624 pp  Hardback  978 1 78254 684 9  c £170.00 
Elgaronline 978 1 78254 685 6
Research Handbooks in Corporate Law and Governance series

RESEARCH COLLECTION

Corporate Citizenship
Edited by Dirk Matten and Jeremy Moon

Series no. 14  2013  832 pp  Hardback  978 1 84376 238 6  £263.00
Corporate Governance in the New Global Economy series

Handbook of Research on IPOs
Edited by Mario Levis and Silvio Vismara

2013  608 pp  Hardback  978 1 78195 536 9  £176.00 
Elgaronline 978 1 78195 537 6
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Finance in an Age of Austerity
The Power of Customer-owned Banks
Johnston Birchall, Stirling University, UK
This is a book in search of an alternative to the discredited investor-owned banks 
that have brought the rich countries into crisis and the world economy into 
a long period of austerity. It finds customer-owned banks – credit unions, co-
operative banks, building societies – have hardly been affected by the crisis and 
continue to operate according to their organisational DNA: low-risk, close to the 
customer, underpinned by real savings, and still lending to SMEs to protect jobs 
and local economies. They are big business – in some countries with over 40% 
of the market – but networked in smaller, democratic societies whose origins go 
back to 1850s Germany. 

2013  256 pp  Hardback  978 1 78195 183 5  £78.00 
2014  Paperback  978 1 78254 489 0  £27.50 
Elgaronline 978 1 78195 184 2

Handbook of Accounting  
and Development
Edited by Trevor Hopper, University of Sussex, 
Mathew Tsamenyi, University of Birmingham, 
Shahzad Uddin, University of Essex and  
Danture Wickramasinghe, University of 
Glasgow, UK
‘Trevor Hopper and his colleagues provide a central 
point of reference for research into accounting and 
development. Definitive chapters from internationally 
recognised authors (including Marcia Annisette, Kerry 
Jacobs, Chris Poullaos, Brendan O’Dwyer, Chibuike 
Uche and Jeffrey Unerman) cover the full range of issues from the role of capital 
markets in development, through accounting professionalization, to taxation 
and transfer pricing. Contributions from authors working for donors and non-
governmental organisations provide a useful practical dimension that builds on 
the more academic chapters.’

– Christopher Napier, Royal Holloway, University of London, UK

2012  336 pp  Hardback  978 1 84844 816 2  £119.00 
2014  Paperback  978 1 78100 660 3  £35.00 
Elgaronline 978 1 78100 260 5
Research Handbooks in Business and Management series

The Politics of Accounting Regulation
Organizing Transnational Standard Setting in  
Financial Reporting 
Sebastian Botzem, Universität Bremen, Germany
‘How and why do transnational regulatory bodies emerge? How do they acquire 
the authority and confidence to be actors in their own right? These questions 
preoccupy scholars in many disciplines and Sebastian Botzem’s The Politics of 
Accounting Regulation makes an important contribution to the debates. Focusing 
on the case of the International Accounting Standards Board over a critical  
period of its development – including the financial crisis – Botzem addresses its 
evolution as an organization which produces accounting standards and whose 
efforts to be outside politics are inevitably and irredeemably political in nature. 
This book is essential reading for sociologists, political scientists, accountants and 
anyone else interested in the organization of global governance.’

– Michael Power, London School of Economics, UK

2012  232 pp  Hardback  978 1 84980 177 5  £70.00 
2014  Paperback  978 1 78347 584 1  £25.00 
Elgaronline 978 1 78100 106 6

Research Handbook on Executive Pay
Edited by Randall S. Thomas and Jennifer G. Hill

2012  552 pp  Hardback  978 1 84980 396 0  £155.00 
2013  Paperback  978 1 78195 333 4  £39.95 
Elgaronline 978 1 78100 510 1
Research Handbooks in Corporate Law and Governance series

KEY TITLES

NEW

Handbook of Middle Management  
Strategy Process Research
Edited by Steven W. Floyd and Bill Wooldridge, University  
of Massachusetts, Amherst, US
Although a great deal of the literature in strategic management focuses on 
strategies, contexts, and performance, strategy process research seeks improved 
understanding of the complex inter- and intra-personal processes that underlie 
strategic decisions and these processes involve managers distributed throughout 
the organization. The contributors to this unique Handbook integrate the 
disparate threads that together represent the scholarly work on strategy process 
from a middle management perspective and, with this as foundation, chart a 
course for future research. 

Oct 2015  c 560 pp  Hardback  978 1 78347 324 3  c £160.00 
Elgaronline 978 1 78347 325 0
Research Handbooks in Business and Management series

Handbook of Research on 
Mergers and Acquisitions
Edited by Yaakov Weber, College of 
Management, Israel
For the last four decades, researchers in various 
disciplines have been trying to explain the enduring 
paradox of the growing activity and volume of 
mergers and acquisitions (M&A) versus the high 
failure rate of M&A. This book will stimulate scholars 
to focus on new research directions. It explores how 
underlying concepts and methodologies can make 
an important contribution towards understanding 
M&A and its performance. It provides research that 
incorporates multidisciplinary, multi-level, multi-stage and cross-cultural models 
and analyses, and also focuses on such issues as process-content, knowledge 
transfer, due diligence, performance measures, communication, trust, grief, 
integration approaches, individual values, change management, and consulting.

2012  352 pp   Hardback  978 1 84844 956 5  £119.00 
2014  Paperback  978 1 78254 041 0  £35.00 
Elgaronline 978  1 78195 365 5
Research Handbooks in Business and Management series

NEW

Handbook of Healthcare Management
Edited by Myron Fottler, Donna Malvey, University of Central Florida 
and Donna Slovensky, University of Alabama, Birmingham, US
The Handbook of Healthcare Management is a comprehensive examination of 
key management issues that are essential for assuring success and sustainability 
of healthcare organizations globally. Expert authors report on existing practices 
and trending developments such as mobile health applications and social media. 
Highlights include managing complex healthcare organizations, service delivery 
innovations, creating high reliability organizations, and leadership resilience. 
Additional timely topics investigate disaster preparedness, reducing medical 
errors, health informatics, harnessing big data to improve outcomes, managing 
clinical professionals, and ethical challenges.

June 2015  c 512 pp  Hardback  978 1 78347 014 3  c £150.00 
Elgaronline 978 1 78347 016 7
Research Handbooks in Business and Management series
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How Concepts Solve Management Problems
Mike Metcalfe, University of South Australia
This book offers a process for conceiving solutions to complex, wicked, messy, 
swampy or socio-technical problems. When charged with complex problem 
solving, a useful set of concepts needs to emerge, be agreed, and acted upon. 
Using relevant examples and solution mapping, Mike Metcalfe explains how 
pragmatic philosophy can be used as a process for solving such issues.

2014  232 pp  Hardback  978 1 78347 107 2  £75.00 
Elgaronline 978 1 78347 108 9

NEW IN PAPERBACK

Handbook of Research  
on Sport and Business
Edited by Sten Söderman, Stockholm University, 
Sweden and Harald Dolles, Molde University 
College, Norway and University of Gothenburg, 
Sweden
‘Söderman and Dolles have assembled an impressive 
array of researchers to address the nexus between 
sport and business. In their rich collection of research 
on sport business theory and practice Söderman and 
Dolles identify research themes from governance to 
branding, from sport events to sport systems, and 
from social media to fan identity, and they specifically reflect on the application 
of major theoretical concepts and key research methods. The authors’ aim is to 
advance sport business research through critical reflection on topic selection, 
research design, data analysis and interpretation. Their unique approach 
encourages researchers, from novice to experienced, to embrace diverse theories 
and methods. The Handbook is recommended reading for those interested in 
advancing sport business research.’

– Graham Cuskelly, Griffith University, Australia

2013  608 pp  Hardback  978 1 84980 005 1  £176.00 
2015  Paperback  978 1 78254 487 6  £40.00 
Elgaronline 978  1 78100 586 6
Research Handbooks in Business and Management series

The Dynamics of Corporate Co-evolution
A Case Study of Port Development in China
John Child, University of Birmingham and University of Plymouth, UK, 
Kenneth K.-T. Tse, University of Birmingham, UK and Chinese University 
of Hong Kong and Suzana B. Rodrigues, Erasmus University, the 
Netherlands and Universidade FUMEC, Belo Horizonte, Brazil
‘This work is an excellent example of a joint business–academic collaboration 
on telling the story of how a major business evolved successfully with its 
environment – an environment in which most businesses have found it difficult 
to operate and most researchers have found it a challenge to explain. Through 
meticulous research, the research team explains with solid facts and strong 
theory how a business influenced its highly complex and ambiguous political 
environment through developing strategic relationships. This project is a model 
for conducting relevant research that the management field desperately needs. 
It is exemplary of engaged scholarship that merges the best of scholarship and 
practice. Both academics and executives will find this book a treasure of ideas.’

– Anne Tsui, Arizona State University, US and  
President, Academy of Management 2012

2013  304 pp  Hardback  978 1 84980 743 2  £83.00 
2014  Paperback  978 1 78254 022 9  £30.00 
Elgaronline 978 1 84980 744 9
Organisation and Strategy: Case Studies in their Context

Managing in Dynamic Business Environments
Between Control and Autonomy
Edited by Katarina Kaarbøe, Paul N. Gooderham and Hanne Nørreklit

2013  264 pp  Hardback  978 1 78254 452 4  £78.00 
Elgaronline 978 1 78254 453 1

The Economics of Motivation  
and Organization
An Introduction
Peter-J. Jost, WHU – Otto Beisheim School  
of Management, Vallendar, Germany
In this unique book, Peter-J. Jost provides a 
comprehensive economic-psychological approach 
for successfully managing employees. Based on the 
analysis of the employee’s individual work behavior, he 
illustrates that instead of treating employees as input 
elements of production, and managing and controlling 
their work, organizations need to motivate their employees  
to act in the interest of the firm and in accordance with its goals.

2014  456 pp  Hardback  978 1 78100 434 0  £100.00 
Elgaronline 978 1 78347 306 9

Strategic Challenges for  
the Base of the Pyramid
Patrick A.M. Vermeulen, Radboud University 
Nijmegen, the Netherlands and Edgar Hütte, 
Independent Management Consultant, Belgium
‘What I like most about Strategic Challenges for the 
Base of the Pyramid is the authors’ clear understanding 
of what we have already learned about the BoP 
domain and their subsequent focus on creating 
new knowledge. The chapters in this book provide 
important insights into several important topics in the 
BoP domain, including trust, innovation, and scale. 
Congratulations to Patrick Vermeulen, Edgar Hütte  
and their colleagues in putting together this book.’

– Ted London, William Davidson Institute and Ross School  
of Business at the University of Michigan, US

2014  176 pp  Hardback  978 1 78347 246 8  £65.00 
Elgaronline 978 1 78347 247 5

Collective Knowledge Management
Foundations of International Business in the  
Age of Intellectual Capitalism
Haruo H. Horaguchi, Hosei University, Japan
Human beings create knowledge as a result of interaction with others. This 
book is devoted to the idea that collective knowledge management can be 
strategically promoted through these interactions in order to enhance a firm’s 
competitiveness.

2014  240 pp  Hardback  978 1 78347 322 9  £75.00 
Elgaronline 978  1 78347 323 6
New Horizons in International Business series

RESEARCH COLLECTION

The Economics of Organisation and Bureaucracy
Edited by Peter M. Jackson, University of Leicester, UK
This authoritative and in-depth collection presents seminal papers from leading 
academics in the field of organisation and bureaucracy. It encompasses sections 
on organisational boundaries, neo-Schumpeterian theories, hierarchy and 
international organisation, organisational culture and behaviour, power politics 
and authority, as well as organisational institutions and practices. Professor 
Jackson has chosen works which have shaped the views of how the economics 
of organisation and bureaucracy are viewed today and has included papers from 
conflicting ends of the spectrum to illustrate the fluid and evolving nature of the 
subject. 

87 articles, dating from 1776 to 2008 
Contributors include: K. Arrow, R. Coase, O. Hart, B. Klein, J. Mirrlees, H. Simon, A. Smith,  
J. Stiglitz, D. Teece, O. Williamson

Series no. 272  Three volume set  2013  2,244 pp   
Hardback  978 1 85898 444 5  £737.00
The International Library of Critical Writings in Economics series
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Strategic Public Private 
Partnerships
Innovation and Development
David J. Maurrasse, Marga Incorporated and 
Columbia University, US
This timely book addresses contemporary and future 
dynamics of collaboration, combining public, private, 
and nongovernmental resources at a time when 
global concerns – ranging from economic insecurity to 
environmental threats to chronic diseases – cannot be 
solved by single sectors.

2013  208 pp  Hardback  978 0 85793 197 9  £73.00 
2014  Paperback  978 1 78254 074 8  £25.00 
Elgaronline 978 0 85793 198 6

Handbook on the Economics  
and Theory of the Firm
Edited by Michael Dietrich, formerly of the 
University of Sheffield, UK and Jackie Krafft, 
University of Nice–Sophia Antipolis and CNRS-
GREDEG, France 
This unique Handbook explores both the economics of 
the firm and the theory of the firm, two areas which 
are traditionally treated separately in the literature. 
On the one hand, the former refers to the structure, 
organization and boundaries of the firm, while 
the latter is devoted to the analysis of behaviours 
and strategies in particular market contexts. The novel concept underpinning 
this authoritative volume is that these two areas closely interact, and that a 
framework must be articulated in order to illustrate how linkages can be created.  

2012  608 pp  Hardback  978 1 84844 648 9  £170.00 
2014  Paperback  978 1 78195 611 3  £40.00  •  Elgaronline 978 1 78100 240 7

RESEARCH COLLECTION

Sport Management
Edited by George B. Cunningham

Series no. 22  2013  576 pp  Hardback  978 1 78100 717 4  £196.00
The International Library of Critical Writings on Business and Management series

The Changing Face of US Patent Law  
and its Impact on Business Strategy
Edited by Daniel R. Cahoy and Lynda J. Oswald

2013  256 pp  Hardback  978 1 78100 784 6  £78.00 
Elgaronline 978  1 78100 785 3
New Horizons in International Business series

Handbook of Research on Competitive Strategy
Edited by Giovanni Battista Dagnino

2012  616 pp  Hardback  978 1 84720 044 0  £170.00 
2013  Paperback  978 1 78195 334 1  £45.00  •  Elgaronline 978 0 85793 868 8
Research Handbooks in Business and Management series

The Economics of Organization 
and Coordination
An Introduction
Peter-J. Jost

2011  392 pp  Hardback  978 1 84844 189 7  £98.00 
2013  Paperback  978 0 85793 849 7  £31.00 
Elgaronline 978 1 78100 300 8

This paperback textbook is available on inspection, email: 
inspections@e-elgar.co.uk (terms and conditions apply, 
please supply teaching details)

A
Ács, Zoltán J.	 9, 10
Adair, Wendi L.	 22
Agle, Bradley R.	 34
Ahmed, Zafar U.	 31
Akinbami, Folarin	 32
Aleti, Torgeir	 27
Alexius, Susanna	 21
Ali, Abbas J.	 33
Alsos, Gry Agnete	 13
Åmo, Bjørn Willy	 9
Andersen, Niels Åkerstrøm	 22
Antoniou, A-S. G.	 22, 23
Araki, Takashi	 25
Ashkanasy, Neal M.	 23
Assimakopoulos, Dimitris	 12
Audretsch, David B.	 12, 13
Autio, Erkko	 10
Ayoko, Oluremi B.	 23
B
Bachmann, Reinhard	 34
Bacq, Sophie	 4, 10
Bagchi-Sen, Sharmistha	 13
Bager, Torben	 3
Balleisen, Edward J.	 4, 34
Barnes, Stewart	 17
Baron, Robert A.	 2, 9
Barry, Michael	 26
Beirne, Martin	 23
Berg, Per Olof	 27
Berglund, Karin	 10
Bertoli, Giuseppe	 28
Beule, Filip De	 15
Bhagat, Rabi S.	 31
Bilimoria, Diana	 19
Bilton, Chris	 14
Binney, Wayne	 27
Birchall, Johnston	 35
Bird, Robert C.	 34
Bjerke, Björn	 8, 10
Björkman, Ingmar	 31
Björner, Emma	 27
Blackburn, Robert	 8, 9
Blake-Beard, Stacy	 20
Bonaccorsi, Andrea	 11
Bond, Michael Harris	 31
Bonnet, Jean	 9
Book, Lynn	 14
Booysen, Lize A.E.	 20
Boselie, Paul	 10
Botzem, Sebastian	 35
Brannan, Matthew J.	 22
Brännback, Malin	 6
Brennan, Linda	 27
Brewer, Jeremi	 10
Brewster, Chris	 31
Bridgstock, Ruth	 15
Brigham, Keith H.	 17
Brinkkemper, Sjaak	 16
Broadbridge, Adelina M.	 19
Brogi, Marina	 19
Brown, A.J.	 23
Brush, Candida G.	 11
Bryson, John R.	 28, 29
Budhwar, Pawan	 24
Burke, Ronald J.	 20, 22, 23, 24, 26
C
Cahoy, Daniel R.	 34, 37
Cameron, Kim S.	 18
Carpenter, Gregory S.	 28
Carpenter, Megan M.	 14
Carsrud, Alan	 6
Casson, Catherine	 4, 32
Casson, Mark	 4, 32
Castaldo, Sandro	 3
Chan, Janet	 14
Chell, Elizabeth	 7
Child, John	 36
Clark, Delwyn	 10
Clark, Jennifer	 29
Cooper, Cary L.	 4, 22, 23, 24, 26
Cornwall, Jeffrey R.	 12
Cummings, Stephen	 14
Cunningham, George B.	 4, 37

Cusumano, Michael A.	 16
Cutcher-Gershenfeld, Joel	 25
Czarniawska, Barbara	 21, 22
D
Dachs, Bernhard	 30
Dagnino, Giovanni Battista	 37
Daniels, Peter W.	 28
Davidsson, Per	 8
Davis, John A.	 3
De Paoli, Donatella	 18
De Vos, Ans	 24
De Zwart, Francesco	 34
DeFillippi, Robert	 15, 16
Degraff, Jeff	 18
Dehlin, Erlend	 16
Deitz, George	 27
Dejardin, Marcus	 9
Delmar, Frédéric	 8
Demirbag, Mehmet	 29, 30
DeTienne, Dawn R.	 7
Dietrich, Michael	 37
Dolles, Harald	 36
Donaghey, Jimmy	 25
Dörrenbächer, Christoph	 31
Drewell, Mark	 12
Drori, Israel	 13
DuBrin, Andrew J.	 18, 23
Dundon, Tony	 25
Duysters, Geert	 7
Dyllick, Thomas	 12
E
Eddleston, Kimberly A.	 17
Eden, Lorraine	 4
Edwards, Gareth	 17
Eide, Dorthe	 13
Engel, Jerome S.	 13
Etemad, Hamid	 31
F
Fayolle, Alain	 7, 8, 9, 11
Fielden, Sandra L.	 19
Finkin, Matthew W.	 25
Fischinger, Philipp	 25
Floyd, Steven W.	 35
Forsgren, Mats	 3
Fotinatos-Ventouratos, Ritsa	 24
Fottler, Myron	 35
Foxall, Gordon	 28
Fragale Filho, Roberto	 25
Freeman, Richard B.	 25
Frenkel, Amnon	 16
Friedman, Walter A.	 4, 32
Fritsch, Michael	 10
Furusten, Staffan	 22
G
Gabrielsson, Jonas	 7
Gabrielsson, Mika	 30
Gall, Gregor	 26
Gammelgaard, Jens	 31
García Pérez De Lema, Domingo	 9
Garsten, Christina	 24
Gartner, William B.	 6
Gatewood, Elizabeth J.	 8
Gault, Fred	 16
Gebauer, Jana	 10
Geiger, Susi	 26
Ghauri, Pervez N.	 29
Gherardi, Silvia	 5
Giannantonio, Cristina M.	 18
Gibson, Stephen W.	 10
Goel, Sanjay	 17
Goldsmith, Ben	 15
González, Ana Cristina	 17
Gooderham, Paul N.	 3, 36
Grandori, Anna	 21
Gras, David	 4, 10
Gråsjö, Urban	 13
Greene, Patricia G.	 11
Griffiths, Andrew	 32
Griffiths, Mark	 4, 10
Grøgaard, Birgitte	 3
Grosso, Monica	 3
H
Haertle, Jonas	 12
Hämäläinen, Timo J.	 25

Te
xtb

ook

Strategic Management	 Author Index



International Law

To order, telephone: +44 1235 465500    I    Save up to 20% at www.e-elgar.com    I    For our electronic content, visit: www.elgaronline.com38

Author Index

Hamdouch, Abdelillah	 10
Hamilton, Eleanor	 17
Hamilton, Lindsay	 2
Hancock, William I.	 31
Hansen, Katrin	 19
Harrison, Debbie	 26
Hart, David W.	 34
HARVEY, MICHAEL	 19
Hassett, Melanie E.	 6
Hayter, Christopher S.	 13
Hearn, Greg	 15
Helms, Ludger	 18
Hendricks, Hilary M.	 34
Henkel, Marianne	 10
Henry, Colette	 8
Hill, Jennifer G.	 34, 35
Hill, Ronald Paul	 27
Hisrich, Robert D.	 6, 27
Hjorth, Daniel	 8
Hollow, Matthew	 32
Honig, Benson	 13
Hopper, Trevor	 35
Horaguchi, Haruo H.	 36
Horwitz, Frank	 24
Hosking, Dian Marie	 10
Hoyer, Patrizia	 21
Huang, Ming-Hui	 26
Huang, Xu	 31
Huggins, Laura E.	 33
Hurd, Richard	 26
Hurley-Hanson, Amy E.	 18
Huse, Morten	 19
Hutchings, Kate	 20
Hütte, Edgar	 36
I
Iammarino, Simona	 31
Ims, Knut J.	 33
Ivanaj, Silvester	 33
Ivanaj, Vera	 33
J
Jackson, Peter M.	 4, 36
Jäger, Urs P.	 30
Jain, Subhash C.	 31
Jansen, Slinger	 16
Jehn, Karen A.	 23
Jennings, Jennifer E.	 17
Jennings, P. Devereaux	 17
Johannisson, Bengt	 10
Johansson, Börje	 9
Johnstone, Stewart	 25
Jones, Bryn	 33
Jones, Colin	 12
Jones, Geoffrey	 4, 32
Jost, Peter-J.	 36, 37
Julian, Craig C.	 29, 31
Jutterström, Mats	 34
K
Kaarbøe, Katarina	 36
Karataş-Özkan, Mine	 7, 20
Karlsson, Charlie	 9, 13
Karlsson, Mathias	 10
Kaufman, Bruce E.	 25
Kedia, Ben L.	 31
Kempster, Steve	 17
Kerr, William	 3
Kickul, Jill	 4, 10
Kirpalani, V.H. Manek	 29, 30
Kjellberg, Hans	 26
Klarsfeld, Alain	 20
Klyver, Kim	 3
Konečnik Ruzzier, Maja 	 27
Kostera, Monika	 22
Krafft, Jackie	 37
Krauss, Gerhard	 15
Kumar, V.	 26
Kumeto, Gershon	 17
Kuratko, Donald F.	 4, 9, 12
Kyrö, Paula	 9
L
Lacity, Mary C.	 4, 30
Ladkin, Donna	 2, 18
Lampel, Joseph	 13
Landström, Hans	 8
Langan, Ryan	 27
Larimo, Jorma	 29
Lassen, Astrid Heidemann	 14

Leisink, Peter	 10
Leitch, Claire	 5
Lemmergaard, Jeanette	 18
Levis, Mario	 34
Lewis, David	 23
Lewis, Kate V.	 8
Li, Yaojun	 5
Lindvert, Jessica	 24
Link, Albert N.	 12, 13
Linnenluecke, Martina K.	 32
Litan, Robert E.	 4, 9
Liu, Hong	 31
Ljunggren, Elisabet	 9
Lluch, Andreas	 32
Lodemann, Justus	 10
Löfgren, Orvar	 22
Lord, Linley	 19
Lu, Luo	 24
Lumpkin, G.T.	 17
Luppino, Anthony J.	 4, 9
Lyon, Fergus	 5
Lyons, Sean	 25
M
MacCallum, Diana	 10
Machold, Silke	 19
Madsen, Einar Lier	 13
Madsen, Tage Koed	 31
Mainela, Tuija	 29
Maital, Shlomo	 16
Major, Debra A.	 20, 26
Mallard, Alexandre	 26
Malvey, Donna	 35
Mamouni Limnios, Elena	 10
Mangan, Anita	 2
Marturano, Antonio	 19
Mason, Colin	 8
Matten, Dirk	 4, 34
Maurrasse, David J.	 37
Mayrhofer, Wolfgang	 31
Mazzarol, Tim	 10
McCann, Philip	 31
McDevitt, Annette S.	 31
McIntyre, David H.	 31
McIntyre, John R.	 33
McKelvey, Maureen	 13, 14
McWilliams, Abagail	 4, 32
Mehmood, Abid	 10
Melin, Leif	 17
Merchant, Hemant	 28, 30
Metcalfe, Mike	 36
Mets, Tõnis	 9
Michaelson, Juliet	 25
Michailova, Snejina	 20
Michie, Ranald	 32
Mitchell, J. Robert	 7
Mitchell, Laura	 2
Mitchell, Ronald K.	 7
Moberly, Richard	 23
Mohaupt, Franziska	 10
Möllering, Guido	 5
Moon, Jeremy	 4, 34
Moore, Lynda L.	 20
Morgan, Robert M.	 27
Morris, Michael H.	 9, 11, 12
Morris, Shad	 31
Moulaert, Frank	 10
Muff, Katrin	 12
Muhr, Sara Louise	 18
Munoz, Joseph Mark S.	 31
N
Nambisan, Satish	 6
Nason, Robert S.	 17
Nauwelaerts, Ysabel	 15
Neck, Heidi M.	 11
Neergaard, Helle	 5
Nentwich, Julia	 21
Ng, Eddy	 20
Ng, Eddy S.	 25
Nguyen, Dang	 27
Nicolopoulou, Katerina	 20
Nielsen, Suna Løwe	 3
Nieuwenhuis, Paul	 32
Nill, Alexander	 27
Noblet, Andrew J.	 26
Nooteboom, Bart	 21
Norberg, Peter	 34

Nordhaug, Odd	 3
Nordqvist, Mattias	 10, 17
Nørreklit, Hanne	 36
North, John	 12
Nummela, Niina	 29
O
O’Callaghan, Terry	 28
Okazaki, Shintaro	 27
Olekalns, Mara	 22
Örtenblad, Anders	 23
Oshri, Ilan	 12
Oswald, Lynda J.	 37
Özbilgin, Mustafa F.	 20
P
Paavilainen-Mäntymäki, Eriikka	 6
Page, Kathryn M.	 24
Pandza, Krsto	 12
Papacostas, Savvas	 18
Parish, Janet Turner	 27
Parker, Lukas	 27
Partzsch, Lena	 10
Pedersen, Lars Jacob Tynes	 33
Pedersen, Torben	 30
Perdikis, Nicholas	 3
Phan, Phillip H.	 10
Phillips, David P.	 14
Piekkari, Rebecca	 29
Pieters, Jan	 33
Pike, Andy	 28
Pitsis, Tyrone S.	 16
Popper, Micha	 18
Poutziouris, Panikkos Zata	 17
Premazzi, Katia	 3
Prenkert, Jamie Darin	 34
Price, Terry L.	 19
Priola, Vincenza	 22
Q
Quinn, Robert E.	 18
R
Randolph-Seng, Brandon	 7
Rasmussen, Erik S.	 31
Reboud, Sophie	 10
Redford, Dana T.	 11
Renz, David O.	 8
Resciniti, Riccardo	 28
Rice, Gillian	 28
Richardsen, Astrid M.	 26
Robertson, Ivan T.	 4, 23
Rodgers, Jess	 15
Rodrigues, Suzana B.	 36
Roper, Ian	 20
Ropo, Arja	 18
Rostgaard Evald, Majbritt	 3
Rust, Roland T.	 26
Ruzzier, Mitja	 27
S
Salovaara, Perttu	 18
Sandıkcı, Özlem	 28
Sarathy, Ravi	 17
Saridakis, George	 26
Sathe, Vijay	 30
Sauer, Erika	 18
Saunders, Mark N.K.	 5
Schwartz, Birgitta	 10
Schweitzer, Linda	 25
Servais, Per	 31
Shah, Denish	 26
Shankar, Venkatesh	 28
Sharma, Pramodita	 17
Shepherd, Dean A.	 4, 9
Shrivastava, Paul	 12
Sieger, Philipp	 17
Simpson, Ace	 16
Sinclair, Marta	 5, 23
Slovensky, Donna	 35
Smith-Hunter, Andrea E.	 20
Smith, Sue	 17
Smyrnios, Kosmas X.	 17
Söderman, Sten	 36
Sørensen, Flemming	 28
Sorenson, Ritch L.	 17
Soscia, Isabella	 28
Stahl, Günter K.	 31
Stehrer, Robert	 30
Sternberg, Rolf	 15
Stewart, Andrew	 25

Steyaert, Chris	 21
Stough, Roger R.	 9
Strom, Robert J.	 8
Styhre, Alexander	 16, 21
Suder, Gabriele G.S.	 22
Sugden, Roger	 11
Sundbo, Jon	 28
Swann, G.M. Peter	 15
Szerb, László	 10
T
Tamm Hallström, Kristina	 21
Tatli, Ahu	 20
Taylor, Marilyn L.	 8
Teece, David J.	 16
Thai, Mai Thi Thanh	 30
Thakor, Anjan V.	 18
Thedvall, Renita	 24
Thérin, François	 14
Thomas, Kerry	 14
Thomas, Randall S.	 34, 35
Thompson, Jeffery A.	 34
Tosey, Paul	 5
Townsend, Keith	 22, 26
Triandis, Harry C.	 31
Tsamenyi, Mathew	 35
Tsang, Denise	 14
Tse, Kenneth K.-T.	 36
Turkina, Ekaterina	 30
U
Uddin, Shahzad	 35
Usmani, Jawed	 32
V
Vachani, Sushil	 32
Valania, Marcela	 11
Van Bottenburg, Maarten	 10
van den Bosch, Jessica	 7
van der Heijden, Beatrice I.J.M.	 24
van der Mandele, Hugh C. 	 22
Van Seters, Paul	 33
Vanchan, Vida	 29
Vandekerckhove, Wim	 23
Venesaar, Urve	 9
Verbeke, Alain	 30
Vermeulen, Patrick A.M.	 36
Vinnicombe, Susan	 20
Vismara, Silvio	 34
W
Waas, Bernd	 25
Waldkirch, Matthias	 17
Watson, John	 8
Weber, Yaakov	 35
Welch, Denice	 29
Welch, Lawrence S.	 29
Wells, Geoffrey	 33
Wells, Peter E.	 33
Wells, Victoria	 28
Welter, Friederike	 8, 9
Wennberg, Karl	 7
Wickramasinghe, Danture	 35
Wijen, Frank	 33
Wiklund, Johan	 8
Wikström, Patrik	 15, 16
Wilkinson, Adrian	 22, 25, 26
Wilks, Stephen	 34
Willcocks, Leslie P.	 4, 30
Wilson, James R.	 11
Wixe, Sofia	 13
Wood, Geoffrey	 30
Wooldridge, Bill	 35
Wright, Mike	 7
X
Xu, Junqian	 31
Y
Yaprak, Attila	 29
Yu, Andy	 17
Z
Zaheer, Akbar	 34
Zahradnik, Georg	 30
Zander, Lena	 29
Zhao, Jingchen	 31
Ziegler, Rafael	 10
Zoeteman, Kees	 33
Zutz  Hilbert, Jessica	 3



To order, telephone: +44 1235 465500    I    Save up to 20% at www.e-elgar.com    I    For our electronic content, visit: www.elgaronline.com 39

A
About Entrepreneurship	 8
Adaptation to Climate Change in Asia	 32
Advanced Introduction to Entrepreneurship	 6
Agglomeration, Clusters and Entrepreneurship	 9
Annals of Entrepreneurship Education and Pedagogy – 2014	 11
Authentic Leadership	 18
B
Biomaterials Innovation	 16
Branded Lives	 22
Brands and Branding Geographies	 28
Business and the Greater Good	 33
Business Continuity and Homeland Security, Volume 1	 31
Business Ethics in Islam	 33
Business History	 32
Business Models for Sustainability	 33
Business Regulation	 34
C
Changing Face of US Patent Law and its Impact on Business Strategy	 37
Chinese Strategic Mind	 31
Climate Resilient Organization	 32
Collective Knowledge Management	 36
Common Innovation	 15
Community as Leadership	 17
Competing Through Innovation	 16
Competing Values Leadership	 18
Complexity and Crisis in the Financial System	 32
Conceptual Richness and Methodological Diversity  
	 in Entrepreneurship Research	 9
Concerned Markets	 26
Concise Guide to Entrepreneurship, Technology and Innovation	 13
Configuring Value Conflicts in Markets	 21
Contemporary Issues in Management	 2
Coping with Excess	 22
Corporate Citizenship	 34
Corporate Power and Responsible Capitalism?	 33
Corporate Social Responsibility and Human Resource Management	 20
Corporate Social Responsibility in Contemporary China	 31
Corporate Venturing	 7
Corporate Wellness Programs	 26
Creative Work Beyond the Creative Industries	 15
Creativity and Entrepreneurship	 14
Critical Perspectives on Leadership	 18
CSR as a Management Idea	 34
Current Issues in International Entrepreneurship	 31
D
Development of Human Resource Management Across Nations	 25
Dynamics of Corporate Co-evolution	 36
E
Economic Crisis and Occupational Stress	 24
Economics of Corporate Social Responsibility	 32
Economics of Motivation and Organization	 36
Economics of Organisation and Bureaucracy	 36
Economics of Organization and Coordination	 37
Economics of Outsourcing	 30
Embracing Entrepreneurship Across Disciplines	 6
Emotions and Consumption Behaviour	 28
Encyclopedia of Human Resource Management	 25
Enhancing Entrepreneurial Excellence	 9
Enhancing Firm Sustainability Through Governance	 34
Entrepreneurial Business and Society	 9
Entrepreneurial Creativity in a Virtual World	 14
Entrepreneurial Failure	 9
Entrepreneurship across Generations	 17
Entrepreneurship and Innovation in Evolving Economies	 14
Entrepreneurship and Leadership	 9
Entrepreneurship and Multinationals	 32
Entrepreneurship as Organizing	 6
Entrepreneurship in Theory and Practice	 3
Entrepreneurship Programs and the Modern University	 12
Entrepreneurship, People and Organisations	 8
Environmental Entrepreneurship	 33

Essentials of Entrepreneurship	 2
Exploring the Entrepreneurial Society	 9
Exploring Transgenerational Entrepreneurship	 17
Extreme Leadership	 18
F
Fact and Fantasy about Leadership	 18
Finance in an Age of Austerity	 35
Financialization of the Firm	 21
Firms within Families	 17
Flourishing in Life, Work and Careers	 24
Free to Fail	 22
G
Gender in Organizations	 20
Getting Women on to Corporate Boards	 19
Global Brewery Industry	 31
Global Clusters of Innovation	 13
Global Entrepreneurship	 9
Global Entrepreneurship and Development Index 2013	 10
Guide to Discursive Organizational Psychology	 21
Guide to the Global Business Environment	 3
H
Handbook of Accounting and Development	 35
Handbook of Advances in Trust Research	 34
Handbook of Chinese Organizational Behavior	 31
Handbook of Conflict Management Research	 23
Handbook of Developments in Consumer Behaviour	 28
Handbook of Economic Organization	 21
Handbook of Emerging Market Multinational Corporations	 29
Handbook of Emerging Markets	 28
Handbook of Entrepreneurial Cognition	 7
Handbook of Entrepreneurship and Sustainable Development Research	 9
Handbook of Gendered Careers in Management	 19
Handbook of Globalisation and Environmental Policy, Second Edition	 33
Handbook of Healthcare Management	 35
Handbook of Human Resource Management in Emerging Markets	 24
Handbook of Innovation Indicators and Measurement	 16
Handbook of Institutional Approaches to International Business	 30
Handbook of Intuition Research	 23
Handbook of Islamic Marketing	 28
Handbook of Longitudinal Research Methods in Organisation  
	 and Business Studies	 6
Handbook of Management and Creativity	 14
Handbook of Manufacturing Industries in the World Economy	 29
Handbook of Marketing Strategy	 28
Handbook of Middle Management Strategy Process Research	 35
Handbook of Organizational and Entrepreneurial Ingenuity	 13
Handbook of Organizational and Managerial Innovation	 16
Handbook of Qualitative Research Techniques and Analysis in Entrepreneurship	 5
Handbook of Research in International Human Resource Management, 2nd ed	 31
Handbook of Research Methods and Applications in Entrepreneurship  
	 and Small Business	 6
Handbook of Research Methods and Applications in Social Capital	 5
Handbook of Research Methods on Human Resource Development	 5
Handbook of Research Methods on Intuition	 5
Handbook of Research Methods on Trust	 5
Handbook of Research on Born Globals	 30
Handbook of Research on Comparative Human Resource Management	 31
Handbook of Research on Competitive Strategy	 37
Handbook of Research on Creativity	 14
Handbook of Research on Crisis Leadership in Organizations	 18
Handbook of Research on Customer Equity in Marketing	 26
Handbook of Research on Employee Voice	 25
Handbook of Research on Entrepreneurs’ Engagement in Philanthropy	 8
Handbook of Research on Entrepreneurship	 8
Handbook of Research on Entrepreneurship and Creativity	 15
Handbook of Research on Entrepreneurship and Regional Development	 10
Handbook of Research on Family Business, Second Edition	 17
Handbook of Research on Governance and Entrepreneurship	 7
Handbook of Research on Innovation in Tourism Industries	 13
Handbook of Research on International Advertising	 27
Handbook of Research on International Entrepreneurship Strategy	 29
Handbook of Research on International Strategic Management	 30

Title Index



International Law

To order, telephone: +44 1235 465500    I    Save up to 20% at www.e-elgar.com    I    For our electronic content, visit: www.elgaronline.com

Handbook of Research on IPOs	 34
Handbook of Research on Islamic Business Ethics	 33
Handbook of Research on Knowledge Management	 23
Handbook of Research on Managing Managers	 22
Handbook of Research on Marketing and Corporate Social Responsibility	 27
Handbook of Research on Mergers and Acquisitions	 35
Handbook of Research on Negotiation	 22
Handbook of Research on Promoting Women’s Careers	 20
Handbook of Research on Small Business and Entrepreneurship	 7
Handbook of Research on Sport and Business	 36
Handbook of Research on Sustainable Careers	 24
Handbook of Research on Techno-Entrepreneurship, Second Edition	 14
Handbook of Research on the Learning Organization	 23
Handbook of Research on Venture Capital: Volume 2	 8
Handbook of Research on Work–Life Balance in Asia	 24
Handbook of Service Business	 28
Handbook of Service Marketing Research	 26
Handbook of Work–Life Integration Among Professionals	 26
Handbook on Ethics and Marketing	 27
Handbook on International Alliance and Network Research	 29
Handbook on Organisational Entrepreneurship	 8
Handbook on Research in Relationship Marketing	 27
Handbook on the Economics and Theory of the Firm	 37
Handbook on the Entrepreneurial University	 11
Handbook on the Experience Economy	 28
Handbook on the Geopolitics of Business	 31
History of Entrepreneurship: Innovation and Risk-taking 1200–2000 32
How Concepts Solve Management Problems	 36
How Entrepreneurs do What they do	 14
How Markets Work and Fail, and What to Make of Them	 21
How to Conduct a Practice-based Study	 5
How to Get Published in the Best Entrepreneurship Journals	 7
Human Resource Management in the Public Sector	 26
I
Impact of Globalization on Argentina and Chile	 32
Innovation and Creativity	 15
Innovation and Entrepreneurship in the Global Economy	 13
Innovation Spaces in Asia	 13
Institutional Theory and Organizational Change	 22
Institutions and Incentives	 9
International and Global Strategy	 30
International Handbook of Labour Unions	 26
International Handbook on Diversity Management at Work	 20
International Handbook on Social Innovation	 10
International Handbook on Whistleblowing Research	 23
International Management	 3
International Marketing and the Country of Origin Effect	 28
International Perspectives on Business Innovation and Disruption  
	 in the Creative Industries	 16
International Perspectives on Business Innovation and Disruption  
	 in the Music Industry	 15
Internationalisation of Business R&D	 30
Internationalization of Firms from Economies in Transition	 30
K
Knowledge, Diversity and Performance in European Higher Education	 11
L
Landscape of Family Business	 17
Language in International Business	 29
Law and Entrepreneurship	 9
Law, Business and Human Rights	 34
Leadership and Cooperation in Academia	 11
Leadership and the Humanities	 19
Leadership in Spaces and Places	 18
LEADing Small Business	 17
M
Madness and Leadership	 18
Makeshift Work in a Changing Labour Market	 24
Management and Happiness	 23
Management Education for the World	 12
Managing Emerging Technologies for Socio-Economic Impact	 12
Managing Global Organizations	 31
Managing in Dynamic Business Environments	 36

Managing Intensity and Play at Work	 22
Managing Knowledge Intensive Entrepreneurship	 14
Managing Social Issues	 10
Managing the New Workforce	 25
Mapping National Innovation Ecosystems	 16
Marketing for Entrepreneurs and SMEs	 27
Mastering the Ethical Dimension of Organizations	 2
Multi-generational and Aging Workforce	 22
Multinational Human Resource Management and the Law	 25
Multinationals and Economic Geography	 31
N
Necessity Entrepreneurs, Volume 2	 10
New Perspectives on Firm Growth	 8
O
Organizations and Archetypes	 22
P
Political Power of the Business Corporation	 34
Politics of Accounting Regulation	 35
Poor Leadership and Bad Governance	 18
Proactive Personality and Behavior for Individual  
	 and Organizational Productivity	 23
Process of Internationalization in Emerging SMEs and Emerging Economies	 31
Psychological Approach to Entrepreneurship	 9
Psychology of the Recession on the Workplace	 23
Public Policy in the Entrepreneurial Society	 12
Public Support of Innovation in Entrepreneurial Firms	 12
R
Reputation Risk and Globalisation	 28
Research Companion to Ethical Behavior in Organizations	 34
Research Handbook of Comparative Employment Relations	 26
Research Handbook of Entrepreneurial Exit	 7
Research Handbook of Global Leadership	 29
Research Handbook on Executive Pay	 35
Research Handbook on Export Marketing	 29
Research Handbook on Shareholder Power	 34
Research Handbook on Sustainable Co-operative Enterprise	 10
Research Handbook on the Future of Work and Employment Relations	 26
Research Handbook on the Globalization of Chinese Firms	 31
Research Handbook on Women in International Management	 20
Restoring America’s Global Competitiveness through Innovation	 31
Retail and Channel Marketing	 3
Rhetoric and the Politics of Workplace Innovation	 23
S
Social Entrepreneurship	 10
Social Entrepreneurship in the Water Sector	 10
Social Marketing and Behaviour Change	 27
Societal Entrepreneurship	 10
Software Ecosystems	 16
Sport Management	 37
Sports Marketing	 3
Strategic Challenges for the Base of the Pyramid	 36
Strategic Public Private Partnerships	 37
Strategies for Sustainable Technologies and Innovations	 33
Strategy and Competitiveness in Latin American Markets	 30
Sustainable Automobility	 32
Sustainable Business	 33
T
Teaching Entrepreneurship	 11
Teaching Entrepreneurship to Postgraduates	 12
Theoretical Perspectives on Family Businesses	 17
Theories of the Multinational Firm	 3
Theory and Empirical Research in Social Entrepreneurship	 10
Theory of Organizing	 21
V
Voice and Whistleblowing in Organizations	 23
W
Well-Being and Beyond	 25
Women Entrepreneurs in the Global Marketplace	 20
Women in STEM Careers	 19
Women’s Entrepreneurship in the 21st Century	 8

40

Title Index



More Information	 Orders
Order online at www.e-elgar.com,  
order by email: sales@e-elgar.co.uk  
or order directly from our distributors below:

UK and the rest of the World  
(excluding the areas listed below) 
Marston Book Services Ltd 
160 Eastern Avenue 
Milton Park, Abingdon, Oxon   
OX14 4SB  UK 
Tel: + 44 1235 465500 
Fax: + 44 1235 465555 
Email: direct.order@marston.co.uk 
Web: www.marston.co.uk 
Booksellers – connect online . . .  
Register at www.pubeasy.com

North/South America 
Edward Elgar Publishing Inc. 
PO Box 960 
Herndon, VA  20172-0960  US 
Tel: (800) 390-3149 
Fax: (703) 996-1010  
Email: elgar.orders@presswarehouse.com

Japan 
United Publishers Services Ltd  
1-32-5 Higashi-shinagawa  
Shinagawa-ku  
Tokyo 140-0002, Japan 
Tel: (81) 3 5479 7251 
Fax: (81) 3 5479 7307 
Email: info@ups.co.jp

East and Southeast Asia 
(excluding China, Taiwan, Hong Kong, Korea) 
Taylor & Francis Asia Pacific 
60 Macpherson Road 
Block 1, 06-09 Siemens Centre  
Singapore 348615 
Tel: + 65 6508 2888 
Fax: + 65 6742 9356  
Email: info@tandf.com.sg

Malaysia 
Taylor & Francis Asia Pacific  
No. 23-2, Jalan PJS 8/18, Dataran Mentari  
46150 Petaling Jaya 
Selangor Darul Ehsan, Malaysia 
Tel: 03 5630 1361 
Fax: 03 5630 1732   
Email: david.yeong@tandf.com.sg

CONTACTS
Edward Elgar Publishing Ltd 
The Lypiatts  
15 Lansdown Road  
Cheltenham Glos  GL50 2JA  UK 
Tel: +44 1242 226934   
Fax: +44 1242 262111 
information: info@e-elgar.co.uk     
sales: sales@e-elgar.co.uk

ENQUIRIES
Sales & Marketing  
(Europe & Rest of the World) 
Hilary Quinn   
Sales and Marketing Manager     
hquinn@e-elgar.co.uk

Sales & Marketing  
(North & South America) 
Katy Wight     
Sales and Marketing Manager   
kwight@e-elgar.com

Edward Elgar Publishing Inc. 
The William Pratt House 
9 Dewey Court 
Northampton, MA  01060-3815  US 
Tel: (413) 584-5551   
Fax: (413) 584-9933 
information: elgarinfo@e-elgar.com  
sales: elgarsales@e-elgar.com

ENQUIRIES
Editorial (book proposals) 
Francine O’Sullivan 
Publisher, Management 
fran@e-elgar.co.uk

Research Collections 
Ruth Atherton 
Manager   
ruth@e-elgar.co.uk

KEEP UP TO DATE 
To receive information on our new titles email subscribe@e-elgar.co.uk, 
including your areas of interest and whether you would prefer to receive 
email bulletins or catalogues and leaflets by mail (in which case please 
provide your mailing address).
You can unsubscribe at any time by emailing unsubscribe@e-elgar.co.uk. 
If you wish to receive electronic information only, please let us know.

REVIEW COPIES 
Please apply to our Cheltenham address, or send us an email with full 
journal details to: reviews@e-elgar.co.uk

SUBMISSIONS 
New book proposals are always welcome, please email  
Francine O’Sullivan: fran@e-elgar.co.uk

ELGAR BLOG & TWITTER ACCOUNTS 
The Elgar Blog covers the latest issues in business, law, economics, and  
the social sciences and can be found at: www.elgarblog.wordpress.com. 

www.e-elgar.com www.elgaronline.com 

Elgaronline
@Elgar_Business 

Follow us for news, 
views and offers

www.elgarblog.wordpress.com ”“



March 2015 EE29

OTHER CATALOGUES OF INTEREST

ORDERS
Marston Book Services Limited 
160 Eastern Avenue 
Milton Park, Abingdon 
Oxon  OX14 4SB  UK 
Tel: +44 1235 465500   
Fax: +44 1235 465555 
direct.order@marston.co.uk  
www.marston.co.uk

INFORMATION
Edward Elgar Publishing Limited 
The Lypiatts, 15 Lansdown Road 
Cheltenham  Glos  GL50 2JA  UK 
Tel: +44 1242 226934   
Fax: +44 1242 262111 
info@e-elgar.co.uk 
www.e-elgar.com




